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szuulasna (1 ﬂﬂ?iﬁﬂ‘lﬁ%’]LLﬂﬂ@@ﬂLﬂu 3 MAMSANEIUAR 1 NANTANYIUNG

fszeznandnulidasnin 12 dan)

1.2 msdansAnernaggiou

Lifimsdnmsiseunisaeuniaggiou

1.3 nsiguRgarleinlusTuuniInig

1 vdednszuulnsnie Wisulaiu 12/15 nieinssuuninie %#5e

4 vheinszuuninie weulanu 5 wheinszuulasnia

nsanliun1mangns

2.1 W - yartunisadunisiseunisaay
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uAv.2

2.3 Jgynvasindneiwsnidn

AsUsumlAniunsSeussuulnsne Felinanseuiies 12 dan

Vinweiiuguneadinenansdniuindnwinlildavaneinermans-adamans Weoswnd

a

vegRnfisludeddanuineiunadamans wu adamansgsia adfgsna Dusiu

]

VinveAwinge Wesndsuaziena1suszneunsiteuuelrdunesinge

2.4 nagnslunsandumsinauflatdym / dedrinvasdnfnunlude 2.3

Jaymaun1sususi nsanuigmaluladnisinnisdn ilenasgnusneInIivInIsn e

wsnTIunInsinlguimeatndnwiluannau uanainil adneusuiieliuinwesIuNa

'
aa

wsegslauagrimuaRngnietmnanlunsiteuiuN1TInNIS

Tymvinwensadinaans nmaumIngrdeladadieiiewsonanunsounuausnugy

& o (% a

NNAUAATARNS ﬁ’]‘lﬂ'ﬁUuﬂﬂﬂ‘t‘f}ﬂMNiuﬁUUi@ A3 wazauIgmaluladnisannisiadn

nAdeUANNIIUgINvRTinAnwIneuTeu lagind nwiiffugilduduagldsunisaouay

'PJEJ'NWE]L‘LJEN

Jyniinwenrwrdingy arvivinalulagnisdanis advayulidnfnwinnaufne
A 1UTEINARIEAULEY 8 MiIEN1TTBUSA BRIl TEIMALUUTaNIAULeY (Foreign

Language Resource Unit)

2.5 wwunissutindnwuazddnianisfneiluszes 5 Y

Iuautndneudazlnisinun
FuautnAne
2563 2564 2565 2566 2567
Ul 1 90 90 90 90 90
i 2 90 90 90 90
e 90 90 90
7 4 90 90
P 90 180 270 360 360
Saudfimadiazdndanisanen - - - 90 90
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2.6 quUssunu

driinmvinalulagdiny Taudssunalsedlvesuminerdomaluladgsuns

2.6.1 quUsEINUSI85U (MU : un)

UAD.2

UaLIYASIESU Yeuuszana
2563 2564 2565 2566 2567
1. Adrgsnsdinen 900,000 1,800,000 2,700,000 3,600,000 3,600,000
2. MngeRanssu 36,000 72,000 108,000 144,000 144,000
3. Aaamsideu 3,744,000 7,488,000 11,592,000| 14,256,000 14,256,000
4. RuganyuaIniguna 9,558,000 19,116,000 28,890,000| 37,800,000 37,800,000
5931 14,238,000 28,476,000 43,290,000 55,800,000 55,800,000
2.6.2 quUszaNs1991Y (U8 1 UN)
YU R Yeuuszaned
2563 2564 2565 2566 2567
1. enlgnesdiuau 11,250,000 | 22,500,000 | 33,750,000 45,000,000 | 45,000,000
2. UMSANY 156,000 312,000 480,000 600,000 600,000
594 11,406,000 | 22,812,000 | 34,230,000 45,600,000 | 45,600,000
2.6.3 Ald1esanlunAny (Wi : um)
suazLdun Yeuuszana
2563 2564 2565 2566 2567
1. uTnAN® 90 180 270 360 360
2. lanenatn@nw 126,733.33 126,733.33 126,777.78 126,666.67 126,666.67

2.7 STUUNISANEI

LUUTUS 8U

NOOOON

wuunslnaude AU undn

wuUnelnan1eBumesiin

wuumsbnacudawnsnwwazidsadudendn

a & A e A Y .
wuumslnamediannseiindiludensan (e-learning)

au 9 (s¥Y) MIFEUSUUURALREIY (Blended Learning)

2.8 nswigulaunuleie s1eivnazn1samsileussudnunnIngnay

Dulumudedeiuunminendamaluladgsuidindenisnudul3yaing
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3. naNgAsuAzaRsIdaau

3.1 viangas

3.1.1 UIUNUILAATIUARDANANEGAS liitlesndn

3.1.2 Taseaiandngns

1. nuNIVIRNwIN2U liitlaenin

1.1 nquinunufinwinaly
1.2 n@3MNWAUTENA

1.3 nquinAnwimilunuuiien

2. NUINIYILANIL lsitlaenin

178

38
15
15
8
132

Mu8nn

wiwnn
nwhn
NUIYAR
wwAn

WA

1) KUUIBINTSAINNTS (N159a1A Lladdind vsan1sUusenauns)

2.1 NFIYINMSIANTNUTIY

69

2.2 nguivnamzan (Fonngulangumilasinty) 30

2.3 nvuFenUBNNgIIY AN TN
2.4 ngAINNANUTZATETINT

2.5 ngsvaniafnm

9
15
9

NI
NI
nwAn
nIwAn

PUILAG

UAD.2

2) wuu3¥n159an1s (Msmann wseladannd) wagdvlnamandugusznaunis

2.1 NgHAYINTIANITNUFIU

66

2.2 ngay ez (@enngalangumiawintiy) 30

2.3 NEAINNANUTZNALTETINA

2.4 ngeiynanuduguszneunis

3. NUINIYNADNLES

3.1.3 3w lundngas

1. unIvIAnEw N

15
21
8

nuwhn
niwhn
nIwAn
LA

nienn

uumheina (Usseng-UuR-Anwaienued)

1.1 ngudrunufneinaly

202108

202109

202201

202202

202203

N33Aava

(Digital Literacy)
nslilusunsuuszgndiitennsizous

(Use of Application Program for Learning)
inwea3n

(Life Skills)

anuunadiesnaznadioslan
(Citizenship and Global Citizens)
uywdiudsauazdaunndey

(Man, Social and Environment )

12

lLiaendn 38 wulein

15 wuAn
2(2-0-4)

1(0-2-1)

3(3-0-6)

3(3-0-6)

3(3-0-6)



202207

UYwd AULATYN AN T

(Man, Economy and Development)

1.2 ngudvnaenanalsena

213101

213102

213203

213204

213305

muwdangquiiion1sdoans 1

(English For Communication 1)
ﬂwwwﬁﬂﬂquﬁaﬂ’liﬁaaWi 2

(English For Communication 1I)
mwdanguiiteTngUsvasdmainins
(English For Academic Purposes)
mwdanguiiiengUsvasdlane
(English For Specific Purposes)
mmé’ﬂﬂqmﬁamiﬁwm

(English For Careers)

1.3 ngudydnenaluwuuiden

202111

202175

202181

202222

202241

202324

202331

202373

mwlnedienisdeans
(Thai for Communication)
Aauidng

(Art Appreciation)
AUNINDIATIY

(Holistic Health)

WusAaduRUsYuTUAUNguOITN

(Professional and Community Engagement)

nounelutinysedntu
(Law in Daily Life)
Ine@nwiganyinusssy
(Pluri-Cultural Thai Studies)
DUTLUANY

(Asean Studies)
AIAALTIDDNLUY

(Design Thinking)

13

3(3-0-6)

15 wU28nn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

8 #%UWNA

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(1-2-3)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

UAD.2



2. BUINIVUANE

lLiitiaandn 132 wuaein

1) KUUIBINT5IANS (N159a1A 1laddhngd wIan1sUsenaunns)

2.1 AFUIYINTIANTTWUFIY

245101

245102

245103

245104

245105

245106

245107

245108

245201

245202

245203

245204

245205

245206

245207

245301

ﬂ’;’milﬁaw’mlﬁmﬁuqsﬁ%LLagﬂgwmaqiﬁf\]
(Introduction to Business and Business Laws)
ANIRPANANTTINT

(Business Mathematics)

NANN1IINAIT

(Principle of Management)

GRELEREY

(Business Statistics)
mwgmamiﬁamﬁmms

(Economics for Management)
NaNNIAATN

(Principle of Marketing)
NTIATIATIUTUIUN I

(Business Quantitative Analysis)

13U TINITRY

(Financial Accounting)
N1IANTITNITATUIY

(Operations Management)
MIUQYTUTINT

(Managerial Accounting)
MIIVYNNGIND

(Business Research)
AUsznounswazmsasaganalu
(Entrepreneurship and New Venture Creation)
N15IANITNITRUY

(Financial Management)
syuUasAumAiansdanTs
(Management Information Systems)
NsWeulUsunsulseynAdmiugsne
(Programming for Business Application)
3YTITUNNGIND

(Business Ethics)

14

69 WuUwNA

3(3-0-6)

4(4-0-8)

3(3-0-6)

4(4-0-8)

4(4-0-8)

4(4-0-8)

3(3-0-6)

4(4-0-8)

4(4-0-8)

4(4-0-8)

3(3-0-6)

3(3-0-6)

4(4-0-8)

3(3-0-6)

3(2-2-5)

2(1-2-3)

UAD.2



245302 MSARILIATIZHDN
(Leadership Development)

245303  MITAMINTNGINTUYWILaLINIMEINEMNTTY

2(1-2-3)

3(3-0-6)

(Human Resource Management and Industrial Psychology)

245304 MIIAMSTNALNS
(Strategic Management)
245305  MsAoaTNegIna
(Business Communication)
245401  1ATINIINITIANT

(Project in Management)

2.2 NRUIVUANIZEIVY (LﬁannéuiﬂnéuwﬁaLﬁﬂﬁu)
2.2.1 nguIYUANIENITIANTITNITAAIN
FUsAu
245221  N15IANIINITAAIN
(Marketing Management)
245222 weRnITuEUILAA
(Consumer Behavior)
245223  nN1sRa1AnaYia
(Digital Marketing)
245224 ﬂﬂiﬁaawsmwﬂﬁmamqugimmﬁ
(Integrated Marketing Communication)
245321  N1FINLN1IHAIA

(Marketing Research)

WndenlunguIvanIzn1TINNITNIIAAIN
245322  Y09NNTRAINLAZNITNTTAUAUAN

(Marketing Channels and Distributions)
245323 AN TNARANINLAZIIAN

(Product and Pricing Management)
245324 mspaalan

(Global Market)
245325  MSAAAEMIUTINIYNYY

(Community Business Marketing)

15

3(3-0-6)

3(3-0-6)

3(0-6-3)

30 AUWAR

30 wi2eAn

15 wulenn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

15 Mu28nn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UAD.2



245326

245327

245328

245329

245331

245332

245333

245334

245335

245336

245337

245251

245252

245253

245254

245351

NMFIANITATIEUA

(Brand Management)

NIIRAIANANT

(Direct Marketing)

A15IANIINITUY

(Sales Management)

AMINAIAUINIT

(Service Marketing)
ns¥ansanAnduiug

(Customers Relationship Management)
NFIAAANTIUNNNITAAIA

(Event Marketing)

NM359ANITNNSAIUAN

(Retailing Management)
NTPRALUULAZIADNYI LA IUAY

(Store Location and Design)
MIFIAUAAIEUATLATANLAIZIUAT
(Merchandising Display and Store Decorations)
nMsUIMsauAmdmIUgIianUan
(Merchandising Management for Retail Business)
nsfiAnwngsNanIUEn

(Retail Business Case Studies)

2.2.2 nguivuawiznisianisladaand

1096

nsdnnsladafnduaziislgguniu

(Logistics and Supply Chain Management)
MsUmMsmMsingedamuazanuduiusiudnmansioes
(Procurement and Suppliers Relationship Management)
NNFIANITARIAUAILAZNITNTZALFUA

(Warehouse and Distribution Management)

N3N UkaEAIVANLATERANS

(Logistics Planning and Control)
N5IANTTAUAIAIARI LA UAA

(Inventory and Demand Management)

16

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

30 wienan

15 BuwAn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UAD.2



245352

245353

245354

245355

245356

245357

245358

245359

245361

245362

245363

245271

245272

245273

245274

Wwndentunguivianizn1sInnisladaind
N5 TNITVUE

(Transportation Management)
N1391909801UN1TAINNGINA
(Business Simulation)
ladafndseninalseine

(International Logistics)
syuvasauwadmsuladafnd
(Logistics Information Systems)
MMM TN IAUNTUNUATUUIAS
(Service Operations Management)
MIIANTAUAN

(Quality Management)
audaendelunmstudiuarduanday

(Transportation Safety and Environment)

M BATILNRALDDNLUUTLUUIUNLAIARNS

(Analysis and Design of Work Systems in Logistics)

NSNYINTANNGIND
(Business Forecasting)
wuudnaasdmiuvinslgauniu
(Modeling for Supply Chain)
wsgAansvudsatladafingd

(Logistics and Transportation Economics)

2.2.3 nguivnanizn1sUsenaunis
LRSI

ATHAIUINAAS ULl

(New Product Development)
N15ANITUINNTTU

(Innovation Management)
MIRAAEUTENBUNTS
(Entrepreneurial Marketing)
nsRugUsENaUNTS

(Entrepreneurial Finance)

17

15 wuenn

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

30 wiaenn

15 wUwAn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UAD.2



245371

245223

245372

245373

245374

245375

245376

245377

245378

245379

245381

245382

245383

245384

AMIBATIZAASNNT TN TNYINS

(Resources Analysis and Usages)

Wwndenlungduivaniznisusenauns

ANSHANNAIIA
(Digital Marketing)
ATDBNLUUNARIUIWALNISUSNNG

(Product and Service Design)

ngvnegshakarnsInmMsnndaunislayan

(Business Laws and Intellectual Properties Management)

MITNUUAZNTILANIU

(Venture Capital and Private Equity Investing)

MsUsEunSneIns

(Resources Assessments)
nMsdamsgsiafiadayduls
(Managing Growth Business)
WS TUANAUS

(Labor Relations)
g3nasEMINNUsEIve
(International Business)
M3IANSFINIATBUATY

(Family Business Management)
anuuduszneunsmedeny
(Social Entrepreneurship)
anududusznaunisgsiamalulad
(Technopreneurship)
NTIATIANTAIMU
(Investment Analysis )
la3afndgusenaunis

(Entrepreneurial Logistics)

18

3(3-0-6)

15 wuLenn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UAD.2



2.3 NHNIVURBNUBNNGUIYNANIEEIV 9 viqenn
2.3.1 nguivameznisianmniseana Wgssudenseuividentungy
Fnanemsiansladaind visen1susenaunis
2.3.2 nddranznsianisiadadind Ivgiseudeniseuivideniungy
NANIZNITIANINITAGIA 50N15UTENBUNNS
2.3.3 naidraniznsuseneuns Wigseudenitewivudenlunguin

lNIZN1SIANITNTAANA UIBN1TINNSLATERANE

2.4 nuAvanwAnsUsmALiagsia 15 viaefin
Tfi3oudon@nuniwiiaUssima 1 nguats mnnwdsUssna 3 amw seluil
1. M¥89NguEsNa
203322 avwdanguiiionisldneuannggsia 3(3-0-6)
(English for Business Correspondence)
203323 mmé’mqmﬁaﬂfﬁmmqsﬁﬁl 3(3-0-6)
(English for Business Negotiation)
203324 avwdanguifionisiniaueniegina 3(3-0-6)
(English for Business Presentation)
203325 mwdanguiiton1sUszguynagIna 3(3-0-6)

(English for Business Meetings)

203326 mwdanquiitonisliiuinisgnén 3(3-0-6)
(English for Customer Service)
2. MU
203401 21U 1 3(3-0-6)
(Chinese 1)
203402 019U 2 3(3-0-6)
(Chinese II)
203403 MW 3 3(3-0-6)
(Chinese II)
203404  AMAUTIND 1 3(3-0-6)

(Business Chinese I)
203405  N1W1FUFIAA 2 3(3-0-6)
(Business Chinese II)
3. Mgy
203011 vy 1 3(3-0-6)
(Japanese 1)

19

UAD.2



UAD.2

203412 pwdlu 2 3(3-0-6)
(Japanese II)

203413 Ay 3 3(3-0-6)
(Japanese |lI)

203414 mwdugsia 1 3(3-0-6)
(Business Japanese )

203415 mMwdugsna 2 3(3-0-6)

(Business Japanese II)

2.5 nguYIEUNFANY 9 i7ena

245391  pFENANAYANGY 1(1-0-2)
(Pre-Cooperative Education)

245392 ipssuannafnuIUIENauNg 1(1-0-2)
(Pre-Enterprise Cooperative Education)

245491  anfadnw) 8 nIenn
(Cooperative Education)

245492  avdadnuIUsznouns 8 yene
(Enterprise Cooperative Education)

245493  nIAnNEBaTy 8 nuEAn
(Independent Studies)
ALSEUAINTOEONLTIUTIEIYT 245493 MIANYIBATY (8 nUEAn) NAUNY

518791 245491 auiafinw e T8990 245492 anivnwUsznaunsle Teilerdes

IAsuANULIUYBUNEIUIN

20



UAD.2

2) WUUATINTIAMS (MInaia wsaladanngd) wazdvrnanududusznaunis

2.1 NUIVINTIANITNUFIU 66 VuEnn
245101 anusUesaiunediugsNILALNVIENgssna 3(3-0-6)

(Introduction to Business and Business Laws)

245102 AMAANEATTINA 4(4-0-8)
(Business Mathematics)

245103  wANN1IINNIT 3(3-0-6)
(Principle of Management)

