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Y Y
v
k24 v a

LagHRNA nieumsilvinweiunsiaueNTalRULAIMINEaNAUan1UN1Te]

Ugniladndrinuazanudauenuduguszneunis ielidndinaunsaUseneue1indasewie

aseassAgsialvdnidnenmlunisiiule saudanisasienaeliiueAnskasyu
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a o = 1Y

aseUndinilinasssy sesssulidnAnnisuimisgsiauaensianig dndrilnderildula
drude wazausulinveudediny wiaunsufuRnumeanuTedndwaz ity
WannUndialvdanunsedlunisysannisesianusluausiing 9 ieadwmaansn

Y]

UsEAVBNN ABUAUBIREALABINTITYBWAINKIINULaEN ST USEmMAlUg ALATYENATYIA

HAAWSN15I38UINAANTIVEINANgAT (Program Learning Outcomes: PLOs)

Fyan
PLO1  #3tly ANUSURATOU AINTOERE
PLO2  HRausysu 3usTsustanildruladiudey

PLO3  fimnutntalukwifin ngufiasAiasdieniun1sdnnisiazausaonlemauliung

UfuRuassla

PLOG  finwgmadumsieansisgsna

PLO5  fvinwgnnminaans adslazyd

PLO6  amnsaldmwiiaszmalunsvhauuaznisdeans

PLO7  amnsauszgndliinaluladidiia vevsins wasiedesiionisdnnisiviuadie
PLO8  TvinwrAnuduguszneunis

PLOY  amnsalneideyaiiioudlotiym M UftRuazamuauiunisdanms
PLO10  Teududiiv/dmulunisvieuduiiy

PLOL1 @1N30YININIIANNIMUNITIANTS

PLOT2  anmnsaeufifimdulifeonuies

HaAWSN13ITEUiNAANIIvawmangns (Program Learning Outcomes: PLOS)
Aunanudugusenaunis

PLO1  Uszgnaldanufnasieassauasnsinseilunseeniuuuinn sy

PLO2  Ammisiviun/aniunmisal/damiiairslemanazanuidesiegsfalmivieuinnssuls
PLO3  80NLUUWUUIIABIGINALaTHAILILAUTIN LA

PLO4  AAsiztiuazidensanvesgsnafiannsadnls

PLO5  deans/iiausuiunAngsiaviouinnssild
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wangmnsnisdanistadialdandunsdrsannudadiuaingldiuladiundslunnngy
leun flivadinannngaamnssy Auvdiin wazdvddagtu etmansdnaudinsginudiu
aruniendosuasamnuddydomsiaumdnans wamsinseidanangninanldidudoyadugiuly
msfnusnadnnIsFousdienamts (PLOs) ndngnslddas AngvinmumsUiulsmdngasmsinnis
Uaudin (MangnsuTuuss wa. 2568) Usenaumenmnsduazyaainsiuauivmalulagnisdanisuag
el mnsUssgidsUjiRnsuasiannnadninsFous (PLOs) Wilimmaenadosty Tdevimiuas
fusAavresuming ds aasnIuneuauesienudainsvesddulddiudsisluduisinsuas
ArwaninsolunsufRnusiaasnssuiumsiidsumsatuayulaensUssguangnssunisuiuyss
wangns Usenousy anna1s8luannnie aunsdanantunis@nudy daunuaingledadn
Audiin warfiBermganangnamnssy Tuudl 20 Sunau wa. 2567 Taesjatiunsimmvangnslo
nevaussron A sunUadluanimwandeuniouen uagadreadind Idnen wlunisudsduly
PRI U ALz A LFoE 9T

2.1 A7UEIAARBIVRY PLOs NUddaviall uazwusnavasmIneraemaluladsgsuns

PLO PLO PLO PLO PLO PLO PLO PLO PLO PLO PLO PLO

wmInenasmaluladgsun’
' 1 2 3 4 5 6 7 8 9 10 11 12

Adevidd
o = o a v
aadun1s@nendudaniu
- . | v v v v v v v v v v v v
Ingarans walulad way
o A @ At o
uinnssuduiiavesdeny

WUsAQ
wnInersumalulagasun’s
WunyIneduaniznesnu
Snerdransuazinalulad
sjarfu a1eassAnanudide Uiy
LURY 0 NENOALAY I MU
mairﬂaa szaiwssz:immau v v v v v v v v v v v v
vosdeny nandaudiandinanmn
danuiuazdygianusssy
TWusn1sT¥1n15 wagnas
ngyUrgeRaUsuas Tausssy
Tnsdandnanududasena
Jnisuazldudnsssunfvia
Tun1suSmsdnnis

NnMsimuaRadNSMsSeus (PLO) finandsdu nszuiumswamnadnssanaisudy
INMITIVTIANUGRINTYRRduldudsvanluvatnvanengy laun gldUudin Audiin uasfivd
Hagtiu Tael38msdmarudAniuiuiuvasuawesulatiluguuuy Google Forms fiusudiails
manzanfuusiaznauinou eliilddeyaiinseunauuarasviouanudesnisvesnaudmuneusiazngy
RIRNIEEK

ndnsIuTNdeya ndngnslidinnssideyalanuninuaziBainaiieusnuezaiy
Fesnssiutuvesnnauiiidilddiude uazszyaudesmsiamznguiiuaninaiu dog1adu a0
nsdrsIanudn nguliiaudin Audinn uarAvddagduliauddgyiunmsseuslusunsuuazimalulad
A9 9 1 Microsoft Excel, PS, Al wazlusunsuditigadesiunisyinausis wWunsidsuduuvasiiori
uagnsTassaniunsaliloliiinanudnlaludonunnd st uasnadestuarudasnisresaniu
UsgnoumsfiFaanslyfinisilnufiReuass
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Tuvazifioadu wuilddudialianudidgeddatu msflnuiinee Soft Skills 1
19U AsaeuinYEN1IADAINWIANIUTEIMALAZANTATIRETEY MIaTanmdNTUS UL n3Beus
nsviusaniugdu wagnsiauinvenndugin i esainagdagliaunsareulieged
Uszdvsnmluanimwndoumsviutiagiu dnfuvddeqiuuduanudesnisly massuiinugns
T41Usunsu Excel, M3uimsdnnig msdeans, mevihaududin wazdsazsioudsnisiiaugain
véngasluvszgndltaidumsiinnuduasifinuanniigs

Tnpagy veaunguiimnudaiiuiiedsafsiuludeseuddyomnisinufoinusis ms
Wawinue Soft Skills sdeans msldnaluladuaslusunsy Wneenisanauau nswdlatam siuds
amuFuinveulaza sdednglunuiildfunounine

3. uwRuWewIUiulse
3.1 AIUNANEAITUATN1TIANITIREUNTTEOY

WRUNSARIL WA UWRS

nagns

nang/avidin

1. USuusmangnslvid
VINTFIUALADAARDITU
AuUTAE
MIYINT AUADINTS
VOLTHU MAALTIUY
UAZUHUNAUIUTEIA

drvrenufiawelavesindnudiise
véngnsiiduianisin ilensiuds
AudisneladanisiSounsaau
drsnanuitanelaveslindin
AR nYeIldn
Pdwanisansrannuianelaves
UnAnw wazgliUndn wieldlunns
Yfuusmangmsliviuadenn 9 59

euEanuianelavesinfnwise
MNgRIUAZNMIINNTSITEUN1THOUY
euEanuTielavelddudia
lonansuFulgmangnsiiudluegis
ashiane

2. Wanaansdluay
NTA9U NISUTNIS
M3 wazn5Ide vl
U5raUNITaINTIAIUANT
UIMTINITUaY
walulad

duasulvmanasdlddensSeunis
ADURNUTTUUATOY N TIT U
ddnnseiing
duasulimanansdwamn E-
courseware
atfuayunsdalassnsismiugum
vidonhenuvdegsiafiieadedu
amaluladnisdnns loun ns
dan1snmismata nsInnIslalafing
kaENISUTENBUNIS
atfuayulyiaannsdifuyung
MAPINS IMen15vinide diieaue
UNANUGININT

SrunusedniiinsinnsSeunisaouniy
szuuesetemMsseuiBiannselind
Srunus Nl E-Coursware
FrunulasinsuinIsinnsfisnsauiu
guyuvdonhenuviegsiafiisadeduy
analuladnisdans laun nsdanis
AMSAANA NNSIANTIAERNE wazns
Jsznauns

TIUIUITY
SrunuunmAeldTumsaRuly
MIEANIMIVINT

3. qggnansIvelmin
asthlulgaselunia
gInAnseNIAYUIY

afennuniisiuningsiuag
guyulunsuszandldnuide wu
MWALINTTUIUNTHAN MSLTA
UseAnsnmladadind wazn1susu
NAgNSNIIAAIN
a¥aunannaunsAomsuaTINELNS
Afeluguuuuiidinfaieg Wy ms
davigileuiavisessuuteya
poulatl
atuayunsrisueanan1TIdlvLAR
wAnfu U3ns videlamagsiad
anunsaasayanfislaluga
LATugNaLazdImL