245104 @DRATINI 4(4-0-8)
(Business Statistics)

245105 mwgmamiﬁamﬁmmi 4(4-0-8)
(Economics for Management)

245106  MANNITNAN 4(4-0-8)
(Principle of Marketing)

245107 MIAATIRMBIUTUIUNNGSAI 3(3-0-6)
(Business Quantitative Analysis)

245108  msUeTin1TRu 4(4-0-8)
(Financial Accounting)

245201  N1SIANTISATANLHUU 4(4-0-8)
(Operations Management)

245202  nsURAIUIMNT 4(4-0-8)
(Managerial Accounting)

245203  MFIVYNNGIND 3(3-0-6)
(Business Research)

245205  N15IANITNITRU 4(4-0-8)
(Financial Management)

245206  syuuasAUWAdion1sIANIS 3(3-0-6)
(Management Information Systems)

245207 ma@gulusnsuUszgnddmiugsna 3(2-2-5)
(Programming for Business Application)

245301  93YFITUNNGIND 2(1-2-3)
(Business Ethics)

245302 MSWRIUIATIZEDN 2(1-2-3)

(Leadership Development)

21



245303

245304

245305

245401

2.2 ngadvnanizanvn (Genngulangumilawiniu)

245221

245222

245223

245224

245321

245322

245323

245324

245325

245326

Ms¥ANMIneInIUYwdiarIningrgnavnssy

3(3-0-6)

(Human Resource Management and Industrial Psychology)

NSIANTTINAENS
(Strategic Management)
MsdeanInigina
(Business Communication)
Iﬂ'ﬁﬂﬂ?iﬂﬂi%@ﬂ'ﬁ

(Project in Management)

2.2.1 nguIYNANIZNITIANITNITAAIN
1096

A1TIANITNITAAIN

(Marketing Management)
NRANIIULUILNA

(Consumer Behavior)

NINANNANA

(Digital Marketing)
mﬁamamamsmmﬂLLuuyimwmi
(Integrated Marketing Communication)
ATINITAAN

(Marketing Research)

Fwndenlunguiganizn1sInn1snIsnaim
OIWNNITHAINLAZNITATZANDEUAT
(Marketing Channels and Distributions)
NN INANSUTLETIA

(Product and Pricing Management)
nspanalan

(Global Market)

MInaRdnSUTIAIYUTY

(Community Business Marketing)
NFIANITATIFUA

(Brand Management)

22

3(3-0-6)

3(3-0-6)

3(0-6-3)

30 wUYAR

30 wiaenan

15 %289

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

15 ene

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UAD.2



245327

245328

245329

245331

245332

245333

245334

245335

245336

245337

245251

245252

245253

245254

245351

AMINAIANIIAT

(Direct Marketing)

ANFIANIINTVY

(Sales Management)

AINAINUINIT

(Service Marketing)

ns¥ansanAnduiug

(Customers Relationship Management)
NIIANANTIUNWAITAAIN

(Event Marketing)

N199ANIN3AUEN

(Retailing Management)
NTPRALUULAZIADNYILASIUAY

(Store Location and Design)
NIALAAIAUATLAZANLEITIUAT
(Merchandising Display and Store Decorations)
nMsUIMsauAmdmIUgsianUan
(Merchandising Management for Retail Business)
nsfiAnwngsNaAIUEn

(Retail Business Case Studies)

2.2.2 nguivuawienisianisladaing

RLANALHY

nsdnnTstadannduazriaelgguniu

(Logistics and Supply Chain Management)
Msumsmsingedamuasauduiusfudnmaneioes
(Procurement and Suppliers Relationship Management)
NN9ANIARIAUAILATNITNIZANBAURN

(Warehouse and Distribution Management)
NINRUkAEAIUANlaTaRNA

(Logistics Planning and Control)

N3NNI TAUAIAIASILALQUAIA

(Inventory and Demand Management)
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UAD.2



245352

245353

245354

245355

245356

245357

245358

245359

245361

245362

245363

WwndenlunguivaniznsInnisladanng
NMFINNITNITUUEN

(Transportation Management)
N39188IAAUNITAINIGINT
(Business Simulation)
ladaRndsznnnelseina

(International Logistics)
syuvansaumadmsuladasing
(Logistics Information Systems)
NNTIANMINIIANTUIUAIUUTAS
(Service Operations Management)
MIIANTAUAN

(Quality Management)
anudaenselunisauduardaindon

(Transportation Safety and Environment)

M BATILNRALDDNLUUTLUUIUNLAIARNS

(Analysis and Design of Work Systems in Logistics)

NINYINTANNTIND
(Business Forecasting)
wuudnaesdmsuviaslguniu
(Modeling for Supply Chain)
wugAansuudsasladafng

(Logistics and Transportation Economics)
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15 wueAn

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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2.3 nguiriawansUssmaLiiagsia 15 naefin
Ti3oudonAnuniuisssma 1 nguae mnnwisUssina 3 e seluil
1. M¥89Ng eI
203322 mwdanquitenslinouanmnegsia 3(3-0-6)
(English for Business Correspondence)
203323 mmé’aﬂqmﬁamiwsmﬁqiﬁﬁ] 3(3-0-6)
(English for Business Negotiation)
203324 mwndanquiitonaiiaueniegsia 3(3-0-6)
(English for Business Presentation)
203325 mwdanguiiton1sUszguynagIna 3(3-0-6)
(English for Business Meetings)
203326 mwndanquiiionisliuinisgnin 3(3-0-6)
(English for Customer Service)
2. W1
203401 2w 1 3(3-0-6)
(Chinese 1)
203402 MW1IU 2 3(3-0-6)
(Chinese II)
203403 21U 3 3(3-0-6)
(Chinese lI)
203404  ANW1AUFINA 1 3(3-0-6)
(Business Chinese 1)
203405  A1WIAUFINA 2 3(3-0-6)

(Business Chinese II)

3. Mgy

203411

203412

203413

203414

203415

AU 1 3(3-0-6)
(Japanese 1)

A 2 3(3-0-6)
(Japanese II)

AUy 3 3(3-0-6)
(Japanese Ill)

Awugsia 1 3(3-0-6)
(Business Japanese 1)

AiYugsiae 2 3(3-0-6)
(Business Japanese II)
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2.4 nguininanududusznaunis 21 viiena
RLANAGHT 8 ngin
205305 anuduusznaunistiunisasisgsialug 3(3-0-6)

205306

205307

205381

205382

205383

205384

205385

205386

205387

205388

205395

205492

205493

(Entrepreneurship and New Venture Creation)
nagnsn1siingaandmiundndusiiazusnisuinnssy 2(2-0-4)
(Go-to-Market Strategies for Innovative Product and Service)
WNUGINALATNNTINLIUN Y 3(3-0-6)

(Business Plan and Financing)

Jyuden Laitounin 4 miein
WINNTTURUUTABIFINT 2(1-2-3)
(Business Model Innovation)

NN990NUUUNAR ABIILAZUINIT 2(1-2-3)
(Product and Service Design)
Usziungunedmiuiszneunisuinnssy 2(2-0-9)
(Legal Aspects for Innovative Entrepreneurs)
nagnsnindaumatyandmiugsiauinnssy 2(2-0-4)
(Intellectual Property Strategies for Innovative Business)
NSHALIUINNTTUNIFIAY 2(1-2-3)
(Social Innovation Development)

anuuduszneunsmedeny 2(1-2-3)
(Social Entrepreneurship)

anuuduszneunisgsiamalulad 2(1-2-3)
(Technopreneurship)

laJafndgusenaunis 2(2-0-4)

(Entrepreneurial Logistics)

Fszaun1salnaufun 9 miehn
WIBLAVNIANYIUIZNOUNTMIBISBUNTUILIIZUSEnaun1s  1(1-0-2)
(Pre-Enterprise Cooperative Education or Pre-Enterprise

Incubation)

anfafnyIUsznauns 8 Mwin
(Enterprise Cooperative Education)

MSULINEUIENEUNIT 8 yhenn
(Enterprise Incubation)
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vanews : lunsallddnsansfinwinnuuaudngn deeuamnsaudsdnsanisfinule

aulasiaiamangnsivn1sdanis (Msnaa ladafnd vienisusenaunis)

3. KUINIVUADNLES 8 wulwnn
ThdenFeuneivilag flaaeuluuminende
dwsuinidenadifiufunemdngansdamstudn ffwteluil
245111 MINAWINULBILAZANUFNTUSTENIIIYARA 2(2-0-4)
(Personal and Relationship Development)
245311  AszvIuMIAnLazn1sanaula 3(3-0-6)
(Thinking Process and Decision Making)
245312 MSRUYAAR 3(3-0-6)

(Personal Finance)
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3.1.4 WAAIWAUNITANE

1) kUUIPINT5IANIS (N15Mana 1adanngd wsan1sUsenaunisg)

UAD.2

AANSANYIT 1

A1ANSANYIT 2

MANsANYT 3

" 4 Wy " o ] " o 1
I P i AU P31 i SWEIY P31 i
fin fin fin
245101 mm?nﬁaqé’utﬁmﬁuqiﬁma:nﬂwmaﬁjﬁﬂ 3 245103 | wannsdams (Principles of Management) 3 245106 | wdnn1smanm (Principles of Marketing) 4
(Introduction to Business and Business Laws) 245104 afifgana (Business Statistics) a 245107 ﬂWﬁmiwﬁﬁw‘%mmmdﬁ‘iﬁﬂ 3
245102 AflAANART3TA (Business Mathematics) 4 245105 Lﬂ?vﬁﬂ?ﬁmiﬁamﬁmmi 4 (Business Quantitative Analysis)
202108 miﬁﬁ%ﬁa (Digital Literacy) 2 (Economics for Management ) 245108 1305y ¥n1513u (Financial Accounting)
202109 | mslilusunsnsegndiiemaens 1 202201 | Vinwdin (Life Skills) 202202 | ewnlunadieswasnaidleslan
(Use of Application Programs for Leaming) 213102 mmﬁmqmﬁamiﬁami 2 (Citizenship and Global Citizens)
213101 | mwidinquitenisdeans 1 3 (English for Communication 2) 213203 | swdinquilelngussasindinnis
(English for Communication 1) (English for Academic Purposes)
Fyndonis (1) 2
ERtY 15 bt Eet
245201 | msansmaRliueu 4 245205 | n139AN13N13RU (Financial Management) 205206 | svuvansaumeadienIsinms
(Operations Management) 213205 mmﬁanqmﬁamiﬁ‘mu (English for Careers) (Management Information Systems)
245202 | m3lyTuins (Managerial Accounting) 4 naAMNYIAUTTNA (1) 245207 | madeulusunsulszgnddmiugaia
245203 | N15398M195371 (Business Research) 3 Sdnwiiluuuuden (2) (Programming for Business Application)
245204 | fuszneumswaznmsainegsialva 3 NgNATIANIENTTANMINIAAIRN 202203 | wywdfudsnnuazdaandon
(Entrepreneurship and New Venture 245221 n39anIN1sRan (Marketing Management) (Man, Society and Environment)
Creation) 245222 | weinssugfuilan (Consumer Behavior) ngsRmMIANUsEYA (2)
213200 | mwdinquiteingUszasiiamy 3 ngvamznsianisladsind NFUIVUANIENTTANITNTARIA
(Enslish for Specific Purposes) 245251 | msdansladafinduazsinldguniu 245223 | nmsa1AIvia (Digital Marketing)
Fyidnwiluuuudon (1) 2 (Logistics and Supply Chain Management) 245224 ms?amsmamsmmmmugimms
dhi 245252 | msuEmsmistatesamuasmaudnitug (Integrated Marketing Communication)
fudwwaneloes (Procurement and nguivieaniznsdanisladafind
Suppliers Relationship Management) 245253 | msdansededuiuazmsnszatedui
H) 2 2 (Warehouse and Distribution Management)
245271 | msimwrdadusiinl 245254 | msveususavauasladafng
(New Product Development) (Logistics Planning and Control)
245272 n159AN3U AN (Innovation Management) Fi) H 1
245273 | mwangusznounts
(Entrepreneurial Marketing)
265274 | m3luguszneums
(Entrepreneurial Finance)
ERt 19 EeH] EeH]
245301 | 13u53IUMNNGINA (Business Ethics) 2 205302 | maananegin 245304 | msdamadenagns (Strategic Management)
202207 uywdiuiAsegiauasmsian 3 (Leadership Development) 245305 msﬁaaﬂsmqﬁ.iﬁﬂ (Business Communication)
(Man, Economy and Development) 245303 | msdansninensuyuduazining naATNIARUTTNA (5)
nAATINMIARYsTA (3) 3 gneMnTsu (Human Resource 265391 | weuaviiafnw (Pre-Cooperative Education)
Syfnwidluuuuden (3) 2 Management and Industrial Psychology) 245392 | visewssuaiaAnwIUTENOUNS
Ngu3YURNIZNI5TANTINTTAATN ngAMMYIAYTTA (4) (Pre-Enterprise Cooperative Education)
245321 | m53dumsnain (Marketing Research) 3 NFUIVURANILNIITANITNITAAIN NguAYANIZAN3IANTINTTAAN
Fuidenlunguivians (1) 3 Fyudenlungiiviane (2) Fyudenlungiiviane (@)
Ayudenuannguiviiame (1) 3 Fyudenlungiiviane (3) Fyudenlungiiviame (5)
i nguivamzniansladaind Fyudenuannguiviieni (2) Fyidenuannguivianiy (3)
245351 | msdansAudinindauazgUaed 3 ngvamzn1sianisladsind nguvanznsianisladaind
(Logistics and Supply Chain Management) %WLﬁaﬂIuﬂa‘ﬁmmww (2) %mﬁan‘lumjﬁmmwm (4)
Fyudenlunguivianz (1) 3 Fyudenlungiiviane (3) Fyudenlungiiviame (5)
Frudenuennauiviame (1) 3 Fyudenuennduivians (2) Fyudenuennduivianis (3)
nguIYIRNIENMTUsENaUNS guITIRWIENITUsENAUNS ngudTIRNIENITUsENAUNS
265371 | mylaswiuagmsldnineins 3 Avudenlungiiviame (2) Fyudenlungiiviane (@)
(Resources Analysis and Usages) Fyudenlungiiviame (3) Fyudenlungiiviane (5)
Fyudenlunguivianz (1) 3 Fyudenuennduivianis (2) Fyudenuennduivianis (3)
Frudenuennauiviame (1) 3
ERt 19 EeH] EeH
245491 @wnafinu (Cooperative Education) %50 8 245401 Tnsensn1sanas (Project in Management)
245492 | anfadnuidsznauns Fndnuiluuuudon @)
B (Enterprise Cooperative Education) Fyndenids (2)
Fyudeniad (3)
ERt 8 EeH]

e : U 4 man1saneil 3 gdvenatafiuiuawuitndnmdnludesssuniundngns

1

IMUIUNUENATIUNRDANENGAT 178 MLin

o & v o
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2) wWuUArIMIdan1s (Msnana Wsaladanng) wazdvimanududusznaunis

apnsAnEM 1 AANSANEN 2 aANSANET 3
" Ao iy A Al Wy " 4
I P N WY P31 - I P
fin fin

245101 mm?nﬁaqé’utﬁmﬁuqiﬁma:nﬂwmaﬁjﬁﬂ 3 245103 | wannsdams (Principles of Management) 3 245106 | wann1sma1m (Principles of Marketing)
(Introduction to Business and Business Laws) 245104 | @bfgsia (Business Statistics) 4 245107 | mshasiBliunamnegsia

245102 AMAAEAATTINN (Business Mathematics) 4 245105 mmgmamiﬁamsﬁﬂms 4 (Business Quantitative Analysis)

202108 miiﬁaﬁ‘a (Digital Literacy) 2 (Economics for Management ) 245108 15U TIN5 (Financial Accounting)

Hud 202109 | mslilusunssszendidionadeny 1 202201 | Vinwedin (Life Skills) 3 202202 | mwdunaidosaznaiiodan
(Use of Application Programs for Learning) 213102 mmﬁmqmﬁamiﬁami 2 3 (Citizenship and Global Citizens)

213101 | mwidinquitenisdeans 1 3 (English for Communication 2) 213203 | mwidinquitoTngussasdimdivims
(English for Communication 1) (English for Academic Purposes)
Fyndonis (1) 2

ERt 15 EeH 17 ERt

245201 nsIANIsNsALiiuay 4 245205 | n139AN15M3RU (Financial Management) 4 245206 | swuuansauwvAfioiAms
(Operations Management) 213205 mmﬁmqmﬁamiﬁ‘mu (English for Careers) 3 (Management Information Systems)

245202 | m3vyuIvns (Managerial Accounting) 4 ndaRvnAanadudusyneumsuuuiden (1) 2 245207 | m3Beuldsunsuvszgnddniugsia

245203 7398195378 (Business Research) 3 naATARUTTA (1) 3 (Programming for Business Application)

205305 | Huszneumsnaymsasnegsnalml 3 nfIArIRNIN1TIANINNIAAIA 202203 | wywdiudsruuazdanden
(Entrepreneurship and New Venture 245221 n139ANIN15RaIn (Marketing Management) 3 (Man, Society and Environment)
Creation) 245222 | wa@nssuduilna (Consumer Behavior) 3 205306 | nagnsnsdngnanndiniundnfudiuay

213200 | mwdinquiteingUszasiamy 3 ngivamzn1sdanisladsind UIN5UINNTIY (Go-to-Market Strategies
(English for Specific Purposes) 245251 nsdansladafnduazhaldgumu 3 for Innovative Product and Service)
Fdnunidluuuuden (1) 2 (Logistics and Supply Chain Management) naIATATYIRNUTENA (2)

205052 | nsuUsisnsSRtesavuazANdTLS 3 ngudramzmsianisniiaain
fudwwanereas (Procurement and 245223 N13IAIAAITA (Digital Marketing)
Suppliers Relationship Management) 245224 ﬂwaﬁaﬁﬁwwmimmmwu‘ugimms
(Integrated Marketing Communication)
ngudvamsmsianisladannd
245253 | msdamsadsdufiuasnisnszanedum
(Warehouse and Distribution Management)
2452564 | msnaueukazaunuladaing
(Logistics Planning and Control)
ERtY 19 bt 18 T

245301 | 938553194379 (Business Ethics) 2 245302 | msiwaaedin 2 245304 | msdamaidanagns (Strategic Management)
neuininanudugussneunisuuuiden (2) 2 (Leadership Development) 245305 | msdeansimagsfia (Business Communication)

202207 | wywdiiuAsugiauaensiaw 3 245303 | msdansninensuyuduazining 3 nAATNTENUTENA (5)

(Man, Economy and Development) gMa%nTsu (Human Resource 205395 WsNavfaAnwIUsTNaUNS
nAATMYIRRYTTNA (3) 3 Management and Industrial Psychology) (Pre-Enterprise Cooperative Education)
Fudnwhluuuuden (2) 2 205307 | uwwugsiawazmsInmEunu 3 visawRIMIULNEUTENEUNS
Ngu3YURNIZN15TANTINTTAATN (Business Plan and Financing) (Pre-Enterprise Incubation)
i 245221 | m3iTemsnann (Marketing Research) 3 AgsAvAIANUTEMA (4) 3 ngudramzmsianisniiaain
Fyudenlunguivnianz (1) 3 FnAnsvhluuuuden (3) 2 Fyudenlunduiviame (@)
jud Elikiif Iadind nguiremzmsdianisnisnaia Anidenlungudviams (5)

245351 | msdansAudinindauazgUad 3 Avudenlungiiviane (2) 3 nguArnamzmsdansladatng
(Logistics and Supply Chain Management) Fyudenlungiiviame (3) 3 Fyudenlunguiviams (@)
Fuidenlunguivians (1) 3 ud Hikil i Awudenlunguiviams (5)

Fyudenlungiiviane (2) 3
Fyudenlungiiviame (3)
ERtY 18 bt 19 T

205492 | awiadnwuszneuns 8 2456401 | Tasamsmsdanas 3
(Enterprise Cooperative Education) Fndnuilusuudon @) 2

Lt 205493 | wEemsummzUsznaums Fyndenids (2) 3
(Enterprise Incubation) Fydenids (3) 3
ERt 8 EeH 11

= o D

e : U7 4 nan1sfineil 3 sigivenadaiundunuiithdnwsidudeuSeunuvdngns

IMUIUNUENATIUARDANANGAT 178 NBAA
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3.2 Yo-ana AuvialazAnAivadensd

9 9

¢ Y a

3.2.1 911389 TURAYRULAaNRNSEUSEIMENE AT

v

Jo-aina funie Al 8191397 datu Yitdi3a
ASANEN
1. wet. asudien udi¥nigalsan HY dsa. | M3dang wmineemnaluladgsus 2560
AEN19158 M.S. Accounting/Information Middle Tennessee State 2539
System University, USA.
M.B.A. Business Administration Middle Tennessee State 2538

University, USA.

US| MIUSMSNURRAIMNTTY WIS IAINg 2535

3. neuARANR Ty HYe Wl | Inensmeuiiamnes anfuldinimuuimsenans 2535
FEN19158 WUl | USSR aotudaudinimuuImsaans 2530

wmu. | edl UMD BN EATAERS 2526

3. a.%’%mwﬁ 3zj“V|ﬁWﬂ’§ 019158 M.B.A. General Management Oregon State University, USA. 2532
AU | wTugenEns UMV IRUSITUANENS 2527

4. 9. A5.205TY NANa 919159 Ph.D. Business Administration Huazhong University of 2558

Science and Technology,

Chaina
usy. | msdansudenssy UNINGNFETIUAN 2553
AU | dudenans UTIMERE 1B UATIENN 2541
5. 8. A9.892517550 14% nd 019156 Ph.D. Composition & TESOL with Indiana University of 2552
distinction Pennsylvania, USA.
M.A. TESOL Indiana University of 2547
Pennsylvania, USA.
wma. | MInan ITINGIALTITUAERS 2540
AAY. | MEIngY UAMIVNEETIIUAEARNS 2534
3.2.2 991587 dou
a3 Anynaly
HYeMans1R13d asysiu Nty A.0. (W Inens3densine)
919138 93.U5MNE AnAnsA Ph.D. (Social Science)
919138UNNAT Yunes AiF.3. (MIWUNTENINUTEmaA) (UTUvIR)
8197138101 AU ST A
599A1ERT19158 A5.0YTA 2155USY Ph.D. (Second Language Acquisition and

Teacher Education)

B NYANENI19158 75861 Uszyanu Ph.D. (Applied Linguistics and English Language Teaching)
HYIEMEnI191993UANT UeanTgyaulily M.A. (TESOL and Bilingual Education)

fnemans19136 ns.nafnd nesgasIning Ph.D. (Education Reserch)

E:J: NYANENII9159 AT.8TUUN 1‘11863%8’1 Ph.D. (Language, Literacy Sociocultural Studies)
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919158 AS.ASUNT ASING
919158 A3.AANE FITIUVN

7

919138 A5.007301 LHBNHBY

£xl
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813158 As.fsAnG Asledu
919158 AT.AVATIN ANLATUFLES
819138 AT.YENT HOAANGD
9139138 73.99235193500 U3ANA
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9191388 um guAng

913715830509 Wsannlngsd
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9197158 asfvgad Artwwinng
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28ANEATIANTE M9.NEYAUT FALUDEING
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PuMans19138 AT.4lReT Nouud

o

WANANTIINTY UIBINARTLONIANA

v
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PuMans19138 As.eRfAnA ainda

e3°

UAD.2

Ph.D. (Foreign Language Education)

Ph.D. (Education)

Ph.D. (Education)

Ph.D. (Educational Studies)

Af.g. (NM1dngudny)

Ph.D. (Linguistics)

Ph.D. (Composition & TESOL with distinction)
Ar.Y. (AnwA1ans - n1saeu)

AfL31. (MIdouUAITINquLiieayjavnelanz)

M.A. (Linguistics and Applied Linguistics)

Ph.D. (International Communication)

Ph.D. (Computer Science)

8.9, (maluladansaune)

Ph.D. (Information Technology in Business)

FFINTTUABUNILADS)

—

V..
Ph.D.
Ph.D.

Computer Science)

—_ o~

Computer Science)

AnsAuARNE)

—~

Us.9.
Doctor of Information Technology
8.9, (walulagansaume)

Ph.D. (Computer Science)

2.3, (AMNITUADLNILADS)

Us.0. (@1sauwmadne)

1a.9. (naluladansauwme)

8.9, (maluladasauwmne)

D.B.A. (Marketing)

Ph.D. (Business Administration)
WU (en1sreniines)
WU, (UFIMINITH)

U3.9. (M139AN19)

D.B.A. (Management)
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HeMans19138 ATUANT Junsany Ph.D. (Tourism Management)

HYIeMans19158 AT.aTe1 TRnsiadies D.B.A. (Business Administration)

9191358 A3.57aan deaiin Ph.D. (Education/Human Resource Development)
919138 AT.YQYIEY Yoy Us.0. (Wisugenans)

919138 n9.dn3%e WAna Ph.D. (Business Administration)

919158 ATATIUN WY T DProf. (Doctor of Professional Studies)
91913959 IMT ansIN3 M.B.A. (General Management)

919158454 lawyns M.B.A. (Strategy)

4. asAUsznauREafUUsEAUNTSalnAsUIY (avRvAnyviTeavRafnyIsENaUNTS)
wInerdewmaluladgsunidnlilssuuaniafnwikavaniafnwiusenaunis anfiafinuinse
anfafinwUsenaunis Ae MsmuualilinAnwifelUufiRuess s anudsenauns audssnngsng
flaonndasfuannivivesindne iluszeziaat 1 nan1sfinen aeldnisguavesiiiisainaniu
UsEnounTsuagennsdUszatunuaniafinuvieavianuuszneunis fatu ndngnanisdnnistadie
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M3u 118 uazaewfiames 1nndn 1,100 Fei3es saudsansaumavesuIenanag 3nannnin 60,000
U3n

- Academic Search Complete tWugiudeoyaanaiv1ivi laun Anwieians
Usedfrans deauriand uywerians 393ned Aaul dArans usn13gIne IAINTIUAIENS
Ingmansmalulad Inermansauaim Insrmanidunnden Inermanivily fnsansteyaaty
Wunnndt 12,500 1813 auedeyaadududvldfunsussdiulneinaaudanasuonuinnis
4,600 Harde lnddeyadoundauuy POF foundulud a.a. 1978 wionountdudmiuasans
1A 100 18015 wasENTeedeiauAulaunnnI 1,000 Foi309

- Dissertation Full Text in PDF format g1udeyatenaisifiuvesine1inus
awnsUszmeBidnnsedind 3,850 Jeies

- Education Research Complete ilugiudayaaniznisdtunisnuiidomasounqu
msfnvidluaginsUsane Tnglideyamsasitammmnnndt 1,870 fedes Wuenasdiuni’ 1,060 3o
Fes Femausaamsanavidn (Core journals) fausseduayuiaauiansinudugs susisiiniisde Books and
monographs) KazIMATHIRNITNINENS DNTIUIULN

- HW. Wilson g1udeyanssuil undnge uwazienaisiiuniwinuingimansuwazimalulad
MITANTT VST Ninne unweraniuazdenuaans ussansnumaniuazasaumeanians Widoya
Houndstaust a.a. 1994-Jagiiu nd1 1,800 FeFesann 11 gdeyades

- Myfristinfo umsdududnasesuladanefinaudsiiagiu faduasugia n1adles
&eu maeaausmenlusfniiriiumslinsginasdaunszinidueenad

- ProQuest Dissertations & Theses Global iuinendnusssauusyuiinuazSygn
wnatuiuvesanitunis@nuldfunisiusesanndsemaanigowing wazuauinl saudaung
andunsAnw1annnIvglsy eeanside oWl wazkening 11Nl 1,000 wi

- sCopUs iluguteyanssuiuazanszdurUvenisansivinisnia 15,000 Feides i
foyani 29 Swssfeunrndrinfiusindr 4,000 uwivilan Inglifoyadudd a.a. 1990-Tagiu

- Web of Science §1U98YAUTTUIUNTUUATUNANYBNITOUN1TO19BIUALD19DY
ATEUARLANYITITIMENMIPIUINEIMAanS daaumans Lazaywerans 91n15a13UsEIM 9,200 T

5o deyadaunarauwst a.a. 2001-Uaq0u

a a ¢ A !

- ViosauavuAvY (Matichon E-Library) U3msdudufiaseunqugiudeyanndedsiiuiainiiannin 30
atuludloslve
6.2.3 NM5IAMMINEININNTFIUN THRULANIRY
avivmaluladnisinnis Iddnmminennsifisislfifsmedmiunmsizounsasulunn
Yawdseanm dail
- misdo f1n nAde eeflugUvesdedeianiuasdedidnvisetind

[

- dnvh E-Leaming Tuudagsiein iiledudedmsunisiseunisaau

65



Um.2

- dnFevondwisniiavavsningidesnuiv@nieldlunisissunisaeuseivnige

6.2.4 N15USSAUAUNYINDVBINSWYINS

Wnthiussdviesayagudussaass iviussiduanuiieaneveantsde @131 wanaini

fdmiadulanviayunsal Fezdruieauazainlunisidderetetasduaideiesseiuaing

NOLNEILALANLABINTS M EDVBI91158078 Ineliseazidensaneludl

Wviane

ANSALTUNS

AsUsZIUNG

Inlnliienseu el fuRnsseuuATeUIY
niwens deuazdoininisiious 7
wIsundouieativayusenisfnualy
vieadsuuazuenviealiou iemsSeuslme

AULDIDE NN BLaTTUTEANT AW

1. dnlvilivieseusiafiliny
fifinnumeuldausgns
fisvansam vialuns
dou mytufiniiewsey
Snadrsdodmiums
NUNIUNSLTY

2. NPT ULAY

e

psUURNsNAaedn

&

N TR I e

=D

I}
a

NuRAUnAnwIEILITe

e

Anwmanugifandile
PIEAULEY PIETIUIU
wasUszansnnd
ALNZ AU

3. dnlvidviesayaliusnig

0

Y9ED AN haYED

“ee

Y

ARvaLNONIISEU;

1. snmdnvinaa
frunurdesiiegunsal
Rovtin@ne Halus
nsldanuresfusinig
wazedesile A
YDITTUULATOUNY
flaInAnY)

2. uutnAneadiseu
TuAgSeudiinisin
U UAmeaunsalnneg

0%

3. 80RO IUIUNTIED
#31 uazdenavia 7ia
U3 wagadmnig
Tumlsde s de

Ia

)

4.1adn5I9A NN ela
YIUNANYIFBNIT
Tusnsnsnennsiite
MISuILaEs

U{UuRng

66




Um.2

7. A2UsInan13Atiueu (Key Performance Indicators)
AUITNANITANTUNITAUNTOUNINTFIUAMA

= @ o = ¢ a o =
WNBNTTUITNUAMAINRANGATUAZNITLIBUNNTADY waznaunn1TUseialuyszand

siustamsR v U1 | V2 | U3 | Va4 | Vs
(1) p1156Uszdmangmsegnafonieray 80 ldmusulumsussyuite | X X X X X
TIUAY FRNY LaEVIUMUNSANTBLNUME NGRS
(2) f918az1B vavemdngns AuUUY NAe.2 aenndesfiunsey | X X X X X
1STIUANALYNYIRYS 01NATFIUARAIENYY/ENUTIY (613)
(3) i5wadnveInelvn warsgazdenvaslssaumsninimawy | X X X X X

(O13) MULUU 1PD. 3 waz uRe. 4 gtpenaumM Il aaetluisaznna
msfnwiviasuNT1eRY

(4) IV TUNENIANTUMIVOINEIT wagTeuramsaliums | X X X X X
Usgaun1salnipaun ((13) auwuy 1ee. 5 wae 1Ae.6 Anglu 30 Tu
viaEugamanmsAnwniUadeuliasunngiein

(5) dvisenuNansAiunsvemangns MUy upe.7 Melu 60 | X X X X X
U MAEUgAUNSANY
(6) finsmuaeuNadugs vestinAnwInuNIATEIUNANTTEUI 1 | X X X X X

fuualu uAe. 3 way 1A, 4 (B13) egutioesauar 25 vaeeiviila
anuluuwsazlmsAnm

(7) fimsiau/UTulsnsInmsiSsunisaeu nagnsmsdeu wie ms X X X X
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®) ersdlnd (613) yneu Wiunsuguiimevionuugididounms | X X X X X
INsiSLUNTERY
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toedawuiionds
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(11) sefumiawelavestindnwUgevine/ Taudialmifddenainm X X
vidnans waslitosnin 3.5 MnAzuLwiY 50
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1. uINIYIRNEIN2ILY

1.1 nguiguwnudnwnily

202108 N153A31A 2(2-0-4)
(Digital Literacy)

AyrdsAunou : Ll
Prerequisite : None

madenunasansaumeaiionisduat nsldmeluladadvalunisiufuasaume
NSTIVTINLAZNITUSEITUAMAINE THWUNA AMTIATIENUALFUATIZAETAUNA N1STIUIIBU
Larn1581989 Amnulasafe nansENy 9385351 ANGITY Lazngmnefiisfunislddeuas
wialulagfavia

Selecting sources of information for research; using digital technology in
information retrieval; collecting and evaluating information qualities; analyzing and

synthesizing information; writing reports and referencing; security, effects, ethics, morals, and

laws regarding media and digital technology using

202109 nsl#lUsunsuUszgndiitansiFous 1(0-2-1)
(Use of Application Programs for Learning)

Adeaunay : 1l
Prerequisite : None

Au§iugIunndeulusunsuaoufinmed n1sldlusunsulszgndiitedanisaiy
lonans MsthiausasauImA M3danstegatiiensdin waznsinmsgiudeyastnaaineasse
mseonuwuukaziauivlefdmiumahauludinuseiniu

Basics of computer programming; using application software for document
management; presenting information; data management for calculation and creative database

management; designing and developing a website for working in a daily life

n-1
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202201 inwz3n 3(3-0-6)
(Life Skills)

AyrdsAunoy : Ll
Prerequisite : None

msdnuazitilanuieuazidu msAnuagiienyviedisiivgua nmsAnegnaduszuy
wazn1sAnkuuetdsIn nsdndulanazuilvdyviegaadeassd nsseuimenuedduuiunves
N35UUINARATIN ANNANAATENIINTINLALNITYINNY APUNELNEILUNTASITIN N1TARAATAIN
YDIAULDY N5INNTONTUAL wazANLATER Nsunludymdin

Knowing and understanding self and others; rational thinking and analyzing;
systems and holistic thinking; creative decision-making and problem-solving; self- directed
learning in a context of lifelong learning; work-life balance; sufficiency in living; self-care; stress

and emotion management; solutions to life issues

202202 anudunaliissuaznaiiaslan 3(3-0-6)
(Citizenship and Global Citizens)

Ayrdsdunau : Ll

Prerequisite : None

1Y N o

Adnwrddgyvaanailio unumvaanaletlvenaznailiolan wulAndAnyves
ANUFUNUSTEWINUTLNA DIANITITNINUTEINA HANTTNUTIUNTUUAL NITIATIERLALO DA
UNSEUYBIMAN SalTEn U seing