ULATINTANNTIMTRTUNIATIAT
wegusunman e luusuldly
NITUIUNMSINUMTENTANTURING
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nagns

3

nangw/avidin

Yuusmangnslidl

WINTFIULAEADAATEINY

ANuuUsildeu

MIPINT AUADINTS

VOIITHU MAIALTINUY
ez UsEIA

drnnruimelavesindnuiidse
véngnsiiduianisin ilensiuds
Anuiianalasionisiieunsaey
drsvanuitanelaveslitudin
AR NYeIldn
Hansd15IaRNianelaves
tnfnw waedlétaudia eldlunns
YSuusmangasliviuadeyn 9 57

TenuNaruiielIvesindnvisie
WNgIUAZNIIANTSITEUN1HOY
euEanuielavelddudi
lonansuTulgmangnsiiudlueis
axiiawe

2. Wannaansdluauy duasulvnansdlddonsSeunis SrunusedniiinsiansSeunisaouniy
N3EPU ATUINNT ADUNNUTEUUASOYV N TSI szuuAseensseusBianvsetind
913 wagn59e vl ddnnseiingd Srnus il E-Coursware
USEAUNTAINTIFUANT duasulinanansdwau E- $rnulasinsuinSmnsidasui
UIMIIANITUAL courseware guyuvenhenuviegsiafiisadedu
wialulag atfuayumsdalasensiisiuiuyuou a1 walulagnisdans laun msdans

visomhenuiegsiafiieitesly nsna1n NsInnstadafng uazn1s
amaluladnisdnns loun ns Usenauns
dan1snmismatn NsIRnIslalaing TIUIUUITY
wazn1TUsENOUNIS SrnuunmAteildTumsaRuly
atfuayulyiaannsdifuyung NIAINIIVING
MAIPINS 115Vt diiaue
UNALNGININT
3. g1eNanIeliAa asfenuNiisiuningsiuae

msihlUlgasslunie
g3navseNIAYUIY

guyulunsuszandldnuide wu
MIWALINTTUIUNTHAN MSLA
Usgdnsamladafind uagnisuiu
NAgNSNIINAIN
a¥aunannaunsAoasuasinEuns
mAfeluguuuuiiinfaig 1wy ns
davihgileuiaviseszuuteya
soulall
atuayunisseseanan1TIE AN
wAnSouet 13015 vielunagsiadi
anansaasayaanfislalugs
LATugNakardInL

ULATINTANNTIMTRTUNIATIAT
wagusuiman e luusuldly
nITUIUMSINUYTENANTURING
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3.2 FIUANILABINITVDINAIALTINULAEEIAY Uazaufianelavesuedwanun I nd e
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WHUASHRILY/WasuwUas

nagwns

nang/avilvin

1. Ysuusmangmslvimseiu
ANUADINTTVDY

AAALTIULAzEIAN

) v

- dr519dyauul I INAAIALT LAY

U
o

vinwgdudulugraminssudi
etes wu ladafind n1smana
wazfUsznounis iernnuulge
NG

- UsEanunuiun1AgRaI N suLae
DIANTNNBUBNTUNITTINNAIUN
MANGASLAYNNIINAINTTUETY

- 1UAINTIUNIBLATINITAIINT IR
FENINWMNINGITUUAZNIAGAAINNTTU
a A a A v o Y o
- e iuvseUsuUsliaenndesiu
MinwenaInnsuioIns

2. @Buasinvelavaussnuy
YaeituAinlineuaue e

ANATIANIIYDIUNBINS

- Salusunsuflnyunseaniafnuiia
msUssfiunaegradussuu iold
Judniiuszaunisaingelu
ANNLINABNNTVNIURZ

- $unudadaidhsalasinisinau
WIDANNANY

- wan1sUsEliuauiawelaann
an1uUsEnaunIsHernIIY
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UUIAN 3 STUUNISIANISANET N1SANTRUNIS LLﬁZIﬂiQﬂ%ﬂﬁ%@ﬁMﬁﬂgjﬁi

1. 3zUuMsIANISANED
1.1 ssuu
sinedomeluladasund damsdnuvidu 3 svuu fedl
1) szuulpsnia ludmsfnwiniatsesndu 3 mans@nwund udasnans@nuunidl
srpznadnulitesndn 12 e
msAnntheAnvesmingdemeluladasun? Wusd
1) vusse18 (Mangud) 1 ValusdedUannt ey 1 miedn
2) Aiiinvidennaes (MAUFTR) 2 vie 3 FlusedUandt feuvindu 1 miein
) mMsufuRnuaniafnuluaaiulszneunis 16 dUanv dawwiriu 8 nuiedn
1.2 MsIANTANEINIAGATOY
LifinnsdanisiSeunsasuniagaeu
1.3 msiguiRganieinlussuuninig
syuulnsnia Tilddadrunisein lae 1 wisedaszuulasnia Weulddu 12/15 nilwfa
JEUUMINA %30 3 mheAnszuuninia Weulaiu 4 wileinszuulagnia

2. MIANHUNITUANEAS
2.1 Juanlunisadiunisiseunisaau
ﬁ"]’@ﬂﬁL‘%&JumiaauIms 1 Ums@nwuwdadu 3 mﬂmsﬁﬂm el
- mﬁmimﬂw’m 1 WUanamsfnwisiou nsng1ay auammﬂmsﬁﬂmmau RaAY
- mﬂmiﬂﬂmw 2 UanansAnwneu wqmmau auammﬂmsﬁﬂmmau nUARUS
~ ensEnendl 3 Wananisanyiieu funay duann1ANsAnwIRBU dguiey
2.2 puuantavasgidifinen
JulumuusznienaenssunisuinsgIunIsgaudng 309 NTININTTIUNENENTTEAY
USayay 193 w.e. 2565 wazmudedsfuuvminetaemelulagasun’ JemsAnsduliyeed
N.A. 2566 (NARLIN R)
2.3 Jgywvasiinfnewsnidn
(1) Msdsumlmdnnunisiseuluszuulasnia
szuulnsnavesiveds FedlnanSoudios 12 dUaviseniansane Juguuuuns
Soufidudunaznsedu dndnwusndnonanuanuinmelunsianisnaiansususalngn
fuszuunsBauiivnaensesusiseudne
(2) Vinweitugrunsadnmans
TnAnedililddnsanisAnenanasinemans-adinaans e1avinaundeslusuinue
adiamanstuiiugu Sedsnanssnusoniadouluneiiuguidoddarddwil wu
ANAAIANSTIIND adngsna Tayin1snu wasdyusms
(3) iNYeNI109NNY
nssuluungindidudeddinuazionarsusneunmsSeunidunudngy dndnw
odsrauilymilumsvhanudiladen eemslunsdliivhveniunsinguliufusaiivme
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2.4 nagnslunsandunisiteutledym / dasriavesindnuilude 2.3

(1) MmsusudlbAdiunsseuluszuulngnia

1.1 daRanssuuguiimadmiutindnuiusn Tneuiunmslideyaiisafuszuulngnia Bnisdans
nan wagmsuFuslidiussuumsSeulusyeznafinggdu
1.2 inuwdngaavidolugadudniumatandinuenisuimsnaiuasninsouesiedusyansnm
1.3 dassszuuiiUinwiind@nu (Student Menton) TngliiinAnuniuines s uuziuasdiomio
UnAnwiwsnidtunsusuda

(2) Vinwgitugrumandnmans

2.1 dafanssunIounamieunoudnniansfing (Pre-Course) dmiutind@nwifiala

2.2 uuzihdesmsdensidsunsaeuseulainienduinlefitnAnwianunsaldvnumuiiugums
ANINPNENT

(3) MNWEA1¥1DINY Y

3.1 advayulidnAnwinnaufin N e Usenanenues i MileniTEuinTEIANUSEImMALUY
TRURCAIR (Foreign Language Resource Unit)

3.2 duasuliiinAnwidiswfanssunlaldnwdingulunisdedns
3.3 ysann1snisiseunsaeunatuauunsidnmudingulusednnlddudeu wu n1seruunaiy
qu 9 WsemsiSeudwilanizmeng iy
LA Yo & = =
2.5 uwunsiutinfneuazgduianisinelusses 59

Sruautindnn uULNANEILAazUNSANEN

2568 2569 2570 2571 2572

U7 1 90 90 90 90 90

ST 2 90 90 90 90

7 3 90 90 90

7 4 90 90

3734 90 180 270 360 360

Sruaufimainazdnia - - - 90 90
ANSAN®N
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2.6 quUsru