Important characteristics of citizens; roles of Thai and global citizens; important
concepts of international relations; international organizations; transboundary impacts; critique

and lesson-learned from international phenomena

n-2
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202203 ayudiudinuuaziuindon 3(3-0-6)
(Man, Society and Environment)

IvUsAunay il
Prerequisite : None

Snwaugiugruresnudunyed auvainvanensiausssy nsdaseidounig
Faau szuuing ninenssssurRsazaunnden n1simineinssssuduldusslond W
898y

Conditions of being human; cultural diversity; social order; ecological system;

natural resources and environment; utilization of natural resources; sustainable development

202207 UYBHAULATYFNILALNITAAUI 3(3-0-6)
(Man, Economy and Development)
Fusdunay Ll
Prerequisite : None
wiswghatunsiwIdeay Arnansiauiasegiakasdeny nsiauikuuiniy

v w

NSWAIUILUUTEIUTIN MIRRILIUUEIUUIRNTTN WATugnaadieassa Nushaduiusiuyusu
FusEneumsLitadany

Economy and social development; trends of economic and social development;
exclusive development; inclusive development; innovation- based development; creative

economy; community engagement; social entrepreneurship

n-3
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1.2 NguvINBIANIUTEINA

213101 mmé’anqmﬁamiﬁami 1 3(3-0-6)
(English for Communication 1)
Adeaunay : 1l
Prerequisite : None
Wauanuanunsavesindnwilunsldmudnguiionisdeansludenuldosnd
UsednSam ysanmsvineeniwidingulaglinnudAydurinwenisilaaznisyn Wauinagns
mMsdoasuaznagninsiieunw duasunisBouinwisanguienuiedasldundamineinsd
WANNNAY
Developing students’ abilities for effective communication in social settings;
focusing on integrated skills with the primary emphasis on listening and speaking; developing
communication and language learning strategies; and promoting autonomous learning using

various resources

213102 mmé’enqmﬁamiﬁami 2 3(3-0-6)
(English for Communication 2)
Judsfureu : 213101 Mwidanguiitenisdeans 1
Prerequisite : 213101 English for Communication 1
ﬂ’@ummmmmsaﬁumﬁﬂﬁﬂwﬂuixﬁuﬁqaﬁﬁu dionsfeansegedisyAnsninitily
anunisaimadenunarivinis ysaunnisinuslaslanizedisdeinuenisilanaznisyaile
WUsEasdiinng faunagnénsdeasuaznagninisiiouniw aaaiunsiioudionuies
Tngldiilemadivnmsanuvamnensivainmane
Further developing students’ abilities for effective communication in social and
academic settings; focusing on integrated skills, particularly listening and speaking for academic
purposes; further developing communication and language learning strategies; and reinforcing

autonomous learning using various semi-academic materials from a variety of resources

n-a
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213203 awndanquiilainguszasiniaivinig 3(3-0-6)
(English for Academic Purposes)

Judsfurou : 213102 Mwidanguiitenisdeans 2

Prerequisite : 213102 English for Communication 2

Wommein et UM iNg wd M URAUTEaATRIvINS oM eansiivInIs

[V
a v

ag19lusednsam Asnssunisiseunisaeutiuillommlunisysainisiinwensdau lagli

[ - 1

ANUEIAYAUNYEN158U TifomiuandensSeunsaousduarisnds mandedafuinasde
Tamviend sauviunamnennsesular

Course content dealing with English for academic purposes for effective
communication in an academic field of study; text- based activities involving integrated
language skills with an emphasis on reading; exposure to both authentic and semi-authentic

materials from both printed and audiovisual materials, as well as online resources

213204 prwndanguiitaTngustasdlaniz 3(3-0-6)
(English for Specific Purposes)
Sundefuniou : 213203 mwidsnguiiteTnguszasdmaininis
Prerequisite : 213203 English for Academic Purposes
WauineshazauaIuIsanIsaeaeadestuiiienniainemansuas
welulad dauszaunsainsdlunsdeununildaidunmsinermansuazmalulad andodsius
wardolanvien] sauauvamineinseaulal Widunuifidoudesysannisinsesiadsu Tngl
ANEIAYAUTNYEN1T8ULAZNISITEU
Further enhancement of students’ language skills and ability in science and
technology content; exposure to authentic language in science and technology from both

printed and audiovisual materials, as well as online resources; focus on text-based tasks

involving integrated skills with an emphasis on reading and writing

n-5
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213305 mmé’anqwﬁamiv‘hmu 3(3-0-6)
(English for Careers)
Sudedunian : 213200 mwdainguiilongUszasdianns
Prerequisite : 213204 English for Specific Purposes
auvinweawdenguiidudulunswieuiiioatnsau aseunquifidesiis 9
U N5U9U MIsulsEIRdudlagge NMsWsuannadaTIl wagn1sdun1walau dnvinee
msdeansesnadivszdnsmnluaniuiivhay faundnueisndulunswdsusdmiunisaeuinida
(Test of English for International Communication)
Developing English skills needed for employment preparation, covering such
topics as job search, resumes, cover letters, and job interviews; effective communication skills
in the workplace; skills needed in preparing for the Test of English for International

Communication (TOEIC)

1.3 nqEind@nwialuuuuiden

202111 awlneiiienisaesns 2(2-0-4)
(Thai for Communication)
AyrdsAunau : Ll
Prerequisite : None
ndnn1wilng Fnwgnrsldnwlnedsludrunsyn msils nsew uagnaideu
msBeuieinwinedienisindedeasuaziiaueany
Principles of Thai Language; skill of using Thai in speaking; listening; reading; and

writing; composition in Thai for communication and work presentation

n-6
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202175 fAau3dng 2(2-0-4)
(Art Appreciation)

deAunay : 1l
Prerequisite : None

ANTNIeYRIRals wsstuataladmiunisadassavesdatiulurainralo i
ANALATEUNTEEN19TALY USUNTeIAaUy TRUSTTUNAIEAENITAAUINNEYEsAaUE UNUW
uaznansznuves Aavsludsauuay Tausssulanduysmesivainvals nsaisassdaudadsd
AuAoRUlLALPY AaUzuarifisAng Aauzansisny auniuazfavzindn Aausifieding
WoLien

Definition of art; artists” aspiration for art creation from various perspectives;
values and aesthetic for soul; contexts of arts; visual culture towards art interpretation; roles
and effects of arts in a society and world cultures through various perspectives; artwork
creation valuable for self and others; arts and museums; public arts; music and art therapy;

arts for sufficient life

202181 HUNTWBIATIN 2(2-0-4)
(Holistic Health)

rUsAunou : Ll
Prerequisite : None

LAAAY VAN WEIATIILALARIAMEUNIN m'ﬁmuquﬁmﬁfﬂ NMIUBUVRULAY
nsfinpew audiuaunInmiela MITan1sAUATEN NMSESHESINAMLLTILTIVDITNMY FUATN
aden

Concepts regarding holistic health and health balance; weight control; sleep
and relaxation; concentration and mental health; stress management; body strengthening;

alternative healthcare

n-7
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202222 WusHIduRUSYNBUAUNGNDITN 2(1-2-3)
(Professional and Community Engagement)
teAunay il
Prerequisite : None
mshlassuuarAanssudleaiuaieszaunsalvesdFoununisvheusiuiy

v 6 [Y

guyuvisenguivIndudunsiasuadinvsiinuaznovauesoideviriias ingUszasdvosyuyy
VIRNFUIVITIN

Projects and activities for building students’ working experiences with a
community or a professional group that enhance life skills and respond to visions and

objectives of a community or a professional group

202241 nuangludInyszaniu 2(2-0-4)
(Law in Daily Life)
AdeAunay : 1l
Prerequisite : None
wdnnsveIng MY drdututesngring nguinedsatunsideusugs ngraned

o 2.

Duvsloniluginusedriu nguuneiesfivyana nindau dRnssuwasdyn dyarddu dyaidne

LAY

WI99IU FYQr1919YV09 é’ngﬂ%ama oy nrmsng é’q;zymh%a é@zmémizﬁu 91U
ﬂg‘vimaﬁug’luLﬁ'mﬁ’umaUﬂ%ﬁLLagmmﬂ m;]WJ’IEJLﬁIEJ’JﬁJUﬂ’]iéNﬂSENEEU%Iﬂﬂ LLazﬂgmmﬂﬁugm
Aenfunswdauniadaan

Basic principle of law; hierarchy of law; population registry law; useful law in
daily life law concerning person; property, juristic act and contract; loan agreement; service
contract; made-to-order contract; contract of sale; property rental contract; hire-purchase
contract; surety ship agreement; mortgage contract; basic law of family and inheritance;

consumer protection law; basic law of intellectual property

n-8
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202324 IneAne BN IUGITH 2(2-0-4)
(Pluri-Cultural Thai Studies)
deAunay : 1l
Prerequisite : None
anudlaisafussuudsaunasfmusssulne wdnwallufmuinismaeasugia
uaynsfieslne Aud A lya¥iiu wiRnwsygianeiiedunseualan
Understanding of Thai society and cultural systems; plurality in Thai economic
and political development; significance of plural folk wisdoms; concept of sufficiency

economy in global trends

202331 andguAnen 2(2-0-4)
(ASEAN Studies)
Adeaunay : 1l
Prerequisite : None
mwL‘fJumuazLﬂmmmmﬂszmﬂumL%SuLafmquuﬁugmmmﬁmwmﬂ%ma
NIAIALLAZ TUUTTIN NISLANTHENTS ﬁﬁwﬁwaLﬁaqLLazﬁﬂﬁﬂ%mmmLﬁuuuwémﬂé’miﬂﬂmmﬁ
uanssiulunsazUssimaandn msegmfuetnafinnuauuazduinmiuiieuluen@ou aunm
%imiuiw‘umsﬁﬂmuazmiv‘hmu
Origins and purposes of ASEAN community; unity based on a socio-cultural
diversity; respects for rights, civic responsibility and human dignity under different types of
governments in each ASEAN Member State; living together happily and peacefully with ASEAN

friends; quality of life in education and working systems

202373 N1SAALYDDNLUY 2(2-0-4)
(Design Thinking)

Ayrdsdunau : Ll
Prerequisite : None

nsAnet1adeass nssslanduaznisuiledym nsszaumuAnkaznIS
g0nwuU lenaulandaudenisvesdiny n1sasiesdusuy nsusuldutnnssuegiunuizay
N130DAUNLIY

Creative thinking; questioning and problem-solving; brainstorming and society

need-based service design; prototyping; appropriate application of innovation; lesson-learned

n-9
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2. MUINIVURNTEY
2.1 napfimnisdanisiugiu
245101 arwiilesduiieafugshouasnguanessna 3(3-0-6)
(Introduction to Business and Business Law)
Fuledunay il
ANUMINELAE AN AYURITINY JULUUYRIEINY Bndnavesladearvueniay
tafomelusonisussnougsiaiilulasiaUssma nansenuvesgsiadedsan audidnyvedssia
ywAnaNLazIUIngon niiivnsgsialudiunisnatn mawdn MsuImesdnis aruditugiu
Lﬁ'mﬁma%ma uanakarning danssuuasdygn wilkarazidn Fov18 WInTng/19Te
Fdsziu $1ues $111 Faunasida Fafudiu U3En Funazaaiaundnning sInsaumig
Budnnsefinduazdodyaiililusssy
nadwsn1siFeudiaavissiueivn
tnAnwiruneiuiianuanse fod
1. dilatoyalosdunisgsia uihitnagsie wasanudiiusvemhiinisgsie nufenufidesiu
\Renfungnegsna
2. ysanmsnna3 nszuiums warmsufoanmsfeatumsnasiazsiidugsiaenade
3. WEULKUEINRE1Y
4. \ievinwelumsiiaue
5. vieuduiiy swdsnsdudiiuazdng
6. milsannesu Besssuluwivesanuiuiinveusieruslaa iuismsiitdouasanusuiinveusies

AlesuNaUNUY

n-10
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245101 Introduction to Business and Business Law 3(3-0-6)
Pre-requisite : None

Definition and importance of business, forms of businesses, the internal and
external influences on business activities in both Thailand and other countries, the effects of
business on society, the importance of SMEs, business functions, covering marketing,
production, organization management. Introduction to laws, person and property, juristic acts,
contract, obligation, wrongful acts, sale, hire of property, hire purchase, surety ship, pledge,
mortgage, bills and cheques, partnership, limited company, shares, stock exchange, electronic
commerce and unfair contract terms
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand basic business information, business functions and the relationship between
business functions and also basic knowledge about business law
2. Integrate knowledge, processes, and operations from business planning to basic operations
3. Write a simple business plan
4. Develop presentation skills
5. Work as a team, including being a leader and follower
6. Have business ethics in terms of responsibility to consumers Including self-discipline and

self-responsibility



Umo.2

245102 ANAAIAASIIND 4(4-0-8)
(Business Mathematics)

AyrdsAunay : Ll

SUUTIWINDTY L8 AUN1T BaANNTS WeSnd AuduRusuasladdu Heiduiend
Tnuudea fladduanniisy fedtunslnadd difunazoynsy dlinuazanudeilesvosiladdy
ouiiud msdunameyitusvesilsitufivade Ujemsiug msuszgndldfuaunmauaznsisl mem
AUABuLUasLaEAgagasaauazmsUsEgndldlumagsia mavssgndufeyiusliviiuildng
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245102 Business Mathematics 4(4-0-8)
Pre-requisite : None

Real number, set, equation and inequality, matrix algebra, relation and
function, exponential function, logarithmic function, trisconometric function, sequence and
series, limit and continuity of function, derivative, integral, and business applications including
curve sketching, rates of changes, and optimization, integral and the applications of integration
including finding areas and volumes, and linear programming
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand basics mathematical theories for business management
2. Solve the courses assisnments
3. Apply the mathematical theories on the basic business and management problems
4. Develop and have a good participation and relationship with classmate thru the class

assignments
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245103 Principles of Management 3(3-0-6)
Pre-requisite : None

Evolution of management concepts and theories, the changing environment of
management, managerial roles and functions, covering planning, problem-solving, organizing,
staffing, leading and controlling in contemporary organizations
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand evolution of management concepts and theories
2. Describe the changing environment that effect organization and management
3. Explain managerial roles and functions, covering planning, problem- solving, oreanizing,
staffing, leading and controlling in contemporary organizations
4. Take responsibility for team projects

5. Communicate and present the management report both oral and written forms
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245104 Business Statistics 4(4-0-8)
Pre-requisite : 245102 Business Mathematics

Descriptive statistics, probability rules, probability distribution, expected value
and standard deviation of random variables, theoretical probability distributions, probability
distributions of sampling mean and proportion, estimations of mean and proportion,
hypothesis testing of mean: one population and two populations, hypothesis testing of
proportion: one population and two populations, chi-square test
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Use descriptive statistics in presenting and analyzing data
2. Compute probability of discrete variables and continuous variables
3. Compute probabilities of Uniform, Poisson, Binomial, and Normal distribution
4. Estimate the population mean and proportion
5. Perform hypothesis tests of mean and proportion of one population and two populations

6. Perform Chi-Square test
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245105 Economics for Management 4(4-0-8)
Pre-requisite : None
A study of macro-economics and micro-economics theories related to business
management, concepts and principles for business operation evaluation and decision-making,
trend and factors affecting on economic policy and business management. Leamning case
studies concerning the economic trend, supervised by experts and guest speakers and/or from
current academic research reports, understanding the relationship between significant socio-
economic variables influenced on business management changes
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand Economic Theories applying on business management
2. Apply the economics theories for management on case studies thru course assignments
3. Apply the economics theories for management on the basic business and management
problems

4. Have good participation and relationship within the class and group assignments
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245106 Principle of Marketing 4(4-0-8)
Pre-requisite : None

Concepts, philosophy, and importance of marketing, marketing characteristics,
marketing institutions, marketing functions, marketing ethics, consumer behavior, market
segmentation, target market, product positioning and marketing mix: product, price, place and
promotion in digital era, and international marketing
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain marketing ethics
2. Explain concepts, philosophy, and importance of marketing, marketing characteristics,
marketing institutions, marketing functions, consumer behavior, market segmentation, target
market, product positioning and marketing mix: product, price, place and promotion in digital
era and international marketing
3. Search for information from reliable sources
4. Take responsibility for team projects

5. Communicate and present the marketing report both oral and written forms
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245107 Business Quantitative Analysis 3(3-0-6)
Pre-requisite : None

The decision-making process with quantitative analysis techniques, decision
theory, game theory, forecasting techniques, linear programming, transportation model,
assignment model, queuing model, simulation techniques and Markov analysis
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain principles and methods of decision making
2. Explain concepts and techniques of quantitative analysis
3. Apply quantitative analysis models in the analysis of business problems

4. Decide to solve business problems based on the results of quantitative analysis
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245108 Financial Accounting 4(4-0-8)
Pre-requisite : None

Introduction to financial accounting, accounting cycle, transaction analysis and
record, adjusting transaction at the end of accounting period, creating financial statements to
show performance and financial position of business, accounting for service, merchandising,
and manufacturing business, financial assets, fixed assets, and intangible assets
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain financial accounting principles
2. Analyze, record, and summarized transaction of service, merchandising, and manufacturing

business

3. Record financial asset, fixed asset, and intangible asset transaction
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245201 Operations Management 4(4-0-8)
Pre-requisite : 245107 Business Quantitative Analysis
Introduction to operations management and strategies, product design, process
design, capacity planning, project management, facility location, operations planning and
control, inventory management and quality management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain operations management concepts
2. Explain various strategic plans for operations
3. Explain various tactical plans for operations

4. Explain various operational plans for operations
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245202 Managerial Accounting 4(4-0-8)
Pre-requisite : 245108 Financial Accounting