Tdaudszanasydtvesumminendemaluladasuns
2.6.1 quUsEIUTIeTU (MUae : um)

Ump.2

5188285 1USU

Yauuszauna

2568

2569

2570

2571

25728

1. 5795U97ANSALTEUIIY

1,236,918,000

1,221,521,000

1,248,153,500

1,264,553,300

1,289,844,300

YDIURINYIREY
2. 998FUINUNEINY 567,060,000 | 567,060,000 | 567,060,000 | 567,060,000 | 567,060,000
AYUBDN
3. Quganyuaniguna | 2,010,594,700 | 2,010,594,700 | 2,010,594,700 | 2,010,594,700 | 2,010,594,700
593 3,814,572,700 | 3,799,175,700 | 3,825,808,200 | 3,842,208,000 | 3,867,499,000
2.6.2 qUUsZUIU519918 (U8 : UN)
Yauuszanad (w.6.) 2568 2569 2570 2571 2572

1. AlE918yAaINs

1,552,468,000

1,617,724,700

1,657,874,800

1,688,336,300

1,722,103,000

2. ANy 1,295,000,100 | 1,237,039,100 | 1,277,647,600 | 1,263,871,700 1,255,396,000

R[S KLY

3. Yjum%ﬁﬂ‘tﬂ 100,000,000 100,000,000 100,000,000 100,000,000 100,000,000

4. 379U5EAU 40,000,000 40,000,000 40,000,000 40,000,000 40,000,000

WAINYIFY (U

drsenly)

FAIUANTEUNTT (D) 2,987,468,100 | 2,994,763,800 | 3,075,522,400 | 3,092,208,000 3,117,499,000

ﬂj‘ffm‘fl 560,687,100 228,161,900 226,285,800 664,330,700 576,581,400

E?ilﬂﬂlﬁ)ﬁgw 266,417,500 576,250,000 524,000,000 85,669,300 173,418,600

JIIUAIU (%) 827,104,600 804,411,900 750,285,800 750,000,000 750,000,000
9 (N)+(v) 3,814,572,700 | 3,799,175,700 | 3,825,808,200 | 3,842,208,000 3,867,499,000

2.7 STUUNISANE
LUUTULT Y

2.8 msiigulaunuaein 518739 azN15aMITYUE UM INE A
Wuluaudedsdvuminerdomaluladgsun3iiaion1s@nidusgyins w.e. 2566
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3. vangATLarasdREau
3.1 ANgAS

3.1.1 SuumilginsIunaeanangns lidewndn 174  wdaefn
3.1.2 Taseairavangns

1. vuadvdneialy lidewndn 30  wuaefna

1.1 ngsAvununuiily 10 wdhwein

1.2 ngudvnnwansUsine 15 wulene

1.3 nguAnAnwivihluuuuiden 5  7dlena

2. RUINIVUANTZ laitieunan 136  wdqein

1) WUUIBIN15IANIS (A15AANITNITAANA N15AANTSIaRERNd Wsan15UsENBaUNIS)
2.1 ngaAminmsdansiiugiu 67  vIwnA

2.2 nguivtanizann (Fenngulangumilaviniu) 36 aVelIhk
(10sAU 21 miefn wazdvden 15 wiefin)
2.3 ngiivdeniuvsouenngiiviiamizavy 9 wiede
2.4 ngsAmATIEsUsEmALiegIAa 15 whein
2.5 nguAEAniIAnK 9  whehn
2) KUUAYINITIANTT (NMFIANITNITAAIN W3BN1TIANTLATAAN)
wazdynanudugusznaums
2.1 ﬂfjuermmiifﬁmfﬁﬁugm 64 wieia
2.2 ngEivamyan (@onngulanguuilaviniu) 36 wiiefin
(A10eAU 21 wefn wazdvden 15 wiefin)

2.3 ngxInN1EeUsEnAiessna 15 wein
2.4 ngudvivanuduguszneunis 21 wvhehn
3. MUIATYUFINLES Lidfesndn 8 iagin

[

AUYNNEVDUATUTEINTI8IN USenaume 9 wan JAurNIe fadl

1 2 3 4 5 6 7 8 9

NANT 1-3 e d1inivn vuadu IST (nstitute of Social Technology)
VANT 4-5 gD @YY UIenangns fAvum fil

1X NANGATANAFANY
2X annv@EnwINa LY
3X ANUNIVINNIRNUTENA
ax A naluladansauna
5X AT Alulagn1sInnig
6X nanansuinnssumalulagenannnssuuinig
o A = o a Vo o &
1an< 6 e YUl teglinvun fedl
Lavh 1-6 = syAuUTYe 19
Lavil 7 = s¥auUTyen
dl % 1
WU 8 = syaulsegyeyen
L@avN 9 = DU
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Vanil 7 visngile Ngudun 69

[y

aeun 8-9

3.1.3 579791

i

0 e
1 wneds
2 e
3 e
4 Rene
5 wughs
6 MUY
7 U80S
8 MU
9  NIYDY

Ump.2

nasiTmsdansiugu
NANIMUIAURNIZANTIANITANTAANA
nauindsRuangnsian1sladannd
naxdmUsAuRINENSUTENOUNS
Fvanudugusznauns
NALIYIDNIANIZNNTIANITNITNAN
nasRvIdoNRIENIIANTSladasng
nauIYFeNRNIENITUTENOUNNS
nasAnAnwTIY

naxIaniafing

MUY ALAVAIRUSI8IVNE19I DS L9RUAIU

1. wuRIYIANYIN2

1.1 nguivunufnenaly

DGTO0 0110

IST20 1006

IST20 1007

Y]

Ns3ansaumALaFesava
(Metaliteracy)
AUITOUTNITTOUS
(Learning Competencies)

I P
ANULUUNALLBY
(Citizenship)

1.2 ngudvnesngdseind

laitlaendn 30 widefn
uIUEAnUsIEs-UGUR-Anwinenied)
10 wdenn

4(3-2-7)

3(3-0-6)

3(3-0-6)

15  w“ulene

ST30 1101 anwdsnguiilonisdeans 1 3(3-0-6)
(English for Communication 1)

ST30 1102 anwdanquiilon1sdoans 2 3(3-0-6)
(English for Communication II)

ST30 1103 mwdsnquiiteingUszasdnisiunnis 3(3-0-6)
(English for Academic Purposes)

ST30 1104 nwdsnquiileinguszasdlame 3(3-0-6)
(English for Specific Purposes)

ST30 1105 Anwndangquiilon1sviu 3(3-0-6)
(English for Careers)

1.3 nguivAnwidluuuuiden lsivfaandn 5  widgfia

IST20 1505 @auz3dne 2(2-0-4)
(Art Appreciation)

IST20 1506 @UNINBIATIY 2(2-0-4)
(Holistic Health)

IST20 1507  nguuneludinusedniu 2(2-0-4)

(Law in Daily Life)
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IST20 1508  wwadaula 2(2-0-4)
(Ways of Lower Isan)

IST20 1509 msAeansediefiuszansam 2(2-0-4)
(Effective Communication)

IST20 1510 YuyuLaNoudI 2(2-0-4)
(Virtual Community)

IST20 2506 siusAvduIUSYNYUAUNGUR TN 2(1-2-3)
(Professional and Community Engagement)

IST20 2507  @euFn® 2(2-0-4)
(ASEAN Studies)

IST20 2508  &nLA1ve9 2(2-0-4)
(Love Yourself)

IST20 2509 nnssuUaeulanyieil 2(2-0-4)
(Discourses and Worldview Change)

IST20 2510  ADWInLATUgRAvIIULILUY 3(2-2-5)

(Circular Economy Lifestyle)

2. AUINIV AN lidesnin 136  wiqein
1) LUUATINTFIANIS (NNFIANITNITAAIA N1FAANTTIAERANS Wsan15UTZNBUNIS)
2.1 neju%mmﬁﬂmiﬁug'm 67 wUQEAA

IST50 1001 ﬂ’;’luiﬁaqsﬁ'\’uﬁmﬁuqiﬁaLLazﬂg‘mmsqiﬁa 3(3-0-6)
(Introduction to Business and Business Law)

IST50 1002 AMIAANARSTINT 4(4-0-8)
(Business Mathematics)

IST50 1003  %ANNISIANTT 3(3-0-6)
(Principle of Management)

IST50 1004  @0Rgsna 4(4-0-8)
(Business Statistics)

IST50 1005 mswgmamﬂﬁ'amﬁmmﬁ 4(4-0-8)
(Economics for Management)

IST50 1006  #anNN1TRA1A 4(4-0-8)

(Principle of Marketing)

IST50 1007 MTRATIERTIUTUINNIGGIAD 3(3-0-6)
(Business Quantitative Analysis)

IST50 1008 n13UgYTN1TRU 4(4-0-8)
(Financial Accounting)

IST50 2001 N1AANITNITAHUUIY 4(4-0-8)
(Operations Management)

IST50 2002 nSUQIUING 4(4-0-8)

(Managerial Accounting)
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IST50 2003

IST50 2004

IST50 2005

IST50 2006

IST50 2007

IST50 3001

IST50 3002

IST50 3003

IST50 3004

IST50 3005

N3IYNNGIND

(Business Research)

fugrunmaduiusenouns

(Fundamentals of Entrepreneurship)
N13IANIINITRY

(Financial Management)
welulaBRdviaion1sdnnis

(Digital Technology for Management)
nsWeulUsinsuUsenAdmsugsna
(Programming for Business Application)
3YTITUNNGINT

(Business Ethics)

NSIRILINTIZHN

(Leadership Development)
NsIANIsMINeINTUYEdLarInInggnaInnIsy
(Human Resource Management and Industrial Psychology)
UyayseAvgiunsdanisilenagns

(Artificail Intelligence and Strategic Management)
nsdADANTN9gIna

(Business Communication)

2.2 ngudvnanizanvn (Fenngulangumnilawinui)

2.2.1 NgUITUANIENITIANITNITARIN

A 1U9AU
IST50 2101

IST50 2102

IST50 2103

IST50 2104

IST50 3101

IST50 3102

IST50 4101

v ndenlunguIzanIzn1sIANITNITRNAIN

IST50 3501

N1TIANITNITHAA

(Marketing Management)
WoANITUHUILAA

(Consumer Behavior)

N1INANNRATIA

(Digital Marketing)
mi%@ﬁ’]iﬂn’mﬂ’ﬁﬁaﬂ(ﬂLL‘U‘ijimWﬂ’]i
(Integrated Marketing Communication)
N19IUNITNAIN

(Marketing Research)

nsnamLdaiiom

(Content Marketing)
1ASINIINITIANITATAAA

(Project in Marketing Management)
laitouni
YOI NAITAANALALNITATLANYAUAN
(Marketing Channels and Distributions)

20

Ump.2

3(3-0-6)

3(3-0-6)

4(4-0-8)

3(3-0-6)

3(2-2-5)

3(3-0-6)

2(1-2-3)

3(3-0-6)

3(3-0-6)

3(3-0-6)

36 WA

36 wienn

21 KuLenn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-6-3)

15 wene
3(3-0-6)




IST50 3502

IST50 3503

IST50 3504

IST50 3505

IST50 3506

IST50 3507

IST50 3508

IST50 3509

IST50 3510

IST50 3511

IST50 3512

IST50 3513

IST50 3514

IST50 3515

IST50 3516

IST50 3517

IST50 3518

IST50 3519

IST50 3520

IST50 3521

N3ANIINARSUILAZIIAT

(Product and Pricing Management)
N15RAIATENINNUTENA

(International Marketing)
NMIRAINENTUTINAYUYU

(Community Business Marketing)
N159ANIIATIAUA

(Brand Management)

N1AANNNIHTY

(Direct Marketing)

N15IANITNITVIY

(Sales Management)

N1INANNUINNG

(Service Marketing)
nsdanisgnAduius

(Customers Relationship Management)
N159ANINTTUNNNITHAN

(Event Marketing)

N159AN1INIANUEN

(Retailing Management)
N1990NLUULAZLADNYILATIUAT

(Store Location and Design)
NTIALAAIAUALAZANLAITIUAN
(Merchandising Display and Store Decorations)
nsuTMsaumdmiugsiamuan
(Merchandising Management for Retail Business)
nstiAnwIgINAAIUEN

(Retail Business Case Studies)
wialulagnisnana

(Marketing Technology)
Yadayavunlrydmiunisnain

(Big Data for Marketing)
wialulagdgyausehvgdmsunisnain
(Artificial Intelligence Technology in Marketing)
Nsas A AU UL ARIYE

(Brand Building in Digital Era)
nsnaaledealify

(Social Media Marketing)
mimammu%uwQLauL%aﬁuuﬁaﬁﬁﬁa
(Influencer Marketing on Digital Media)

21

Ump.2

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)




a -4

2.2.2 nguATNRNIENITIANSlaTannd

A UIAU
IST50 2201

IST50 2202

IST50 2203

IST50 2204

IST50 3201

IST50 3202

IST50 4201

v ndenlunduivaniznisdnnisiadannd

IST50 3601

IST50 3602

IST50 3603

IST50 3604

IST50 3605

IST50 3606

IST50 3607

IST50 3608

IST50 3609

IST50 3610

IST50 3611

nsIanTsladafnduavysldguniuy
(Logistics and Supply Chain Management)

A1SUSTNITINTDIAU AL AUEUNUS AUTNNANELDDS

(Procurement and Suppliers Relationship Management)

N1IANIIARIAUAILALNITNTEANBFUAT
(Warehouse and Distribution Management)
NIUNLLAzAIUANlaTaRNE

(Logistics Planning and Control)
N153NISAUAIAIARIATUASA

(Inventory and Demand Management)
nsATEI U sEmALazladaRndtIun LAY
(International Trade and Cross-Border Logistics)
1ATININTINASIATARNE

(Project in Logistics Management)

nsTudsEuATERINUSEIALazladafng
(Global Freight Transportation and Logistics)
msdasammmsaluutlsiseidlesdmiunisians
(Discrete-Event Simulation for Management)
syuvarsaumadmsuladadng

(Logistics Information Systems)
NNFIANITAITANTUIIUAIUUIAS

(Service Operations Management)
N3IANTAMUNIN

(Quality Management)
aruUaeafelunmsuudaazasnndey
(Transportation Safety and Environment)
STUUNUALLAZNNTENLUUTEUUNUNSaaRng
(Lean operations and Logistics System design)
NMTAATIEMTIIUNY

(Predictive Analytics)
nsmeniATgadmiuisldguny
(Optimization for Supply Chain)
wsygmansvudazladafngd

(Logistics and Transportation Economics)
Tayayuaznsieseilgauniu

(Supply Chain analytics and Intelligence)

22

laitiaenin

Ump.2

36 #UWNA
21 nuaenn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-6-3)

15 #U80n

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)




IST50 3612

IST50 3613

IST50 3614

IST50 3615

IST50 3616

fugrunmadeulsunsu R dmsunisdnnis

(Basic R Programming for Management)
N15IALaYNITIATIEIAMNINAITUINIS

(Service Quality Measurement and Analytics)
msdansladafnduaglggumunuudsdy

(Sustainable Logistics and Supply Chain Management)
ladafndilonsvieaisauazgmamnssuuinig

(Logistics in Tourism and Hospitality Industry)
JEUUNSUUAE TANUALUTIIU

(Material Handling and Packaging)

2.2.3 nguivnaniznisUsenaunis

F1U9AU
IST50 2301

IST50 2302

IST50 2303

IST50 2304

IST50 3301

IST50 3302

IST50 4301

nTAILINARA VY

(New Product Development)
N15IANITUINNTIY

(Innovation Management)
NSAAALUTENOUNTS

(Entrepreneurial Marketing)
nsRugUsENUNS

(Entrepreneurial Finance)
nTATEikaznsldninens

(Resources Analysis and Usages)
ngvNnegsiaLaznIsIan snsndduniedyan
(Business Laws and Intellectual Properties Management)
1ATIN1TN1TUIZNBUNT

(Project in Entrepreneurship)

23

Ump.2

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

36 wienn

21 BUENR

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-6-3)



2.3 nauvaenluniauannguIvanizanul

Fwndentunguivianiznisusenaunis

IST50 3701

IST50 3702

IST50 3703

IST50 3704

IST50 3705

IST50 3706

IST50 3707

IST50 3708

IST50 3709

IST50 3710

IST50 3711

IST50 3712

IST50 3713

Laitdoendn
nsnamARTadmsuUsENaUANS

(Digital Marketing for Entrepreneurs)
nsfesuladdunIuLaY

(Cross-border E-Commerce)
NSIIUNULATNITTEANYU

(Venture Capital and Private Equity Investing)
NIsUsZIHUNSNEINS

(Resources Assessments)
MsdansgsiaTiaidvle

(Managing Growth Business)
AaUZN1TVURAZNITLATINANDTD

(Art of Selling and Business Negotiation)
§3NTENINNUTEINA

(International Business)
N159ANI55INIATBUAT)

(Family Business Management)
anuduiusznaunisniadsny

(Social Entrepreneurship)
pudugusenaunisgsiamelulad
(Technopreneurship)
NFIATIBRNITAWY