Review of financial accounting for manufacturers, managerial accounting and
cost concept, job- order costing, process costing, cost behavior, cost- volume- profit
relationships, activity-based costing, standard costing, decision making using relevant costs
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the concepts of managerial accounting and costs
2. Explain two main cost systems which are job-order costing and process costing and be able
to calculate costs according to each system
3. Analyze the cost behavior
4. Analyze the relationship among costs, volume, and profit and be able to find break even
5. Explain concept of activity-based costing and compute activity-based costs.
6. Explain the definition of standard costing and use the standard costing in performance
evaluation

7. Utilize the cost concepts in making business decision
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245203 Business Research 3(3-0-6)
Pre-requisite : 245104 Business Statistics

Introduction to business research and research ethics, research proposal,
research methodology; problem statement, objectives, literature review, hypothesis, variables,
research design population and sampling, research tools, data collection, Statistical software
for data analysis, interpretation of results, report and presentation, and the applications of
business research for business management problems
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the research processes
2. Develop research proposal and research operation
3. Apply the research techniques to solve the business management problems
4. Develop and have a good participation and relationship with classmate thru the class

assignments
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245204 Entrepreneurship and New Venture Creation 3(3-0-6)
Pre-requisite : None

Meaning and concept of entrepreneurship, Evolution and development of
entrepreneurship, Types of entrepreneur, Characteristics of successful entrepreneurs,
Evaluation of strengths and weaknesses, Skills and resources necessary for entrepreneurs,
Creativity and idea generation, Opportunity recognition and assessment, Marketing research,
New venture process and business planning, Business feasibility and problems of new ventures
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand the entrepreneurship concepts
2. Apply the entrepreneurial mindsets

3. Develop basic business plan
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245205 Financial Management 4(4-0-8)
Pre-requisite : 245108 Financial Accounting

Introduction to corporate finance, financial statements and analysis, forecasting
and financial planning, time value of money, capital budgeting techniques, capital structure
and cost of capital, long-term financing decisions and working capital management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the scope and duties of financial management
2. Explain the activities that must be performed for each function of financial management
3. Use techniques and tools to process financial information

4. Decide to solve financial problems with rules and reason
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245206 Management Information Systems 3(3-0-6)
Pre-requisite : None

Basic concepts of management information systems and digital enterprise, use
of enterprise information systems in planning, management and decision making, Information
technology and innovation, business information system, connectivity and integration of
enterprise information system, information system links between enterprise, electronic
commerce and developing information systems
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the concept of digital organization and information needs
2. Explain the need for having an information system in a business organization
3. Explain information technology in an organization
4. Specify the report requirement from the information system according to the duties in the
organization for management and decision making
5. Explain the connection of information systems in accordance with the duties in the

organization and the connections between organizations
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245207 Programming for Business Application 3(2-2-5)
Pre-requisite : None

Basic computer programming, application software, spreadsheets and databases in
planning management and decision making and programming for interoperability between
software packages
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Describe the processing steps of the program by using a diagram showing the sequence of
work procedures
2. Apply package software spreadsheet in business data processing
3. Prepare reports in the form used for administration and decision-making based on
business data

4. Apply the collaboration between the package software
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245301 Business Ethics 2(1-2-3)
Pre-requisite : None

Concepts, value and importance of managing business with ethics, impacts and
solutions on business ethics problems both in Thai and international enterprises, ethics
development in business enterprises, case study method for making decisions on ethical
dilemmas, corporate social responsibility, the development and importance of social
enterprise
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Describe concepts, value and importance of managing business with ethics
2. Explain corporate social responsibility, the development and importance of social
enterprise
3. Analyze impacts and solutions on business ethics problems both in Thai and international
enterprises

4. Apply case study method for making decisions on ethical dilemmas
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245302 Leadership Development 2(1-2-3)
Pre-requisite : None
Strategic leadership concept, characteristics and roles of leaders, leadership
self-assessment, self-development techniques, interpersonal skills development, task skills
development emphasizing practices, self-development activities and team activities
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain strategic leadership concept, characteristics and roles of leaders
2. Evaluate self-leadership
3. Practice activities in forms of self-training and team-training

4. Develop interpersonal skills and self-development techniques
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245303 Human Resource Management and Industrial Psychology 3(3-0-6)
Pre-requisite : None

Human resource management concept and principles, human resource
planning and job analysis, recruitment and selection, training and development, performance
evaluation, compensation administration, human behavior in organization, components of
peoples, leadership, teamwork, communicating, managerial control, creating and leading
change
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Describe concept of human resource management and industrial psychology
2. Analyze human resource planning and job analysis, recruitment and selection, training and
development, performance evaluation and compensation administration
3. Analyze leadership, teamwork, communicating, managerial control, creating and leading
change
4. Apply human resource management and industrial psychology for problem solving in

organization
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(Strategic Management)
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245304 Strategic Management 3(3-0-6)
Pre-requisite : None
Strategic management concept, internal and external environment analysis,
methods and techniques for strategic formulation, strategic implementation, strategic control,
change management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand the strategic management concepts
2. Apply strategic management for work

3. Create the basic strategic management framework
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(Business Communication)
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245305 Business Communication 3(3-0-6)
Pre-requisite : None

Communication at work, communication in groups and teams, listening and
nonverbal communication, cross cultural communication, preparing to write business
messages, organizing and writing business messages, revising business messages, routine e-mail
messages and memos, writing business reports, business presentation, speaking skills,
communication in managing team and motivation
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Describe principle of business communication
2. Implement principle of business communication

3. Integrate tools of business communication
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245401 Project in Management 3(0-6-3)
Pre-requisite : Consent of School

Project development in modern management to enhance effective and the
organization’ s competitiveness in ways include project in marketing management or project
in logistics management or project in entrepreneurship
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Develop project in modern management to enhance effective and the organization’s
competitiveness
2. Apply knowledge of management technology especially in marketing, logistics or

entrepreneurship in a project
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(Marketing Management)
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245221 Marketing Management 3(3-0-6)
Pre-requisite : None

Concepts of marketing management, environment analysis, competition
analysis, consumer behavior analysis, marketing planning, market segmentation, target group
selection, product positioning, management of product and new product development, pricing
management, marketing channels and distributions management, marketing communication
in digital era, international marketing, ethics of marketing management, problem analysis and
case study in marketing
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain moral and ethics in marketing report
2.Explain concepts of marketing management, environment analysis, competition analysis,
consumer behavior analysis, market segmentation, target group selection, product positioning,
and marketing mix, international marketing, and ethics of marketing management
3. Search for information from reliable sources
4. Analyze marketing management process
5. Take responsibility for team projects

6. Communicate and present the marketing plan both oral and written forms
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245222 Consumer Behavior 3(3-0-6)
Pre-requisite : None

Consumer behavior in digital era and marketing strategy, cross cultural
variations, demographics and social stratification, subculture, values, families and households,
group influence and consumer behavior, perception, learning, memory, and product
positioning, motivation, personality, emotion, attitude and influencing attitudes, self-concept
and lifestyle, situational influences, the consumer decision process and problem recognition
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Describe principle of consumer behavior
2. Analyze consumer behavior

3. Implement principle of consumer behavior
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(Digital Marketing)
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245223 Digital Marketing 3(3-0-6)
Pre-requisite : None

Role and importance of digital marketing, types of digital marketing, digital
marketing strategies and channels, development and implementation of digital marketing for
important channels, metrics and return on investment analysis for digital marketing, problems
and obstacles in management and laws concerning digital marketing, and the future status of
digital marketing
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain marketing ethics
2. Explain role and importance of digital marketing, types of digital marketing, digital marketing
strategies and channels, development and implementation of digital marketing for important
channels, metrics and return on investment analysis for digital marketing, problems and
obstacles in management and laws concerning digital marketing, and the future status of digital
marketing
3. Search for information from reliable sources
4. Analyze and plan for digital channels
5. Take responsibility for team projects

6. Communicate and present the digital marketing plan both oral and written forms
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245224 Integrated Marketing Communication 3(3-0-6)
Pre-requisite : None

Marketing communication process in digital era, factors affecting marketing
communication, targeting, objectives setting, message design, communication channel
selection, marketing communication planning, budgeting activities for promotion, decision
making for marketing communication mix, advertising, personal selling, sales promotion,
public relations, direct marketing, communication management evaluation and integrated
marketing communication management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain principle of marketing communication
2. Design tools of marketing communication

3. Implement Integrated Marketing Communication tools
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245321 N15IYNI1SAAN 3(3-0-6)
(Marketing Research)
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245321 Marketing Research 3(3-0-6)
Pre-requisite : None

Introduction to marketing research in digital era, ethics in marketing research,
defining the marketing research problems, marketing research design: exploratory research
from secondary data and qualitative research, descriptive research by survey and observation,
questionnaire design and measurement, data collection from target group and data analysis
by statistics and hypothesis: frequency distribution, t-test, F-test, correlation and regression
and report preparation and presentation
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain moral and ethics in marketing research
2. Explain marketing research in digital era, ethics in marketing research, defining the marketing
research problems, marketing research design: exploratory research from secondary data and
qualitative research, descriptive research by survey and observation, questionnaire design and
measurement, data collection from target group and data analysis by statistics
3. Search for information from reliable sources
4. Develop the marketing research
5. Take responsibility for team projects
6. Communicate and present the marketing research both oral and written forms
7. Analyze data by statistics and hypothesis: frequency distribution, t-test, F-test, correlation
and regression

8. Apply digital technology and software for marketing research
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(Marketing Channels and Distributions)
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245322 Marketing Channels and Distributions 3(3-0-6)
Pre-requisite : None
Characteristics of marketing channel and distributions in offline and online,
behavior and organizing of channels, decision of channel design, channel management and
distribution to meet objectives and budgets
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concept of marketing channel and distributions
2. Design marketing channel and distributions

3. Implement marketing channel and distributions
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245323 NSIANTSHANNUIAZIIAT 3(3-0-6)
(Product and Pricing Management)
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245323 Product and Pricing Management 3(3-0-6)
Pre-requisite : None

Management of marketing mix relevant to products and pricing, internal and
external factors influencing products, the product choosing process, product life cycle,
product improvement, pricing determination factors and pricing management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain moral and ethics in marketing report
2. Explain concepts of Management of marketing mix relevant to products and pricing, internal
and external factors influencing products, the product choosing process, product life cycle,
product improvement, pricing determination factors and pricing management
3. Search for information from reliable sources
4. Analyze internal and external factors influencing products and price planning
5. Take responsibility for team projects

6. Communicate and present the product and pricing plan both oral and written forms
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245324 Global Market 3(3-0-6)
Pre-requisite : None

Introduction to global marketing in digital era, environment analysis, marketing
management: marketing strategy, marketing information, marketing policy, new product
development, product line policy and marketing promotion
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain moral and ethics in global marketing report
2. Explain concepts of global marketing in digital era, environment analysis, marketing
management: marketing strategy, marketing information, marketing policy, new product
development, product line policy and marketing promotion
3. Search for information from reliable sources
4. Analyze global marketing management process

5. Take responsibility for team projects

6. Communicate and present the global marketing plan both oral and written forms
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(Community Business Marketing)
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245325 Community Business Marketing 3(3-0-6)
Pre-requisite : None
Introduction to community business marketing, marketing mix for community
business, creating value added products, management system for community business and
role of government to develop community business marketing
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concept of community business marketing
2. Design creating value added products

3. Implement marketing mix for community business
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(Brand Management)
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245326 Brand Management 3(3-0-6)
Pre-requisite : None
Concepts of brand management, brand building, brand positioning, brand
design, brand specific characteristics creating, brand equity, consumers’ perception on brand,
initiating relationship between customers and brand, brand communication process and tools
in digital era
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concept of brand management
2. Design branding

3. Implement brand management
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(Direct Marketing)
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245327 Direct Marketing 3(3-0-6)
Pre-requisite : None

Concepts of direct marketing, direct marketing process, the importance of
planning and implementation for direct marketing, issues of direct marketing in
implementation
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concept of direct marketing
2. Design direct marketing

3. Implement direct marketing
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(Sales Management)
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245328 Sales Management 3(3-0-6)
Pre-requisite : None

Concepts and philosophy of contemporary sales management, sales characteristics
and types of salespersons, sales techniques, sales organizations, sales management planning,
sales forecasting, setting sales areas and quota, salesperson management and ethics of sales
management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concept of sales management
2. Design sales management

3. Implement sales management
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245329 Service Marketing 3(3-0-6)
Pre-requisite : None

Introduction to service marketing, consumer and service marketing,
composition of service market, process of service delivery, service market administration and
strategies and creating value added to meet the service goals
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain moral and ethics in service marketing plan
2. Explain concepts of service marketing, consumer and service marketing, composition of
service market, process of service delivery, service market administration and strategies and
creating value added to meet the service goals
3. Search for information from reliable sources
4. Analyze service market administration and strategies and creating value added to meet the
service goals

5. Take responsibility for team projects

6. Communicate and present the service marketing plan both oral and written forms
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(Customers Relationship Management)
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245331 Customers Relationship Management 3(3-0-6)
Pre-requisite : None

Concepts of customer relationship management (CRM), CRM and consumers’
behavior, CRM strategy in digital era, implementation of CRM plans, how to keep customers,
how to find new customers, how to bring back customers, initiating group relationship with
staff, suppliers and business alliance and strengthen in long term relationships with customers
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concept of customer relationship management

2. Design customer relationship management

3. Implement customer relationship management
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245332 Event Marketing 3(3-0-6)
Pre-requisite : None

Concepts and principles of event marketing, analysis of customer needs,
modeling and strategies, planning and process of event marketing: objectives, target group,
budgeting by activities, scheduling, evaluation and application from case studies, and trends
in event marketing
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Demonstrate ethics and morals in organizing event marketing
2. Explain the concepts and principles of event marketing, customer needs, modeling and
strategies, planning and process of event marketing
3. Analyze customer needs in order to define model and strategies for organizing event

marketing by connecting concepts, theories and practices.
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245333 Retailing Management 3(3-0-6)
Pre-requisite : None

Introduction to retailing management, analysis of retailing situation, customer
analysis, target group and information analysis, locating, retailing business management, pricing
management, marketing communication, retailing promotion policy and retail of the future
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain moral and ethics in retailing management report
2. Explain concepts of retailing management, analysis of retailing situation, customer analysis,
target group and information analysis, locating, retailing business management, pricing
management, marketing communication, retailing promotion policy and retail of the future
3. Integrate management knowledge to retail businesses
4. Search for information from reliable sources
5. Analyze and plan for retailing businesses
6. Take responsibility for team projects

7. Communicate and present the retailing management plan both oral and written forms

n-50



Umo.2

245334 N1520NWUUKATLABNTILASIUAY 3(3-0-6)
(Store Location and Design)
Aurdepunau : Lyl

Y

ndnnaidenyinaiifavesssfiadiuan Jadefiinansenusonisidonriafinauay
nseenuuuuAUanaell Aeszidaduaslunaziadunisueniidiwaiensifiulnvesgifa
AUAN ﬂaqméﬂmﬁaﬂﬁwLaﬁﬁauazmsaamwu%ﬁuﬁwﬂﬁﬂaﬁaimj WATANITINRITIN NTTRETS
Nuidnnadud waznsdauansdudn
nadwsnsiFeudiaanissiuneivn
hnwiikusedvilfianuausa sl
1. Bduneudnmsdeniiadinavesgsiaduan
2. Sinmeitadediinansenudenisidenviiaiinaazniseenwuuuddanatell
3. Useyndldnagninisdeniiafidauazniseanuuuiuidanadislval madanisdaneded
Madnassiuiidnnsdud uasmsdnuansdudi
245334 Store Location and Design 3(3-0-6)
Pre-requisite : None

Principles of selecting store location and design; factors affecting store selection
and modern retail store design; analyze internal and external factors that affect the growth of
retail business; strategy for location selection and modern retail store design; techniques for
store layout, space allocation and visual merchandising
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain principles of selecting store location and design for retail business
2. Analyze factors affecting store selection and modern retail store design

3. Apply strategy for location selection and modem retail store design, techniques for store

layout, space allocation and visual merchandising
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245335 Merchandising Display and Store Decorations 3(3-0-6)
Pre-requisite : None

The principle of visual merchandising and store decorations; techniques for
window display, inside the store display and at the point of sale display; factors affecting
merchandising display and store decoration including physical presentation and atmosphere
in order to meet customers’ needs and purchase; festival and occasional merchandising
display planning
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Describe principle of visual merchandising and store decorations
2. Demonstrate techniques for window display, inside the store display and at the point of
sale display
3. Analyze factors affecting merchandising display and store decoration
4. Apply the concept of merchandising display and store decoration

5. Design merchandising display and store decoration for particular festival and occasion
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245336 Merchandising Management for Retail Business 3(3-0-6)
Pre-requisite : None

Introduction to merchandising management for retail business; purchasing
process, planning and supplying various products to customers; merchandising negotiation
techniques; principles of management in distribution, forecasting and inventory; and sale
management for different types of retail business
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand the concept of merchandising management for retail business
2. Describe purchasing process, planning and supplying various products

3. Implement principles of management in distribution, forecasting and inventory; and sale

management for different types of retail business
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245337 Retail Business Case Studies 3(3-0-6)
Pre-requisite : None

Issue in different types of retail business from case studies; analyze and
compare situation of retail business both international and domestic; discuss problems and
recommend appropriate solution by considering internal and external factors affecting retail
business
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Discuss the different types of retail business from case studies
2. Examine the situation of retail business both international and domestic
3. Analyze internal and external factors affecting retail business

4. Discuss problems and recommend appropriate solution
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245251 Logistics and Supply Chain Management 3(3-0-6)
Pre-requisite : 245201 Operation Management
Introduction to logistics and supply chain, demand management, resource
planning, material flow management, procurement and inventory management, transportation
systems, warehouses, distribution systems, managing the information flow, reverse logistics
management, logistics cost and evaluating the supply chain performance
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain logistics and supply chain management concepts
2. Explain demand and supply planning for logistics and supply chain management