(Investment Analysis )
ladadndeusznaunis

(Entrepreneurial Logistics)
N139AN1STINIATUAVNIN

(Healthcare Business Management)

laidaendn

Ump.2

15 wene
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

9 BUWNA

UnAnwaunsaidonaiguseIviaentunguivanizn1sinn1snIsnaln N15Inng

ladafind visenisuszneums lagldfidediininazdenduivideniieglunquivianizvosmuies

WINTIU

2.4 NHUIVINANUITLNANDTIND
tnfnwdndudedonfnwifismidnguaiwainussmeannivunaungy lneassos

15 wU28nA

= a a 19 ] I a ! N = o A Yo =
a\‘WISLUEJULiEJUT]EJ'JGU'ﬂ,WﬁiUVN 15 ‘Viu’]Uﬂ@ﬂWUSLUﬂQNﬂWU']VW]ULa@ﬂ VNUVLNQHQJJ']@IMUﬂﬁﬂU']

awzileuseungindunguuaitvheinanaengun 1w TINiu
1. M¥199NgEINI

IST30 1121

ANTINGULTENTIANBUIAVUNLTINT

(English for Business Correspondence)

24

3(3-0-6)



Ump.2

ST30 1122 Anwndanguiiiensiasangsia 3(3-0-6)
(English for Business Negotiation)

ST30 1123 mwidanquiiiensiiaueniegsna 3(3-0-6)
(English for Business Presentation)

IST30 1124 ﬂﬂ‘lﬁﬁéjﬂﬂﬂHL‘ﬁ@ﬂﬁﬂSBﬁﬁMNﬁﬁﬁﬁ] 3(3-0-6)
(English for Business Meetings)

ST30 1125 mwdanquiitenslvuinisgndn 3(3-0-6)
(English for Customer Service)

2. NI

IST30 1201 n1w13u 1 3(3-0-6)
(Chinese 1)

IST30 1202 1WA 2 3(3-0-6)
(Chinese 1)

IST30 1203  A1w13U 3 3(3-0-6)
(Chinese 1ll)

IST30 1204  1w1UgINA 1 3(3-0-6)
(Business Chinese )

IST30 1205  A1w1AUgSAA 2 3(3-0-6)

(Business Chinese II)
3. MUy

ST30 1401 Al 1 3(3-0-6)
(Japanese |)

ST30 1402 MW diju 2 3(3-0-6)
(Japanese 1)

ST30 1403 A diu 3 3(3-0-6)
(Japanese llI)

ST30 1404 Awdiugsia 1 3(3-0-6)
(Business Japanese )

ST30 1405 MW dUJugsia 2 3(3-0-6)

(Business Japanese II)

2.5 ngugIEnfaAne Laifaand 9 n7ena
UnAnw azdesameiigusgiyinseuaniafinyysannsiunsinenuy 9uiu 1 wdein lu
meanmsfinwdeusenyfifnu vniudamefeuieuftinunie u aoculsznouns Wussesiim
1 mamsanwilunamsfneufiRauaiafnnaaiianivdmue fadadu 8 mieds ol
thAnwannsadenamzdouiiolfiinunnnt 1 mamsfinw vieannndt 1 asald
CWIO1 4100  iwSeuaniadnwysaunn1siunisvinnu 1(0-3-3)
(Pre-cooperative and Work-Intergrated Education)
IST50 4901 @wfiafnw 1 8 a8

(Cooperative Education 1)

25



Ump.2

IST50 4902  awnafnw1Usznaunis 1 8 nuein
(Enterprise Cooperative Education)
e au I iinAnyanznguivinsuseneunisaamedey

IST50 4903  n1suumEUsENaUNIT 1 8 MU8NA
(Enterprise Incubation I)

IST50 4904  @wfiafnu 2 8 e
(Cooperative Education II)

IST50 4905  @unafnw1usznaunis 2 8 MUBAA

(Enterprise Cooperative Education)
e au I iinAnyanznguivinsuseneunisaamedey

IST50 4906  NIsULNNEUIZNBUNIT 2 8 e
(Enterprise Incubation II)

IST50 4907  @wnafine 3 8 Mefin
(Cooperative Education i)

IST50 4908  @wnafnw1UsznaunIs 3 8 wiawfin
(Enterprise Cooperative Education)
e ey liinAnwaniznguivinisusenaunisameilou

IST50 4909  nm1sUumNEUIZNBUNIT 3 8 MUBNA

(Enterprise Incubation II)

Tunsaifianvdunfianudiuinindnuliauiseandeusedaniafnwnioneivianiafng
Usznauns UnAnwianunsaameileusousnedv IST50 4910 nsanwdasenawnula
IST50 4910  nSANWID&ESY 8 M8
(Independent Studies)

26



Ump.2

3, NUINIYNADNLES laidaendn 8 YN

Tdenisewinle q MlaaeuluuvInedumalulagasuns

2) wuUIBINTIANIT (MITamsnsnana Wsan1sdanisladanng uwazdvlnanudugusznaunis)

(Hurman Resource Management and Industrial Psychology)

27

2.1 nzju%mmﬁmmiﬁugﬂu 64 UEAA

IST50 1001 mmiﬁaaﬁmﬁ'mﬁuqiﬁﬂLLazﬂgﬁmaqiﬁﬂ 3(3-0-6)
(Introduction to Business and Business Law)

IST50 1002 AfIAFANARSTINT 4(4-0-8)
(Business Mathematics)

IST50 1003 #aNN1TIANTT 3(3-0-6)
(Principle of Management)

ST50 1004 @difigsna 4(4-0-8)
(Business Statistics)

IST50 1005 Lﬁwgmamiﬁamﬁmmi 4(4-0-8)
(Economics for Management)

IST50 1006  #&NN1THAN 4(4-0-8)
(Principle of Marketing)

IST50 1007 MTAATIEMTIUITUINNIGGIAD 3(3-0-6)
(Business Quantitative Analysis)

IST50 1008 n13UYTN1TRU 4(4-0-8)
(Financial Accounting)

IST50 2001 N1SIANITAITAEUIIU 4(4-0-8)
(Operations Management)

IST50 2002 nSUQIUING 4(4-0-8)
(Managerial Accounting)

IST50 2003 AN5ITEN9GINT 3(3-0-6)
(Business Research)

IST50 2005  N159ANISNITNY 4(4-0-8)
(Financial Management)

ST50 2006 wnatulaBAdviaiienisdnnig 3(3-0-6)
(Digital Technology for Management)

IST50 2007 Mt PeulusunIuUseenddIniugsia 3(2-2-5)
(Programming for Business Application)

IST50 3001 93UTITUNNGIND 3(3-0-6)
(Business Ethics)

IST50 3002 MIARIWINTIEHU 2(1-2-3)
(Leadership Development)

IST50 3003 MSIANITNTNINTUYWEULAEINING1QAAMNTTY 3(3-0-6)



IST50 3004 Uy rUseRugiunsianisitanagns
(Strategic Management)
IST50 3005 AM9EATNNTINT

(Business Commmunication)

2.2 nguAvanzav (Aenngalanguvitiavinnuu)
2.2.1 NgUITUANIZNITIANITNITAAIN

e tuNaEITIRNIENTIANITNIIAAT

UIAU
IST50 2101 N159ANITNITAAIN
(Marketing Management)
IST50 2102 waFnssuduslan
(Consumer Behavior)
IST50 2103 N1SRAIARIYIA
(Digital Marketing)
IST50 2104 m’iéaﬂ’]ﬁmﬂﬂ’]i@mﬂLL‘U‘U‘LIJiEIJ’]ﬂ’]i
(Integrated Marketing Communication)
IST50 3101 N13398N159MAN
(Marketing Research)
ST50 3102 msmaaudaiien
(Content Marketing)
IST50 4101 1AS4NISNISIANITAITAAIA

(Project in Marketing Management)

laitleenin

IST50 3501  BINNAITNAIALAZAITATZANBEUAT
(Marketing Channels and Distributions)
IST50 3502  AMSIANISHARAUNILAZIIAN
(Product and Pricing Management)
IST50 3503  N15RAIATERINUIZNA
(International Marketing)
IST50 3504  MSAAIAENIUTIAAYUYY
(Community Business Marketing)
IST50 3505  N199ANITATIAUAT
(Brand Management)
IST50 3506  A1SARIANIIMTY
(Direct Marketing)
IST50 3507  N159ANITNITVNE
(Sales Management)
IST50 3508  N15AANAUINNT

(Service Marketing)

28

Ump.2

3(3-0-6)

3(3-0-6)

36 #UWNA

36 wienn

21 nulenn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-6-3)

15 #U280A

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)




IST50 3509

IST50 3510

IST50 3511

IST50 3512

IST50 3513

IST50 3514

IST50 3515

IST50 3516

IST50 3517

IST50 3518

IST50 3519

IST50 3520

IST50 3521

A¥1U9AU
IST50 2201

IST50 2202

IST50 2203

IST50 2204

IST50 3201

IST50 3202

nsdanisgnAduius

(Customers Relationship Management)
N15IANINTTUNNNITHAN

(Event Marketing)

N13IANISNITATUAN

(Retailing Management)
N1998NLUULAZLADNYILATIUAT

(Store Location and Design)
NIALAAIFUAILAZANUFITIUAN
(Merchandising Display and Store Decorations)
NsUIMsAUAEmUgIAAIUEn
(Merchandising Management for Retail Business)
nstiAnwIgSNaAIUEN

(Retail Business Case Studies)
wiAalulagnisnain

(Marketing Technology)
Yatayavunlvdmsunisnaie

(Big Data for Marketing)
wialulagdgyausehvgdmsunisnain

(Artificial Intelligence Technology in Marketing)
nsasenAUAluLARIYE

(Brand Building in Digital Era)
nsnanlitualing

(Social Media Marketing)
mimmmmu@uwQLauL%aﬁuuﬁaaﬁﬁa
(Influencer Marketing on Digital Media)

2.2.2 nguaynawizn1sinnisladanng

nsdanTsladafnduavysldguniu

(Logistics and Supply Chain Management)
MsUSMsMsnTedamuarauduiusiudimansiens
(Procurement and Suppliers Relationship Management)
NNFINNITAIFUALAZNITNTZANLEUAT

(Warehouse and Distribution Management)
NSNHHULaEAIUANladaRng

(Logistics Planning and Control)
N1399N1SAUAIAIARILATUASA

(Inventory and Demand Management)
NN3ASENINUSEIWALalaFERNEUUNITUILAY

(International Trade and Cross-Border Logistics)

29

Ump.2

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

36 wenn

21 Bulenn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)




IST50 4201

v ndenlunguizanizn1sinnisiadannd

IST50 3601

IST50 3602

IST50 3603

IST50 3604

IST50 3605

IST50 3606

IST50 3607

IST50 3608

IST50 3609

IST50 3610

IST50 3611

IST50 3612

IST50 3613

IST50 3614

IST50 3615

IST50 3616

1ASIN1SNNSIANISIAIARNE

(Project in Logistics Management)

nsuuasduATEnINUsEmeazladafnd
(Global Freight Transportation and Logistics)
mydaeamnsaiuuulsiseilesdmiunsdnnig
(Discrete-Event Simulation for Management)
syuvansaumadmsuladanng

(Logistics Information Systems)
NNTIANITAIANTUIUAIUUIAS

(Service Operations Management)
NSIANTAMUNN

(Quality Management)
auasadelunsuudaasaunday
(Transportation Safety and Environment)
SPUUMUAULAZNNTORNLUUTZUUNIUN I aTaRnd
(Lean operations and Logistics System design)
NMTAATIERTIIUNY

(Predictive Analytics)
MsmARTigaamSUssldg Uy
(Optimization for Supply Chain)
\sugFNansuudIkasladannd

(Logistics and Transportation Economics)
Jayywaznisiasieilaguniu

(Supply Chain analytics and Intelligence)
fugrunadeulusuna R dwsunsdans
(Basic R Programming for Management)

N3 IALAENITIATIENAMNINNITUINNS

(Service Quality Measurement and Analytics)
msdansladafnduaglggumunuudsdy

(Sustainable Logistics and Supply Chain Management)

ladafndiflonsvieaiioauargnamnssauinig
(Logistics in Tourism and Hospitality Industry)
JPUUNSVUAE TANUALUTITU

(Material Handling and Packaging)

30

laitleenin

Ump.2

3(3-0-6)

15 #2800

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)




2.3 NHUAVINANUTLNANDTIND
tnAnwddudeadonfnviiismianguaiwseussmanniioviunaiungy tneazse

Ump.2

15 wene

amzilguieunginliasune 15 mbeinnelunquatwiinuiten Nellldeugnlvidndnw

awmzieussusngindunguuaImihieinanaenguA N TINAY

1. M¥19INGYEINI

IST30 1121

IST30 1122

IST30 1123

IST30 1124

IST30 1125

awssnquiitensldneuanvinegsia
(English for Business Correspondence)
Awdanguiiion131asangsnia

(English for Business Negotiation)
AwssnquiitensiauesgsAa
(English for Business Presentation)
awdanguiilon1sUszyunegaia
(English for Business Meetings)
awdanguiilonsliuinisgndn

(English for Customer Service)

2. AU

IST30 1201

IST30 1202

IST30 1203

IST30 1204

IST30 1205

AY1U 1
(Chinese 1)

=1
A1W1U 2
(Chinese 1)

=1
NNYIAU 3
(Chinese II)
AWAUFIND 1
(Business Chinese 1)

a a
AIAUGIND 2

(Business Chinese )

3. Uy

IST30 1401

IST30 1402

IST30 1403

IST30 1404

IST30 1405

A 1
(Japanese 1)
A 2
(Japanese II)
AU 3
(Japanese llI)
AUugsAe 1
(Business Japanese )
Adugsia 2

(Business Japanese II)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

31



Ump.2

2.4 nguivnanudugusenaunis Lidaundn 21 wiaehin
I 8 e
IST50 2401 eandugusznaunisiunisasnegsnalml 3(3-0-6)
(Entrepreneurship and New Venture Creation)

IST50 2402 nagnsnsidnatndmsunindueiuazusnsuinnssy 2(2-0-4)
(Go-to-Market Strategies for Innovative Product and Service)

IST50 2403 WHUGINIUAYNITIANIIUNY 3(3-0-6)
(Business Plan and Financing)

A den Laitloendn 4 wiiefn

IST50 2404 WIRNTTUWUUIIABGIND 2(1-2-3)
(Business Model Innovation)

IST50 2405  N1998ALUUNARAMIILAZUINIT 2(1-2-3)
(Product and Service Design)

IST50 2406 Uszwbunguanedmiugusenaunsuinnssy 2(2-0-4)
(Legal Aspects for Innovative Entrepreneurs)

IST50 2407 nagnsnindauneldyardmsugsiauinnssy 2(2-0-4)
(Intellectual Property Strategies for Innovative Business)

IST50 2408  NISWAILIUIANTTUNINEIAY 2(1-2-3)
(Social Innovation Development)

IST50 2409 ﬂ’nmﬂuﬁﬂizﬂam’ﬁwwé’mm 2(1-2-3)
(Social Entrepreneurship)

IST50 2410 Aanduguszneunisgsnamalulad 2(1-2-3)
(Technopreneurship)

IST50 2411 laJa@ndiUsznaunis 2(2-0-4)
(Entrepreneurial Logistics)

naudvszaunsalnieuiRdmivininenududusznauns Tideendn 9 wiedn

IST50 3412 @ReNaAaAn®1UsZNaUNITUIOMIBUNITUNLINIZUTZNBUNIS 1(1-0-2)
(Pre-Enterprise Cooperative Education or Pre-Enterprise Incubation)

IST50 4413 aunfiafinw1Usznaunis 8 aefin
(Enterprise Cooperative Education )

IST50 4414 nISULWIZUTENBUNIT 8 aefin
(Enterprise Incubation)

3. MUIAIYADNLET lidesndn 8 wiaeda

Tidenisouneivlas Milaasulunnineas

32



3.1.4 LNUNSANEN

1) WUUAPINI5INNTS (NNSIANTSAITAAIN NI1SIANTSLAERNE Wsan15UsENBUNS)
1.1 @MMSUNNANEINISINNITNITAAIN N1SIANISLaEANE WIaN15UTENBUNIS