3. Explain supply chain performance measurement

N-55



Umo.2

245252 mIwWINTIAdesamuazaduRLSTutnnateLeas 3(3-0-6)
(Procurement and Suppliers Relationship Management)
W 109AUABY : 245201 N1FIANITATANTEUIY
nsrurumITagedaninazuinisanuduiusfudnnatsiees Ussnaudae
NSNUAANABINITVRINLY N1TaTIVILATARLFoNTNNAIELERT NITUTMTAYYT N15a3Is
AwdaTius Msuivnsteyauazanusindeifiernaustlviisivesaundnlumddgun
radwsn1siFeudinanisseiuneivn
Shinwiinusedviiinnuaasa dedl
1. gunensEUIuMsTntedamuaznsiansanuduiusfudimaneos
2. auanuzmadalumsiatedamiioaiamausslorisuvesanidnluhsldgunu
3. Uszgndldenudiftonttymlunsdadedam
245252 Procurement and Suppliers Relationship Management 3(3-0-6)
Pre-requisite : 245201 Operation Management
Procurement and suppliers’ relationship management processes: identifying
user requirements, sourcing and selecting vendors, contract management, building
relationships, information and cooperation management for mutual benefits of supply chain
members
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain procurement processes and supplier’s relationship management
2. Suggest procurement techniques to build mutual benefits among supply chain members

3. Apply knowledge to solve procurement problems

n-56



Umo.2

245253 N1S9ANISARIAUAINAZAIINITZIWRUA 3(3-0-6)
(Warehouse and Distribution Management)

W 109AUABY : 245201 N1FIANITATANTEUIY

nszUIuMsIANsAdduAUsTnaUme nadengunsainsdaiuuagnisenuududn
nsdanmsfiuilieu nsuimmineinsaddud wadianisdanisnisinadeuvesdudi mssey
WAL AVUAR LU UATFULUULAENITUTITNIINTEAUEUAT N15TIAATTINIA AL IINUALTUNS
nsnszaneduduaznisitmalulagansaumalunisinnisaaaduai
nadwsnsiFeudiaanissiuneivn
hnwiikusedvilfianuausa sl
1. oSuiBumAnAnIfUUssadeAudidesdu uludsgunsaiililuadsdudvdonisenuudud
Tusedule
2. annsouidaymiBesiuanistudesmsinnsiuildnumeluaddui sulvismsnumuds
ARAUAMAEMTTEYVROMMUAm LA luT 8Ty la
3. ansadlessiLIAnieITuNsIansadeduA LAz ssgndau e snaunuuas fnua
Wunansnszeduaila
245253 Warehouse and Distribution Management 3(3-0-6)
Pre-requisite : 245201 Operation Management

Warehouse management processes: handling equipment selection, space
management, warehouse resource management, goods flow management techniques, stock
locator system, distribution models and management, scheduling and routing in distribution
and information technology in warehouse management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Describe the basic concepts and characteristics of warehouse management processes and
related handling equipment selection
2. Calculate about space management, warehouse layout and distance for stock locator
system

3. Analyze the case study or problem solution about warehouse management for applying in

scheduling and routing in distribution management
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245254 Logistics Planning and Control 3(3-0-6)
Pre-requisite : 245201 Operation Management

Logistics planning and control system: forecasting, sales and operations
planning, master production planning, material requirement planning, resource planning,
rough-cut capacity planning, capacity requirement planning and production activity control
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain logistics planning and control system
2. plan to match demand and supply
3. Apply knowledge to plan for business case study
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245351 Inventory and Demand Management 3(3-0-6)
Pre-requisite : 245201 Operation Management

Introduction to inventory and inventory management, forecasting, fixed-order
quantity models and reorder point determination, fixed- order interval models, heuristic
methods for determining lot sizes, single-period inventory model, ABC classification method
and cycle counting technique, material requirements planning
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Classify inventory types, describe the benefit and drawback of holding inventory and
benefits of inventory management
2. Forecast inventory demand using moving average, weighted moving average, and
exponential smoothing
3. Determine order quantity and order point of the fixed-order quantity system
4. Determine order quantity of the fixed-order interval system
5. Determine order quantity using heuristics methods which are Part Period Balancing, Silver-
Meal and Least Unit Cost
6. Determine order quantity of the single-period inventory system
7. Classify inventory using ABC method and use the classification in cycle counting

8. Determine order quantity of the materials requirement planning system
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245352 Transportation Management 3(3-0-6)
Pre-requisite : 245201 Operation Management
Transportation policy and management for service providers and customers,
the role of business and government department for inland transportation, modes of
transportation, transportation technology, geography and routing of transportation, current
transportation problems and obstacles, international transportation rules and regulations,
rights, responsibilities and accountabilities of concerned parties and transportation ethics
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand and describe the basic concepts and characteristics of modes of transportation
and the role of business and government department for inland transportation
2. Explain the geography and routing of transportation relating to daily life
3. Evaluate the case study or problem solution, threats and challenges for transportation

management in the current context
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245353 Business Simulation 3(2-2-5)
Pre-requisite : 245104 Business Statistic and 245201 Operation Management

Introduction to simulation, probability distribution, random variate generation,
determining probability distribution of input variables, simulation by hand and Microsoft Excel,
simulation by Arena
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the definition of simulation
2. Explain the difference between Monte-Carlo simulation and Discrete-Event Simulation
3. Generate variables from random number
4. Select the appropriate probability distribution of the input data and perform goodness-of-
fit test
5. Perform simulation by hand
6. Perform simulation by Microsoft Excel

7. Perform simulation by simulation software such as ARENA
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245354 International Logistics 3(3-0-6)

Pre-requisite : 245201 Operation Management 245352 Transportation Management
International logistics system, international transportation operation, import

and export management, payment terms, incoterms, related insurance law, customs system,

basic customs tax calculation, institute governing international transportation and international

transportation problems

Course learning outcomes

Having successfully completed this course, student must be able to:

1. Demonstrate the basic and components of international logistics system and international

transportation modes

2. Discuss about the process of import and export management related to incoterms and

insurance law

3. Solve the basic customs tax calculation for importing or exporting affecting the international

transportation system
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245355 Logistics Information Systems 3(2-2-5)
Pre-requisite : 245201 Operation Management
Computer software for logistics planning and operation: forecasting, aggregate
planning, master production scheduling, material requirement planning, scheduling, inventory
management, transportation management, warehouse management and others
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain how information systems work for modern supply chains
2. Explain how the application software for components in the supply chain and logistics

3. Identify information needs in logistics

4. Use package software to prepare reports for management and decision-making on logistics
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245356 Service Operations Management 3(3-0-6)
Pre-requisite : 245201 Operation Management
Service characteristics and strategies, new service development and service

process design, location, layout, forecasting, managing capacity and demand, performance
measurement, waiting line management, service quality
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the main service characteristics and the difference between service and goods

. Explain service management strategies

. Explain the types of new service development and process of service system design

. Explain the factors in location selection of service

. Select location with some methods such as Factor Rating and Regression

2

3

4

5

6. Select appropriate layout according to the service process type

7. Explain methods mostly used in matching service capacity with demand

8. Explain the concepts of performance evaluation for service operations

9. Explain methods in managing waiting line and compute performance indicators for M/M/ 1
and M/M/s waiting line

10. Explain quality tools for service operations
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245357 MAANTITAMAIN 3(3-0-6)
(Quality Management)
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245357 Quality Management 3(3-0-6)
Pre-requisite : 245104 Business Statistic

Introduction to quality management, total quality management, quality
function deployment, basic quality tools, statistical process control, process capability
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concepts of quality management, total quality management, and continuous quality
improvement
2. Explain definitions, benefits, and elements of Quality Function Deployment and develop
house of quality
3. Explain basic quality tools consisting of check sheet, flowchart, fishbone, histogram, pareto,
run chart, and scatter diagram
4. Use quality tools in analyzing data and determining quality improvement approaches
5. Explain objectives of control charts and different types of control charts
6. Create control charts and analyze control charts
7. Explain the definitions of process capabilities and be able to measure the process

capabilities
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245358 amalasaselumsvudaziuindon 3(3-0-6)
(Transportation Safety and Environment)
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245358 Transportation Safety and Environment 3(3-0-6)
Pre-requisite : 245253 Warehouse and Distribution Management

Rules and regulations in safety and environment related to transportation and
warehouse operation, preventive and corrective measure setting, safety environment
evaluation, hazardous goods safety management and technology for safety management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Identify the regulations and laws relating to safety and the environment in transportation
and warehouse management
2. Explain the preventive and solving measures in transportation safety management
3. Explain the methods of environmental impact assessment associated with transportation

4. Explain the application of technology for transportation safety management

N-68



Umo.2

245359 N1SAATISALAZDDNKUUIEUUIUNGIaTaRnd 3(3-0-6)
(Analysis and Design of Work Systems in Logistics)
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245359 Analysis and Design of Work Systems in Logistics 3(3-0-6)
Pre-requisite : 245201 Operation Management

Viewpoints and analytical processes of work, work components, LEAN & Just-
In-Time work systems, usage of work process charts and tools for work system analysis,
practicum of Just-In-Time work system simulation, work standard systems and improvement,
human engineering, ergonomics, factors related to work design and work systems and
application of work analysis and design in logistics work systems
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Illustrate the analytical processes of work systems in Logistics including LEAN and Just-In-
Time
2. Analyze the case study and synthesis related theory for proposing the problem solution on
work systems in logistic laboratory
3. Simulate and design the Just-In-Time workflow and system simulation with random teams

by practicum in logistic laboratory
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245361 N1TWEINTAINIITIND 3(3-0-6)
(Business Forecasting)
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245361 Business Forecasting 3(3-0-6)
Pre-requisite : 245104 Business Statistic
Types of data variables, regression analysis and time series analysis techniques
for forecasting on products and services, sales, manpower demand, cost and revenue, and
raw material requirement forecasting, and forecasting evaluation
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the types of data variables used for forecasting analysis
2. Explain the forecasting techniques used for the selected model and data variables
3. Apply the forecasting techniques with statistics software to analyze business data variables

4. Explain the analysis results and forecast objectives

5. Evaluate the forecast validity by using forecasting error analysis techniques
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(Modeling for Supply Chain)
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245362 Modeling for Supply Chain 3(3-0-6)
Pre-requisite : 245104 Business Statistic and 245201 Operation Management
Application of quantitative models in decision making related to supply chain
management and logistics system, linear programming, transportation, queuing and simulation
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Describe the quantitative models used in making decisions about supply chain management
2. Apply quantitative models suitable for solving various logistic management problems

3. Use software program to process data for the decision-making results
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245363 AsEgAansvudIuazladafng 3(3-0-6)
(Logistics and Transportation Economics)
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245363 Logistics and Transportation Economics 3(3-0-6)
Pre-requisite : 245105 Economic for Management

Meaning and scope of transportation economics, significance and role of transport
system in the economy, economic characteristics of road, rail, air, water, and pipeline
transportation, fundamental theories of transportation economics and transportation evolution
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain economics theories for transportation management
2. Explain all types of the current transportation operations management processes
3. Explain the transportation management efficiency under the affecting factors

4. Explain government policies and promotion on transportation management

n-72



Umo.2

2.2.3 nguivenignsusenauns

A UIAU

245271 nSWAIUNARA A [ 3(3-0-6)
(New Product Development)
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245271 New Product Development 3(3-0-6)
Pre-requisite : None

New Product Development Process, idea generation and idea screening for new
product development, concept development and testing, business opportunity analysis and
business environment assessment, trends and direction of global market, prototyping and
product development, market testing, and launch process
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand the process of new product development
2. Generate idea and select idea concept for new product development
3. Analyze customer needs, business opportunity and environment for designing and
developing product and service to meet the needs of target group

4. Create concept of market testing and commercialization for new product
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245272 MIIANITUIANTIY 3(3-0-6)
(Innovation Management)
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245272 Innovation Management 3(3-0-6)
Pre-requisite : None

Concepts and processes of innovation creation, types of innovation,
relationships between creative thinking and innovation, the importance of innovation in
business growth and changes, the impacts of environmental change and globalization on
innovation and business strategies, innovative decision, innovative organization, knowledge
management, resources usage in organizations for creating innovation
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand the innovation management concepts
2. Apply innovation management for work

3. Create the basic innovation management framework

n-74



Umo.2

245273 MINAAKUTENAUNIS 3(3-0-6)
(Entrepreneurial Marketing)
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245273 Entrepreneurial Marketing 3(3-0-6)
Pre-requisite : None

Marketing for new products and new markets, market opportunity analysis and
evaluation, product differentiation, marketing strategies and marketing plan, new product
launch, branding and brand management, and evaluating the return on marketing investment
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the contemporary marketing concepts and entrepreneurship
2. Describe the influenced consumer behavior factors
3. Explain the fundamental of marketing communication

4. Apply online marketing for marketing activities

5. Create marketing plan
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245274 M3RuGUsENRUNT 3(3-0-6)
(Entrepreneurial Finance)
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245274 Entrepreneurial Finance 3(3-0-6)
Pre-requisite : None

Principles of entrepreneurship, financing for entrepreneurial processes from
start-up to harvesting, cost structure and financing need analysis, revenue model analysis,
financing from money and capital markets, analysis and evaluation of financing sources, and
cash flow analysis
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Analyze the cost structure and financial needs for the businesses
2. Design a revenue model for the business
3. Analyze the capital structure and calculate financial cost
4. Create the financial plan

5. Understand sources of Equity Finance over Business Lifecycle
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245371 NNTAATIZAUAZASIENTNINT 3(3-0-6)
(Resources Analysis and Usages)
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245371 Resources Analysis and Usages 3(3-0-6)
Pre-requisite : None
Tangible and intangible resources, strategic resources, human resources, social
resources, organizational resources, technological and Innovative resources, location
resources, assets, VRIO (Values, Rarity, Imitability and Organization), model, entrepreneurial
orientation and growth
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand the Resources Analysis and Usages concepts
2. Apply Resources Analysis and Usages for work

3. Create the basic Resources Analysis and Usages framework
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245223 N1SAANNRINA 3(3-0-6)
(Digital Marketing)
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245223 Digital Marketing 3(3-0-6)
Pre-requisite : None

Role and importance of digital marketing, types of digital marketing, digital
marketing strategies and channels, development and implementation of digital marketing for
important channels, metrics and return on investment analysis for digital marketing, problems
and obstacles in management and laws concerning digital marketing, and the future status of
digital marketing
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain marketing ethics
2. Explain role and importance of digital marketing, types of digital marketing, digital marketing
strategies and channels, development and implementation of digital marketing for important
channels, metrics and return on investment analysis for digital marketing, problems and
obstacles in management and laws concerning digital marketing, and the future status of digital
marketing
3. Search for information from reliable sources
4. Analyze and plan for digital channels
5. Take responsibility for team projects

6. Communicate and present the digital marketing plan both oral and written forms
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245372 NN900NKUUNANAMIILAZNITUINS 3(3-0-6)
(Product and Service Design)
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245372 Product and Service Design 3(3-0-6)
Pre-requisite : None

New product and service design concepts and processes, idea generations of
new product and service using design thinking, idea filtering and assessment, user experience
design for product and service, universal design principles for product and service prototyping,
product and service concept testing
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the concept and process of new product and service design
2. Create idea generations of new product and service using design thinking
3. Evaluate concept ideas by using customer experience design for product and service
4. Test the concept for new product and service

5. Develop prototype for new product and service
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(Business Laws and Intellectual Properties Management)
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245373 Business Laws and Intellectual Properties Management 3(3-0-6)
Pre-requisite : None

Introduction to laws, person and property, justice acts, contract, obligation,
wrongful acts, sale, hire of property, hire purchase, surety ship, pledge, mortgage, bills and
cheques, partnership, limited company, share, principles of intellectual property management,
intellectual property from research and development of business, ethics of creativity,
intellectual property (IP) laws and methods of intellectual property protection, intellectual
property valuation, methods in creating return on intellectual properties
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concept of business law and principles of intellectual property management
2. ldentify types of contract and obligation such as sale, hire of property/ purchase, surety
ship, pledege, mortgage, bills and cheques
3. Describe ethics of creativity, IP laws and methods of intellectual property protection
4. Analyze intellectual property valuation and methods in creating return on intellectual
properties
5. Apply business law and principles of intellectual property management for beneficially in

business operation
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245374 MIIIUYULASAITICANNY 3(3-0-6)
(Venture Capital and Private Equity Investing)
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245374 Venture Capital and Private Equity Investing 3(3-0-6)
Pre-requisite : None

Importance and differentiation of funding sources in various forms, principles
and methods of fundraising according to growth stage, venture capital and fundraising,
business value calculation, deal analysis and negotiation strategies for exit start up business,
and the effect of each choice
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Know the principles and methods of funding including creating business value
2. Perform the financial analysis necessary to support an investment decision (as an investor)
or prepare the necessary financial materials for submission to an investor
3. Determine an appropriate valuation for making an investment (as an investor) or accepting
private capital (as an entrepreneur)
4. Conduct the necessary due diligence to decide if an investment is warranted
5. Determine the best course for exiting an investment, including IPO or private sale, and

understand the steps of doing so
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(Resources Assessments)

AyrdsAunay : Ll

AMNEINTITATUNITLYITY LAUAILAINITANAN N1TUTELHUNANTENUSDEIAL
nMsUszuningns msdnuuniazUsedinlenian1eging AudnyuzverUEnauns w59elaves
AUsznouns Tadenaninuwinden Jadeuldauiun Kan15I19UKUgIna
radwsn1siFeudinanisseiuneivn
Shinufruseiviiinuaunsa s
1. wWlakuiAnnsUsziliuninenns
2. Ysggndldnisussiliuninens
3. WannmsussdiunsnennsiJosdu
245375 Resources Assessments 3(3-0-6)
Pre-requisite : None

Competitive advantage, distinctive core competencies, social impact analysis,
resources assessment, opportunity identification and assessment, entrepreneur characteristics,
entrepreneurial motivation, environmental factors, contextual factors, business planning
outcomes
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand the resources assessment concepts
2. Apply resources assessment for work

3. Create the basic resources assessment framework
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245376 msdansgsiaaIaAuln 3(3-0-6)
(Managing Growth Business)

ArGeAunan Ll

Jenunazvdnnisvosnsiivlanvesgsia lemauazaavimelunisinnisgsiai
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245376 Managing Growth Business 3(3-0-6)
Pre-requisite : None

Principle and definition of business growth, opportunities and challenges in
managing a growing business, growth models and strategies, cash flow management,
organization and human resource management issues in a growing business, and supplier and
customer relationship management
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand the managing growth business concepts
2. Apply managing growth business for work

3. Create the basic managing growth business framework
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245377 WSSMUFUWUS 3(3-0-6)
(Labor Relations)

AyrdsAunay : Ll
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245377 Labor Relations 3(3-0-6)
Pre-requisite : None

Concepts and processes of labor relations, labor situations in Thailand,
structure, administration and role of union, employers’ role, filing a claim and negotiating
processes, resolving disputes, labor protection and compensation, social security, labor court
and labor cases and proactive labor promotion in enterprises
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concepts and processes of labor relations
2. Define the role of employer organization, claim submission and collective negotiation
process
3. Analyze labor situations in Thailand, structure, administration and role of union
4. Discuss case study in issues of resolving disputes, labor protection and compensation, social

security, labor court and labor cases and proactive labor promotion in enterprises
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245378 §5n235eNINUTENA 3(3-0-6)
(International Business)
AyrdsAunoy : Ll
unumiazauddyveinszualaniddnddegusznaunisgiiasenineseina
anmwindendifinasemsdiiugsiaseninadsema loun asugia madles ngvane mealulad uaz
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2. szyUssiiud Ay ifinasenisdndugsaszvninaUsena 16un sugia nsidles nguane
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245378 International Business 3(3-0-6)
Prerequisite : None
Roles and importance of globalization toward international entrepreneur
business; economic, political, legal, technology, and cross-cultural environments affecting
international business; ethics and social responsibility in international business; international
trade and investment; strategies for entering international market
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Understand Roles and importance of globalization toward international entrepreneur
business
2. ldentify important issues such as economic, politic, law, technology, cross-cultural business,
ethics and social responsibility that affect international business operation
3. Prepare business plan and strategies for entering international market

4. Communicate and present basic international business plan both oral and written forms
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245379 M3INNIIFINIATOUATY 3(3-0-6)
(Family Business Management)

AyrdsAunay : Ll

anufidesduisatugsfivaseuaia luinalunisinuissfisnseuaaanyuses
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3. luawugkuImMaluNITInN1TEIAIRTOUAT
245379 Family Business Management 3(3-0-6)
Pre-requisite : None

Introduction to family business, the systems theory model of family business
(family, ownership, and management), issues in family business management: strategic
planning, employment, compensation, and business governance, issues in family
management: roles of each family member, family culture and value, communication and
conflict management, and family governance, issues in ownership management: hierarchy in
family business ownership and succession process
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain systems theory for studying family business
2. Identify challenges in family business management

3. Suggest methods to manage family business
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245381 anadugusznaunismnedaay 3(3-0-6)
(Social Entrepreneurship)

ArGeAunan Ll

wuaAnadugusznounisniedenn Aansiledanuuaznisuszneunisgsiad
a¥anansEyUNedany NNsBENLUULUUIIansgsRaRansIiledany nagndnismanadmsuRanisite
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245381 Social Entrepreneurship 3(3-0-6)
Pre-requisite : None

Concepts of social entrepreneurship, social enterprise and social impact
business, business model for social enterprise, marketing strategies for social enterprise, social
return on investment, laws related to social enterprise, social enterprise sources of fund
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concepts of social entrepreneurship
2. Identify types of social enterprise and business operation affecting social impact
3. Design business model for social enterprise

4. Apply marketing strategies for social enterprise
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245382 ananlugusznaunisgsnamalulad 3(3-0-6)
(Technopreneurship)

ArGeAunan Ll

wuaAnauludusenaunisgsfamalulad audnvuzuazusegedadiniu
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245382 Technopreneurship 3(3-0-6)
Pre-requisite : None

Concept of technopreneurship, characteristics and motivation for technopreneurs,
intrapreneurship, entrepreneurial mindset and process, opportunity analysis of technology
business, technology business model design, sources of fund for technology business
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain concept of technopreneurship
2. Identify characteristics and motivation for technopreneurs
3. Design technology-based business model

4. Present technology-based business model and opportunity analysis of technology business
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245383 N1FIATIENNTITAUY 3(3-0-6)
(Investment Analysis)
Avrsauney : Ll

SNYULLASNTNNVBINAIANENNTNG AUTNUFIUVBINITIANITUANNTNE Nu]

Y <9

6

natanu Msandulalagnsldnguinisussliue Msinszinaianannindlaesin NsATIEn
WATYFNALALRAAMNTTU NITAATILNNINT NTIATIEINaNINEM g uuazU]ia n15esen
wazUszilluna nsAduuvesngunanning
nadwsnsiFeudiaanissiuneivn
hnwfiusedvilfienuannse fi
1. sduefiuguuazesdusznauisafumsasmulunaandnning
2. 'aquLaza%msJ%umaumﬁmeﬁmsamu
3. nvwikarUssiliugaavanning andiegns
4. sadulsasuluvdnnindlaglinaanmsusziluyarmanning
245383 Investment Analysis 3(3-0-6)
Pre-requisite : None

Characters and functions of securities market; basic knowledge of security
management, capital market theory, decision making by using theory of valuation, aggregate
stock market analysis, economic and industry analysis, analysis of the firms, security analysis
in theory and practices, analysis and evaluation of portfolio performance
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the fundamentals and elements of investing in the stock market
2. |dentify and explain the investment analysis process
3. Analyze and assess the value of securities from the sample

4. Decide to invest in securities by using the result of valuation of securities
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245384 TadadAndgusznauns 3(3-0-6)
(Entrepreneurial Logistics)
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245384 Entrepreneurial Logistics 3(3-0-6)
Pre-requisite : None

Concept of supply chain integration, value chain competitiveness, quick
consumer response, supplier- producer coordination, supply chain management, roles of
digital technology in supply chain integration, procurement logistics, reverse logistics, supply
chain optimization, linkages of supply chain strategy aligned to an overall business strategy
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the concept of supply chain integration and value chain competitiveness
2. Describe supply chain management and supplier-producer coordination
3. Analyze roles of digital technology in supply chain integration, procurement logistics, reverse
logistics, supply chain optimization

4. Apply linkages of supply chain strategy aligned to an overall business strategy

n-91
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1. M1DINGUIINAT

203322 awndanguiilansldnauannanegsia 3(3-0-6)
(English for Business Correspondence)
deAunay : 1l
Pre-requisite : None
WawiANuskaznsldnwidingueislussdnsanuaruseansnalunisldnay
RVLNINNGIAMINAINTAY 1YY ANEN19gTAY Tuindoau 1891 uind Siauazins
Toaualasin1sing o TussAns
Development of knowledge and use of English efficiently and effectively in
several types of business correspondence, such as business letters, memos, reports, fax and

email messages, and projects/proposals in an organization

203324 mmé’anqmﬁamiﬁﬁLauamaqiﬁa 3(3-0-6)
(English for Business Presentation)
AyrdsAunay : Ll
Pre-requisite : None
W@umﬁﬂwzmiiw3’JuLLas€]’®’mLﬁamﬂumiﬁ%auamumqqsﬁa Taavinueng
UEAUDIULAZNIINOUAINILDE LD ITN
Development of data collection and content organization skills for business

presentation as well as presentation and question handling skills in a professional manner

203325 aMwSanguitanIsUsEyuNnegIia 3(3-0-6)
(English for Business Meetings)

rUsaunou Ll
Pre-requisite : None

Wauinwelunisdiwaslidiusnlunisuseyuniegsia nisandunisussyu N3
Aszsigilanazdofinnsaumemusssy madnausuaznsesuielivana nMsiausuudAad
WANANBENLNINTEY

Development of skills in leading, participating and arranging business meetings,
audience analysis, including cultural factors, final proposal which incorporates reasoning from

multiple viewpoints
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203326 nwsanguitanisliu3nisgnén 3(3-0-6)
(English for Customer Service)

AyrdsAunay : Ll
Pre-requisite : None

Wauwinwelunsldnmwsangulumsliiuinisgnaegelivss@nsam nisliuinng
MuANUFEINTYBIgNAN MInouAauvietlausigndn Wunagnsnsdoansiidusavsamuas
sl nnunfwangay

Development of language skills in providing effective and efficient customer
service; satisfying customers’ needs, and handling customers’ inquiries or solving problems

with the emphasis on the use of effective communicative strategies and appropriate language

203323 mmé’anqmﬁamnmmqsﬁm 3(3-0-6)
(English for Business Negotiation)
Fuldadunaun Ll
Pre-requisite : None
fimuwinuemanudinguuaznagninisdeanslunisiasandesesiusisuiogied
Usgansam msimnanuasentnluanuunnaesmeiausssulugdiuunsasasieses
Development of English and communication strategies for effective negotiations

in international settings, including awareness of cultural differences in negotiations
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2. MYI1IU

203401 n1¥13U 1 3(3-0-6)
(Chinese 1)

Ayrdsaunau : Ll

Pre-requisite : None

) o v PRVBEP g 1% = ] < o 1% & =
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finwenisilaasmaya AnwiszuuideuarhensaiiugiudielfFouamsolnduuazdouife
TGN ]

A basic Chinese language course designed for learners with no previous
background to enable them to communicate accurately and appropriately in everyday social
interactions, including greetings, introducing oneself and others, thanking, apologizing,
complimenting, giving and asking for information, etc. with emphasis on listening and speaking

skills. Introduction of Chinese phonetic system and basic Chinese grammatical concepts so as

to enable the learners to monitor their own language production

203402 AU 2 3(3-0-6)
(Chinese 1)
AyrdeAunay : 203401 Mw1Au 1
Prerequisite : 203401 Chinese |
Anwdeidosrnamwiiudowiu 1 dndinwensils wouazsu weliidouaunsold
awfienisieansludiausesruluaaunisalsing q o9 msldlnsént nsifanane nsnuuas
vonm nstevesnsrieadien Tan Anwilasiadunardnuarresiidnesiusayhensalfidudeu
wnFudeliFouansosuuazdlatonnuiien wavausofindusesSeudfenuiedld
Continuation of Chinese | for beginners, aiming at helping learners to acquire
three language skills of listening, speaking, and reading needed for common social interactions
in different situations, including telephoning, making appointments, asking for and giving
directions, shopping, traveling, etc. Introduction of the structure and characteristics of the
Chinese characters as well as more complicated grammatical concepts to enable the learners

to comprehend simple reading texts and monitor their own language production
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203403 A1E13U 3 3(3-0-6)
(Chinese III)

FvUsAuUnaUY : 203402 NWIU 2

Prerequisite : 203402 Chinese ||

Wauvinwen 15w waznslisunwIu welvaansaldnwludinUszdrfunazly

¥
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1nsgaRaliedrsgndeamnzanuazidusssund Anvindyuing q nefaussmanidenid
viarnviane LU anvaneldney n1slaman as Mneund UNARATIUNReNAINITIUNTINTINTe Fe
18 el lanuisety

Continuation of Chinese I, aiming at helping learners to acquire the four
language skills of listening, speaking, reading, and writing needed for common social
interactions in different situations.  Introduction of more Chinese characters and more
complicated grammatical structures to enable the learners to comprehend simple reading

texts and monitor their own language production

203404 A1¥1AUFINI 1 3(3-0-6)
(Business Chinese 1)

AUsAunaY : 203403 NMYIIU 3 WIBIAYAINLAUYOUVBIEIUN I
Prerequisite : 203403 Chinese Il or Consent of School

ainvzaiwIuiiossie wWiunisils msye nse1u waznsidou Wunagns
nsdeansdwiunshgsie lneiunsinsdinunilistusie iWeliindnuddusunniuuay
AsEUINaIY

A course for intermediate level learners of Chinese who want to acquire
linguistic skills in Chinese business communication and to improve their ability to use the
language for business and trade interactions in different situations, including business contacts,
business visits, business transactions, etc. by learning Chinese language structure, useful daily
and common expressions in a business setting, background knowledge information about

Chinese and international business culture and etiquette, etc
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203405 A1¥1AUFINA 2 3(3-0-6)
(Business Chinese )
AdeAunau : 203404 Mw1RUFINY 1 WIBlneAULALYEUVDIEIYIY)
Prerequisite : 203404 Business Chinese | or Consent of School
Wavinwediseulun1siaiauaunsalunsnaEy N1530n1589Ans N5
Fealudagsna msvhdyainianisilulssinusing q nefnunfensdiiintuase
Continuation of Business Chinese |, aiming at helping learners to acquire
language skills needed for business and trade interactions in different situations, including
business banquets, business trip-related activities, negotiating business transactions, business
cooperation, international trade fairs, etc. Introduction to more complicated Chinese grammar,
business culture and appropriate etiquette needed for effective and appropriate

communication

3. nMedu

203411 A 1 3(3-0-6)
(Japanese 1)
AyrdsAunau : Ll
Pre-requisite : None
nsaununwnduuidoty Annnseenides unaunulddwitazduutuiy
mMslUonyIdsvesus AvRvnTULLazAU]
Basic communication in Japanese, practice in pronunciation, conversation using

basic vocabulary and expressions, introduction to hiragana, katakana and kanji characters

203412 A 2 3(3-0-6)
(Japanese I)
Sudedunian : 203011 Mgl 1
Prerequisite : 203411 Japanese |
nsilawazmsyanwgu mslddnvinazdminludinyszdiiu nmserunaznns
WeUAIDNYIAUI
Listening and speaking in Japanese, vocabulary and expressions used in daily

life learning to read and write kanji characters
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203413 A 3 3(3-0-6)
(Japanese Ill)
Sudedunian : 203412 Mwdu 2
Prerequisite : 203412 Japanese |l
nsldmunduiitemsaeansluaauiiaiufedwougnin dnnnseu msdou
FornuvuadunarAnunsnusdudiiuiu
Communication in the workplace using polite forms, practice in reading writing

short passages and further study of kanji characters

203414 anwdidugsha 1 3(3-0-6)
(Business Japanese 1)
Sudedunian : 203013 mMuwidiu 3 ielnsAnaiiureuvesEuTin
Prerequisite : 203413 Japanese lll or Consent of School
msl¥awduitensdeansmasiugsia wumsils mawe mssunaznsdousiae
Fmseousaznsiiniuainnissassanunisaimeiugsie WelalenalsiiSeuiilena T
VinweN19eugIna
Japanese business communication with emphasis on the four skills, practice

using Japanese in business simulations, development of vocabulary and skills in business

English

203415 anwidugsia 2 3(3-0-6)
(Business Japanese 1)
Judedunau : 203414 Mudugsia 1 videlasanuiureuyesav1in
Prerequisite : 203414 Business Japanese | or Consent of School
ﬁ'@ummﬂ%’mwﬁiﬁ'ﬂmﬁ'amsmﬂLquﬁmm'N 9 MN9FINT LHULHUNITAAN LHUNIT
HER LHUBIANITHAYN1TTANISHAzUN NS lnediSouliauanunsaluniseuuagn1siden
MABAIUAINITANLAFEYYINIINITAIEN <) MNF0E TR
Development of Japanese language use in business planning such as in
marketing, production, organization and management, and finance, ability to read and write

business materials
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2.4 NFMAYEAVRAANY

245391 \W3guanRvANE 1(1-0-2)
(Pre-Cooperative Education)

Adeaunay : 1l

Prerequisite : None

LUIRAKAZNSTUIUNTSVRIAVARANYY seifoy Jedeiuiiivadestuaniafinu
wadalun15alns9ue1Tn 1tu n1sidenan ulsznaun1s 51T lsuIRRUIBdTATIIULAY
nsdunvainuandnuaranuiiuguidududniunsluuisinuluaniuusznounis ssuy
UIMITAUAIN WATANITUILAUDIATINULAZ AT EUTIBIUIFINT WAEATHAUIYATGNAIN
(M3Uszdiunanmsseuliniuneliuiu)

Concepts and processes of cooperative education, rules and regulations
related to cooperative education, job application techniques: selecting workplaces, writing
application letters and preparing for job interviews, and essential knowledge for entering
workplaces: quality management, project presentation techniques, academic report writing
techniques and personality development. Grading is based on a grade of either satisfactory or

unsatisfactory)

245392 n3suannaAnuIUsznaunis 1(1-0-2)
(Pre-Enterprise Cooperative Education)

Adeaunay : 1l
Prerequisite : None

mswssuANunieNanAafnuIUTzneuns mavilassaunugsiadnAnuiaula
Tneduay waziauvinvenwdenud mivindnwaniadnwusznaunis

Preparation for enterprise cooperative education, drafting of a brief business
plan according to student’s interest, development of soft skills for enterprise cooperative

education
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245491 @wnaAne 8 nuqwnn
(Cooperative Education)