fidensanannafneund

Ump.2

AANSANEIN 1

AMANSANYIN 2

AMANSANYIN 3

= . . L el] o i o T el] - o i o e
‘U WY i 2o WY i 2 WA P 2
IST50 1001 mwuilﬁaaé]’ulﬁmﬁuqiﬁaLLax 3 IST50 1003 AANNISINNTT 3 IST50 1006 AANNTAAIN 4
. AVUIETINY
Ul | 15750 1002 AdAMAATTINa 4 IST50 1004 atAgsna 4 IST50 1007 MAATERBUSINAMegsha 3
1 DGT00 0110 | ms¥asaummauazdonaria 4 IST50 1005 isvgrandiionisdanis 4 IST50 1008 13Uy TnsRu 4
IST30 1101 MwSinquiionsdeats 1 3 IST20 1006 ausIOuEMTEeu; 3 IST20 1007 anundunaidios 3
Ay ndenias (1) 2 IST30 1102 Mwdinguidionsdons 2 3 IST30 1103 mma”@ﬂqmﬁaimqﬂixaaémﬁmmi 3
ket 16 ket 17 ket 17
IST50 2001 N3IANITNTANTUI a4 IST50 2005 N133AN1TNTRY 4 IST50 2006 weluladAdvaiiionisdans
IST50 2002 msUyBuims 4 IST30 1105 mwdanguitensia 3 IST50 2007 madeulusunsudszgnddmiugsia 3
IST50 2003 N15338M19g3M9 3 nfjﬂ,ﬁmmmshwizmﬂtﬁaqﬁa (1) 3 ﬂijiﬁmmmshwiszﬂLﬁaqsﬁa (2) 3
IST50 2004 | fugnunsidugussnaunis 3 Fnfnwhlusuudon (2) 3
IST30 1106 | mwdinquiiielnguszasdians 3 nguAvlsAuany nguAvlsAuany
0139AN15M AN 0159AN13M AN
Aydniluuuuiden (1) 2 IST50 2101 nsdnnIsNsRATn 3 IST50 2103 n1IAAARITA 3
IST50 2102 weinssuguilng 3 IST50 2104 N5ADATININIINAIALULYININIT 3
it
5 ngudvIdsAuENIY
msdansladafing
IST50 2201 msdanisladadnduagialagunu 3 ngndvisfuams
msdamsladafing
IST50 2202 nsUsmEmMsindetanuay 3 IST50 2203 N159ANTIARIAUA AL 3
anuduiusivinmaneiees A1NSTANLAUM
IST50 2204 MTMLHULazAIUANTARARNE 3
guivdsduianiznsusenaum ngudYisAURNIZN1SUSENEUNMS
IST50 2301 AR YV IRy 3 IST50 2303 msnaAgUsENeUMS 3
IST50 2302 Msdan1suinnTsy 3 IST50 2304 nsduUsznauns 3
ket 19 ket 19 ket 15
IST50 3001 IYETIUNNGIND 3 IST50 3002 msiaAIgii 2 IST50 3004 Yoy avdvgiunsdnns 3
\Banagns
ngivMwieUstmAiogsia (3) 3 IST50 3003 msdanmInensuyuduasinine 3 IST50 3005 msAeansmagsio 3
gAAVNSIY
nepAnimwiestmadiogsia (@) 3 nepAnimwismadiogsia (5) 3
183Y109A CWI01 4100 WSsuannafn¥IYIIINIG 1
funisvinau
ng3ydan 183y Ean
nguividsiuianiy Fudenlundguivianiy (2) 3 Fuidenlundguiviany (@) 3
11339MINMINAIA Fuudenlunduivnanis (3) 3 Fyudenlunduivany (5) 3
Fuidenluveusnnguivianiz (2) 3 Fuidenluveusnnguivians (3) 3
IST50 3101 M33duNsRaIn 3
IST50 3102 manmadaiem 3
nguAvdsAuanIg
msdansladafing
ei‘?u?] 3 IST50 3201 msdansaumaseduaauad 3
IST50 3202 nsfTEnIlTTmALas 3
TedaRnddrumsuuau
GHIP LML)
1@WIZN15USENBUNIS
IST50 3301 mMsinswikaznslininenns 3
IST50 3302 ngMuEgsHAazNISIANSNINGAY 3
nadayan
ey den
Fyudenlundaidvuanis (1) 3
Fwdenluvieuennguivianis (1) 3
et 18 ERtY 17 ket 19
IST50 4901 anfafine 1 8 nguInUsAuIanIE
N159AN15M 3NN
IST50 4101 Tassnmsmsdanisnisnain 3
B nguInUsAuIaNIE
Fud msdansladsind
q IST50 4201 Tassmsmsdanisladafind 3
nguInUsAuanIznIsUsENaUNS
IST50 4301 Tassnmsmsdanisuseneunis 3
Fudens (2) 3
A udonias (3) 3
373U 8 U 9

Iuuieinsiunaaandngas lideendn 174 wiaefia
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1.2 dwsulnAnenisusenaunisitaanasnannafneIusenaun1susaudwizUsenaunis

AANSANEIN 1

AANSANEIN 2

AANSANEIN 3

it
sWadvn Fodmn e sWadvn oA g WA oA g
fin fin fin
IST50 1001 audilostuieatugsiouay 3 IST50 1003 yannsdinng 3 IST50 1006 MANNTAAN 4
5 VEGEERE]
Y o IST50 1002 AdlAAERIgINg 4 IST50 1004 atAgsna 4 IST50 1007 MAATRBUSINMegsha 3
w1 DGT00 0110 | ms¥ansaumauazdenia 4 IST50 1005 iAswgmansiiionsinns 4 IST50 1008 M5y 4
IST30 1101 Mwdsnguiiionnsioans 1 3 IST20 1006 ausIauzn1sEeu; 3 IST20 1007 anadunaiiios 3
v udenias (1) 2 IST30 1102 Mwdinguidionsdons 2 3 IST30 1103 mm&ﬂqmﬁaiﬁqﬂixaaémﬁmmi 3
ket 16 kit 17 kit 17
IST50 2001 N159AN1INIALTELIL 4 IST50 2005 N159AN15N3RU 4 IST50 2006 waluladRdviaiiionisdans
IST50 2002 M3y Tuivs 4 IST30 1105 Mdanguitomsviay 3 IST50 2007 madeulusunsudszgnddmiugsia 3
IST50 2003 M9ITenNgIia 3 N ssmadiensia (1) 3 nanMesssmaiiensia (2 3
IST50 2004 | #ugrumsiduduszneuns 3 Fpdnuihlusuuden (2) 3
IST30 1108 | mwdnauiteingustasiiams 3 nguAvisduianig ngaAvlsAuan
113399MIMINAIA 113539AMIMINAIA
FdAnwvhlusuuden (1) 2 IST50 2101 N159AN1TNIAAIN 3 IST50 2103 NTAAIAARTTA 3
IST50 2102 noFnssuulan 3 IST50 2104 msAeansmanIsnaIALULYsINNTg 3
H7 2 ngudndsAulniz
msdansladafing
IST50 2201 msdnnstadafnduasriaaldguniu 3 nguinUsAuanIg
n1353an15ladafnd
IST50 2202 msudmsmsindosavuay 3 IST50 2203 nsINIARIAuAIaE 3
anuduiusivinnaneiees N1NTTALAUA
IST50 2204 msnusuiazmuatladafind 3
nguINUsAURNIZN15UTENBUNS ngNINUsAUIRNIZN15USENBUNMS
IST50 2301 MITRAWIHER T ] 3 IST50 2303 MImanUsENEUNS 3
IST50 2302 n139An1sUIRNTIY 3 IST50 2304 msRuduszneuns 3
ket 19 ket 19 ket 15
IST50 3001 23YFIINNNGIND 3 IST50 3002 msianAIgii 2 IST50 3004 Yoy avdvgiunsdnns 3
\Banagns
ndAmMwEUsEmAdegsia (3) 3 IST50 3003 nsIRNINSNeINsIYYdLazInIven 3 IST50 3005 nsdoansmegsi 3
gAAVNSIY
naAvIMwiestmaiogsia (@) 3 naivImwiestmaiogsia (5) 3
neindedy CWI01 4100 SEUAVRARNYIYINTG 1
funisriau
edvdan eiyuden
nguivIisAURNIE
11330N15MINA1A
IST50 3101 MFITBNIAAIN 3
IST50 3102 msmaadaifon 3 Fuidenlunguiviany (2) 3 Fuidenlundguiviany (@) 3
Fuudenlunduivnanis (3) 3 Fwudenlunduivaniy (5) 3
Fuidenluveusnnguivianiz (2) 3 Fuidenluveuennguivians (3) 3
il 3
nguindsAuleniz
msdansladafind
IST50 3201 nsdansiuinaepduagUasd 3
IST50 3202 msfsgnielsemauay 3
Tadafnddrumsuuau
nguArdsAulanI
nsUsenauns
IST50 3301 myimswikaznslininens 3
IST50 3302 nguaegsiaaznIsTanIsnindau 3
ety
eRvuden
Fyudenlundgadviany (1) 3
Fudenlunie 3
uanngIivang (1)
ket 18 T 17 T 19
ud 4 IST50 4902 | awnfadnwivszneunis 1wie 8 nguAnlsAuany
IST50 4903 | msusmzUseneunis 1 1139AMIMINa1A
IST50 4101 Tasan1snisdanisnisnain 3
nguinUsAuenIz
n139an15ladafnd
IST50 4201 Tasansmisdanisladafind 3
ngudnUsAuenznIsUsEnaums
IST50 4301 Tassnmsmsdanisusenaunis 3
Fudens (2) 3
Fuudenia’ (3) 3
ket 8 9 9

IuIUnERnTINnaaAnangas litdasndt 174 wiaefin
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2) WUU3YIN1539N15 (M3IAN1IN15AAA Wsamsianisladannd) uazdvlnanududusznaums