Judefunou : eivIndngnsivun uazeivn 245391 Inseuaviadn

Prerequisite : Compulsory courses required by the program and

245391 Pre-Cooperative Education

thinwdedluljiinudamnmavieindwiunaiadeundaduninnu u anu
Usznounis AsU 1 MAeu anfefnwimufianviiviimue LﬁaLa%ﬂ?:umwﬁﬁamuLLé'a Un@Anw
wfosdimsnuirimsuaginauesanisluuoRnusoannanssluaiviierinisussdiunali
iusFelininu Taginannadseifiuvesenansdivinuaniadnu winnuimuaunisufoauly
a01uUITNOUNTHAZIINTIBUITING (NMsUszliunantsiteuliniunssliniu)

Each student must exercise his/her academic or professional potential as a full-time
employee at a workplace for one trimester as scheduled by the school. After finishing the
cooperative education, each student has to submit a project report and make a presentation
to show what he/she has accomplished. Each student will be evaluated by a cooperative
education advisor, job supervisor and the project report. (Grading is based on a grade of either

satisfactory or unsatisfactory)
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245492 awnaRnvIUIENaUNS 8 viqefin
(Enterprise Cooperative Education)

Judefuniou : eivindngnsivun uazTein 245392 WuaAaAnuUsEneUMS
Prerequisite : Compulsory courses required by the program and

245392 Pre- Enterprise Cooperative Education

tnfnwdedlUujtinusunisuszneunmsmalseiangsiaiaulanielénisgua
suaq‘ﬁLgmmﬂamuﬂisﬂaumma5a’mwséﬁﬂizmumuawﬁaﬁﬂmﬂszﬂaumivfluizamam 1A
n1sfnw Tnereusenanfafinwiuszneunts Wndnudesinlassisunussiaauesefiiisuaz
919138 UsranuauanindnuiUsznouns uasidleladeiunisufifnudumaduduszneunis
ud dAnwdesdsunugsivatiuauysal viouwuusiansgaiall wieduuuy uasiiauerofides
wazasBUszanunuaniafnyiusznaunts Tnsfananinuanisussiiuvesiiasuage191se
HUsvanuuaviafinwUsenaums nstsudiuranisuuRnuinumsusesnaunsin viveldn

The student has to work on an entrepreneurial project according to his/her
interest under the supervision of a mentor from workplace and an enterprise cooperative
education coordinator from the university for a trimester; prior to the enterprise cooperative
education placement, the student has to complete and present a draft of business plan to
the mentor and the enterprise cooperative education coordinator; upon completion of the
enterprise cooperative education placement, the student has to submit a final business plan,
or new business model, or prototype and present to the mentor and the enterprise
cooperative education coordinator; the evaluation results by the mentor and the enterprise

cooperative education coordinator will be used to determine the success of the student

245493 n13ANWYDATY 8 Minenn
(Independent Studies)

Sudefuneou : seivindngnsivun uazeivn 245391 Wiuaviadnm
Prerequisite : Compulsory courses required by the program and

245391 Pre-Cooperative Education

Anwrduniiiade Yssifiuiiunaula niedani drunisnain ladadnd wie
n1sUsEnaunts muanuaulavesisey lngysainisesranuisumalulagnisdanis angls
NIUATDIBINTEHABY

Investigating interested topics, issues, or special problems in marketing, logistic,
or entrepreneur upon learners’ interests by integrating knowledge in management technology

under the supervision of instructor
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2.5 ngimvanuduguszneuns

navUeAY

205305 anudugusznaunisiunsadiegsnalg 3(3-0-6)
(Entrepreneurship and New Venture Creation)

Iisdunau : Ll
Prerequisite : None

wuaAnAludUIENoUNIT WUIAALATNTEUIUNITILATIELEN1AN19§IN T
nsAadeeenuuulunsiawuwAsgsfiawinns nMsmvuangugnantving mslesendym
LazAINABINITgNAT Mamuuaiiduendnualvesdudnazuinig wuudiassgsiauaz
WM elavedgsna Ussnungmnedmiviuszneumsgsiauinnssy nsdnaueuulfn
9319

Concepts of entrepreneurship, concepts and processes of business opportunity
analysis, design thinking for innovation business idea development, identifying target
customers, analysis of customer’s problem and need, developing unique value position for
product and service, business models and revenue model, legal aspects for innovative

entrepreneur, business idea presentation

205306 nagnsnisigaandmiunaadugiuazuInITuIanssu 2(2-0-9)
(Go-to-Market Strategies for Innovative Product and Service)

AyrteAunou : il
Prerequisite : None

N1seandmSUgIAANAR I MTkarUINITUIANTIN MTIATIERlENIEN1NITAAN
wazn1sUseliugannatn n1sinsgiauanluiendnualvendndagiuasuinig nagnsnisidig
na1AvesgINandndmuilazuIn1sind nsaaaadviadimiugsialud wumianisaiiawusud
AMTUTLUNANIINITAAN

Marketing for innovative product and service, market opportunity analysis and
market assessment, unique value position analysis, go-to-market strategies for new products
and services, digital marketing for new venture, brand creation, marketing performance

evaluation
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205307 WHUFINILALNITIANIRUYY 3(3-0-6)
(Business Plan and Financing)

deAunau L
Prerequisite : None

WHUTINAALVANNNNTRUANTULUTENOUNTT MITEULHUTIND FULUUNITI
516l9 gUuuumMIiiugsiawaglassadiediuyy nsussliuanuduaveInisniugsia lasasg
RUNULAEANUADINTNIINITRY MSTANEUNUIADAINRTTINYDITINT

Business plan and financial principle for new entrepreneurs, business plan
writing, revenue model, business operation and cost structure, return on investment, capital

structure and sources of finance, sources of equity over business life cycle
I a I~
nquITLaeN

205381 UIANTIUUUUIIABITIND 2(1-2-3)
(Business Model Innovation)

Ayrdsdunau : Ll
Prerequisite : None

WIAALUUTIABITIND N1TIATIENANINKIAGOUNINTINT 1ITVINVDIFINUAL
HAAAMY N153ATIERRUUTIaegIRaludagdu NMseenuULLATTRILILUUTIARIgIAY Nayns
nindaunelayanluluudngnsdgsia WIvINIRTINEBULUUTIABINIIGIAY

Business model concept, business environmental analysis, business and
product life cycle, current business model analysis, business model design and development,

intellectual property strategies in business model, business model validation
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205382 N150BNUUUNARNMILAZUINS 2(1-2-3)
(Product and Service Design)

AvrsAuneu : ladl
Prerequisite : None

WUIAALAZNTZUIUNTHAILINA A UILAZUINITIAN N1TAS19UUIAMNARKER A U]
warusn1stnilaeldndnn1sn1sAnidaeenhuy NsNdunIesarn1sUstiunawuInI1uAn
mseenuuulsraunmsallunisidndndausiuarusnms vénmsenseantndvienisesnuuuiienusa
18 UM INAIUIAULUURARAUNILAZUSANT NSVIAEOULUIAANARSUTILAZUSNT

New product and service design concepts and processes, idea generations of
new product and service using design thinking, idea filtering and assessment, user experience
design for product and service, universal design principles for product and service prototyping,

product and service concept testing

205383 Usuhunguanedmiudusenaunsuinnssu 2(2-0-4)
(Legal Aspects for Innovative Entrepreneurs)
Fulsdunay il
Prerequisite : None
nganeidesdiuiieriuifiyanauasninddu suuuvesdiyana mssangidou

Y 9

5309 IAsead1aunagn s UadnadiueaiunIusseslIal usAaaus ausnisliiudmsuntnau
naneniSuazngrneusseesiy

Fundamental laws related to juristic person and property, juristic acts, business
registration, shareholding structure and shares contributions based on vesting, founders’

agreement, employee stock ownership plan, principle of tax and labor laws
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205384 nagnsnindaunislygrdmiugsiauinnssuy 2(2-0-4)
(Intellectual Property Strategies for Innovative Business)
Geaunay : il
Prerequisite : None
winAakazrannsInnIsnsngdunslyeg stavowindaunstygyr maeszi
guninduasnsnddunistynn nguansuaznssuiunisdesanslunsnddudynyn nsduauansins
LATASRVNENN SN wInnstiussleviivazasimanauununiegsnannninddunidyan
Concept and principle of intellectual property management, types of
intellectual property, analysis of intellectual asset and property, intellectual property laws
and processes of protection, patent and trademark searching, intellectual property utilization

and creating return on intellectual property

205385 NISWAILIUIANTTUNINHIA 2(1-2-3)
(Social Innovation Development)

Fdeaunay : il
Prerequisite : None

WUIRALAZAINAIAYVBINITHAILUIANTTUN NN TynaramunIvIevesdny
wardsandou nszuIuMIAndsesnuuuiioufdymniediay n1sUssdunansgnuniedaay
nsalAnwveI IwInnssunsdauluman sa1vnng 9

Concept and important of social innovation development, environmental and
social problems and challenge, design thinking for social problem solving, social impact

assessment, case studies of social innovation development in different subjects
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205386 AanaUugusznaunismnedeny 2(1-2-3)
(Social Entrepreneurship)

teAuniou : il
Prerequisite : None

wuaAnadugusznounisniedenn Aansiledannuaznisusznaunisgsnai
a¥anansEyUMNedany NNsBENLUULUUIIassgsRaRansiiledany nagndnismanadmsuRanisite
33 HARBUUNUMNSFIALANANTAU NgManeTiABITesiuRanTIfledenn undsiuyudmiu
Aamsiiledany

Concepts of social entrepreneurship, social enterprise and social impact
business, business model for social enterprise, marketing strategies for social enterprise, social

return on investment, laws related to social enterprise, social enterprise sources of fund

205387 anadugusznaunisgshawmalulad 2(1-2-3)
(Technopreneurship)
Fuledunay il
Prerequisite : None
wuafnaduguseneunisgsianalulad Audnvuzuazwsagladiniuy
Ausznaunisssfawalulad anuduyaainsyseneunisnigluesdng FBAnkarNIZUIUNITULY
HuUsznaunis msusziiiulentaniegsianalulad nseenuuudnassgsnamalulad undalunu

dmiugshamealulad
Concept of technopreneurship, characteristics and motivation for technopreneurs,

intrapreneurship, entrepreneurial mindset and process, opportunity analysis of technology

business, technology business model design, sources of fund for technology business
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a

205388 ladafndgusznauns 2(2-0-4)
(Entrepreneurial Logistics)
ndedunay il
Prerequisite : None
wAansasulgguniu anuaiunsalunisudatuvesldaun n1snauaUedIeE

Vo

FI57 MIUsTaUIEnIgRanLazgInsmite nsdnnsidgunu unumveanalulagniva
Tunsawnildguniu msdadeladafind Tadafnddoundu msusuusildgunuliiaian nsideules
nagvslggunuliidniunagnssuvedgsia

Concept of supply chain integration, value chain competitiveness, quick
consumer response, supplier- producer coordination, supply chain management, roles of

digital technology in supply chain integration, procurement logistics, reverse logistics, supply

chain optimization, linkages of supply chain strategy aligned to an overall business strategy
nauvIUsraunsalnaUus

205395 LA38UANNIANYIUTZNDUNIIUIBATBUNTITUUIWIZUIZNBUNIS 1(1-0-2)
(Pre-Enterprise Cooperative Education or Pre-Enterprise Incubation)
Adeaunay : 1l
Prerequisite : None
A9LATEUANUNTDNANAAANYIUTZNOUNITNIONITUNLINIZUITZNBUNIT N1T9N
TnsssaunugshaitnAnwmaulalaedanuy wasiaurinsemedenudmivindnuianiadnu
U32Naun1InIanNITULIMIzUTENOUNIS
Preparation for enterprise cooperative education or enterprise incubation,
drafting of a brief business plan according to student’s interest, development of soft skills for

enterprise cooperative education or enterprise incubation students
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205492 annaAnEIUITNBUNS 8 wuenn
(Enterprise Cooperative Education)

defunan : 9183 INFIINITIAU 8 Mefn UarTelvINguIvEen 4 e
Prerequisite : 8 units from compulsory courses and 4 units from elective courses

tnfnwdedlUujtRnusmunisuszneunmamalseiangsiaiaulanielénisgua
suaqﬁLgmmﬂamuﬂisﬂaumma3a’mwséﬁﬂizmumuawﬁaﬁﬂmﬂszﬂaumivfluizamam 1A
mM3finw muununsiseureiviinanuduluszneuns lneneusenaniafinyilsznauns tndnw
Foshlassunussialaerofifsuare e UssauruaviafinwUssnauns wandoladadu
nsudRausunsiudusenaunmsuds dnfnwidesdunugsinatuauysal wiouuudiasigsna
Tyl vieduuuy wazthiauerefidssuareasdiUssanuauaviafinwusznouns Tnsanaainua
nsUsediuresiiAssuarenedfUsraunuaviafingUsznouns meUssafumanisufoReuduns
Usznoaumsinu viso e

The student has to work on an entrepreneurial project according to his/her
interest under the supervision of a mentor from workplace and an enterprise cooperative
education coordinator from the university for a trimester following the requirements of the
minor program in entrepreneurship; prior to the enterprise cooperative education placement,
the student has to complete and present a draft of business plan to the mentor and the
enterprise cooperative education coordinator; upon completion of the enterprise cooperative
education placement, the student has to submit a final business plan, or new business model,
or prototype and present to the mentor and the enterprise cooperative education coordinator;
the evaluation results by the mentor and the enterprise cooperative education coordinator

will be used to determine the success of the student
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205493 A1sUNWILUTENBUNIS 8 wiuenn
(Enterprise Incubation)

ArdeAunan : e3vINaNIITIAY 8 lefin warTeIvInguIvaen 4 ulein
Prerequisite : 8 units from compulsory courses and 4 units from elective courses

tndnvides fiRnudunisuseneunismulseiangsiafiauls a nirpaud
Suiinroulumsvmneanufuiuszneunslusminedouvuifunamie a mhsaudisuiaveu
Tumsunmnzanuduiuszneunshunminerdeuisiaiwazaaulsznaunisuisian aelenis
@LLamaqﬁL'ﬁ?ﬁy&Nmﬂamuﬂszﬂa‘um'sLLazmﬁn'ﬁétﬁﬂsxmumuﬂizﬂaumsl;‘f]uiwmm 1 mansAng
AuuEuNsSeureivlnanuduguszneunis InedeussnujuAnmsusimzysenaunis tnfny
FowilassisunussiaaueiefidsuarennsgUsrarunulsenountsuaginunsUsaduaini
2 fhe wazdloiasadunstumnzUsznaumsuds dhinwdesdaunussiaatiuauysal wienuudians
sanialval vidafuLuy uazthiauerefiisiuazenediUszauaulsznauns Tastanaginuanis
ﬂizLﬁumaﬂﬁL?:&NLLasmmiéQ’Ussmumuﬂ33ﬂaums n1sUsgiliunan suuRauaIunis
Usznaumstiniunie ik

The student has to work full-time on an entrepreneurial project according to
his/her interest at the university incubation or work part-time at university incubation and part-
time at the workplace under the supervision of a mentor from workplace and an enterprise
coordinator from the university for a trimester following the requirements of the minor
program in entrepreneurship; prior to the enterprise incubation placement, the student has
to complete and present a draft of business plan to the mentor and the enterprise
coordinator; upon completion of the enterprise incubation placement, the student has to
submit a final business plan, or new business model, or prototype and present to the mentor
and the enterprise coordinator; the evaluation results by the mentor and the enterprise

coordinator will be used to determine the success of the student
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3. NUINIVNADNLED

Tidenseuivilag Mileaeuluuminerdemaluladasus visedonanselvisdeluil

245111 NITNAUINULDIAZANNTUNUTTENINYAAR 2(2-0-4)
(Personal and Relationship Development)

AGenunay : 1l
Prerequisite : None

LunAnveIgUiduvesyanafiiuszdvina guiduvesyanafiiuszdnsua n1sidla
aues MsaIe MINEULaENTUIMSIa el svauaudnsslunsidou deninms
Hugiwesyana mswmuimuduiudserinsyarauazinuesnudsauisnduluinses fusas
msvhauduiiy

Concept of habits for personal effectiveness, habits of highly effective people,
self-awareness, goal setting, planning and time management for academic success, individual
leadership potential, and interpersonal relationships and social skills development necessary

for daily life and teamwork

245311 n3zulruMsAakazn1sinauls 3(3-0-6)
(Thinking Process and Decision Making)

Adeaunay : 1l
Prerequisite : None

LuAnUAENgUAAEIAUNTAR NTTUIUNTTVBINTAALLLUUAIG 9 N1SYLHLT
ANUAR M3AATUNTEUIUTEUU MIARIBTILATIEA MIANTINTAl MIANTES19ETIA NIRRT
nagns nsunlaymnaznszuiumswidam msdedulanaznsruiunisdnduls malladsnisuay
wdesielunmsuidamuas msdindulalumsgsia madadullunnzanuliiuiuou mawasuudas
msdindulauaznsliuugimisanudnluguuuusingg Weuszneumsddunusieg magsne

Viewpoints and theories of thinking, types of thinking process, mind mapping,
system thinking, analytical thinking, critical thinking, creative thinking, strategic thinking,
problem solving and problem solving processes, decision making and decision making
processes, techniques and tools of problem solving and decision making for business, decision
making under contingency, changes of decision making and usages of thinking diagrams for

operation in businesses
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245312 N15R{UYAAR 3(3-0-6)
(Personal Finance)

AyrdsAunoy : Ll
Prerequisite : None

Anudildifsafunisiiudiuyana n13eusunsiudIuyaAna sUnsiuLas
suUszana n1suimsiduan nsdnnisduninduagniay ABRuldyAAasITuAT N150eY
nsdndulaiertuaunindyadigs nnumumMsamu MsUsERufsnasnsnusunsiuLie
\neeny

Introduction to personal finance, personal financial planning, financial
statements and budget, cash management, assets and liabilities management, personal
income tax, savings, high-value assets decisions, investment planning, insurance and financial

planning for retirement
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