AANTSANYIN 1

AMANSANYIN 2

AMANSANYIN 3

sWadvn Fodmn s sWadvn oA vy WA oA
fin fin
IST50 1001 m‘mi’\,ﬁumﬁuLﬁmﬁ"uqiﬁmaz 3 IST50 1003 AANNISINNTT 3 IST50 1006 AANNTAAIN
NVNETINA
IST50 1002 AdlAAERIgINg 4 IST50 1004 atAgsna 4 IST50 1007 MAATRBUSINAMegsha
DGT00 0110 | ms¥ansaumauazdeddi 4 IST50 1005 wswgmansLiion1sdnns 4 IST50 1008 mstyBnisiu
1ST30 1101 aMwdinguiiiomsdenns 1 3 IST20 1006 ausIouEMTEeu; 3 IST20 1007 anudunaidie
Ay udenias (1) 2 IST30 1102 Mwdinguidionsdoss 2 3 IST30 1103 mm&ﬂqmﬁaiﬁqﬂixaaémﬁmmi
W 16 Eer 17 T3
IST50 2001 MIIANITNTANTUI a4 IST50 2005 N133IANTNTRY 4 IST50206 weluladAdvaiiionisdans
IST50 2002 MsdyTuivs 4 IST30 1105 Andanguitomsviay 3 1ST50207 madeulusunsudszgnddmiugsia
IST50 2402 nagnsnsdgaaindmiu
nanfuaiuazuINTwInnssy
IST50 2003 MFITenagIna 3 nfja,ﬁmmmshwizmﬂtﬁaqﬁa (1) 3 ﬂijiﬁmmmshwiszﬂLﬁaqsﬁa (2)
IST50 2401 anududuszneunis 3 FAnuhluuuuiden (2) 3
funsasegsialml
IST30 1104 muSinquiteTaquszasdiany 3 nguAnUsAuIaNIE nguAnUsAuIaNIE
n3dan1smsnana mMsdan1smsnana
Fdnwiiluuuuiden (1) 2 IST50 2101 N153ANIININEIN 3 IST50 2103 NINAINFITIA
IST50 2102 ngRnssuguslag 3 IST50 2104 ﬂﬁﬁaaﬁmamimammwimmi
nguvIdsAUENIY
nsdanisladafng
IST50 2201 msdansladadnduagrialagunu 3 ngndvifuems
n159an1sladafnd
IST50 2202 MsUEMEMsIRTeTauay 3 IST50 2203 AITIANTSARIAUA LAY
anuduiusivinmaneiees A1INSTANLAUM
TeAvuden IST50 2204 MTMLHULazAIUANTARARNE
nesdviveandugusvnounis 2
wuuiden (1)
3 19 3 21 3
IST50 3001 TYFIIUNNGIND 3 IST50 3002 MIiANIZn 2 IST50 3004 Yy seRvgiunisdnng
IST50 2403 unugIiauaENIIAIRUIY 3 IST50 3003 MsdanIsninensuywduayieing \Banagns
QAAMNTIY
ndAmMwEUsEmAdegsia (3) 3 IST50 3005 msdoansmegsi
nepAnimwiesmadiogsia (@) 3 nepAnimwismadiogsia (5)
383NTIAY IST50 3412 3ELANIANYIUSENBUNINSE
W3EUNTUNINZUSENBUNTS
ngudvdsAuany
M33an1sMsAma
IST50 3101 MFITENINEIN 3 13y ndan siwdvden
IST50 3102 msnaidaifemn 3
Fudenlunduivnanis (2) 3 Fwudenlunduivaniy (@)
Fuudenlunduivanis (3) 3 Fyudenlunduivnaniy (5)
S ngudvvsduawe ngaivnaaduusznouns 2
msdamsladafind wuuiden (2)
IST50 3201 nsdansiusnaepduagUasd 3
IST50 3202 mMsmssninlssmneuay 3
Tadafnddumsuuay
e3y1dan
Fyudenlundgadviany (1) 3
Eet 18 W 16 ERtY
&3 IST50 4413 annadneUsznauns wie 8 nauAvIsAUANIE
IST50 4414 mMstzUsznouns 11539AN15M 3NN
IST50 4101 1A5In15MSIANIINITRAIN 3
ngudvdsAuany
msdanisladafng
IST50 4301 Tassmsmsdanistadafing 3
Fyudonas (2) 3
Ay udonias (3) 3
59 8 39U 9
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Ump.2

Y9 AUNUILEANIIRIVIIDITE

3.2.1  2191358UsEAmEngns

¥o-ana

ARl 8191291

He. A58 wlShugalsan

U3.0. (M339n19), W Inendemeluladasuns, w.a. 2560

M.S. (Accounting/Information System), Middle Tennessee State
University, USA, W.A. 2539

M.B.A. (Business Administration), Middle Tennessee State
University, USA, w.A. 2538

U5.U. (MSUSMTNULRENNTIH), UNINYINININIIATNY, WA, 2535

=

WPl 95.8925199500 U3AnG*

Ph.D. (Composition & TESOL with distinction),

Indiana University of Pennsylvania, USA, .. 2552

M.A. (TESOL), Indiana University of Pennsylvania, USA, W.A. 2547
WA (NMINAR), wﬁmaﬁaﬁiiumam%, W.A. 2540

AiALU. (NENBINGY), URTIVESBSITUAERS, W.A. 2534

8. MN3.IT38UN ‘Lh‘lﬁm%*

DProf, Central Queensland University, Australia, W.A. 2558
MIB, University of Wollongong, Australia, w.f. 2553

U5.U. (MITANSlsausuLasnMsvieaiien), uinivenduveuuny,
W.A. 2548

a

0. as.dggvd Usdlawanie*

Ph.D. (Knowledge Science), Japan Advanced Institute of
Science and Technology, Japan, W.fA. 2564

M.Eng (Logistics and Supply Chain Systems Engineering),
Sirindhorn International Institute of Technology,
Thammasat University, W.@. 2557

2.4, uninerdemaluladasuns, w.e. 2553

9. A5.adll lauyns*

Ph.D. (International Logistics, Supply Chain and Shipping
Management), University of Plymouth, UK, w.A. 2566
M.B.A. (Strategy), Asian Institute of Technology, W.#. 2559

N2.U., uninedemalulagasuns, w.e. 2556

RAYLNA : *EJ’W’]iEJNiUNWUEJUMﬁﬂE;IGﬁ

€Yy Aa v

Y
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AT UYL LEATIUAIANLIN N

36
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3.2.2 919159NLAL
aidl

4. asdusznaUNERUYsTaUNsalnIAEUIN (avRafne avRaRnyIUsnauUMS
nsunIzUsEnaunIg)
uvninedelviaudAgyfunmsitauinugiunmsuoRaunasu weliindnuilsd

Souinnuszaunisaiatduanmnndeuilndidsadunsielusuian dnAnwidesameideuly
MeAnaniafnuivioaniafnuiszneunts dadunisufuRenluanuusznounisiaenadesdiu
awdvnduszezinamianianis@ine aeldnisguavesmtinnuiuInwluanuuszneunisuas
919138 fUsranununuminedeuenaini dnfnwannsadenamadeuluneinnisumme
Usgneuns dadumsiinufdrenlunhenunieluminede wu welusil vielassnmsdnasany
Wawiauiiduduszneunisdmiuindne (SEDA)

4.1 WNTFIUKANSISEUIVRIUTEAUNTAlNAAUIY

arumanidlunanindeuduszaunisainirauiuvesiindne dgsd
(1) uanseanielsesssuLarausuRaveusednuLasyiduladude
2)
(3)
(@) Anszsiviun/anunsal/dyviiaisloniauazaiuidssiegiia
(5) ysanmsenuifiSsuniieudlalymnsgsislasidenlindoslensiunisdanisle
RERNY PRSI

(6) UftRNusmAULRTaamannvane

fvinwelunsujifauaseananiulsenaunis
UsegnaldnnuAnas 198 sALaENITIATIEUNTRRNWUULIANTTY

4.2 9739780

D

AANNSAN®IN 1 YaunAnwITuln 4
4.3 ANSIALIALALANSTNEDY
1 AANSANEY MIoki@INI 12 dUa

5. farvuaigatunisilassnunianuise
NE19IVINALLLAENNTIANT IALHET18TBLATINITNNTIANITNITRAIN 1ATINISATS
Jamsladafind uarlasanismisusznauns wieliin@nwidenyilassnsnunguiviamginudsdie
Tngadevadasinadunsiharnusludssgndldifioutlatigmiunisinnisue sosdnsianiassuas
onwy 13 ot unN15aE19ETIARAUITEL oW AILIIUAIUNITTANS waTFBedn1TIIBIURAIIUAY
EULLUULL@B%%EJ%L’JﬁWﬁﬁWﬁuﬂ
5.1 medunulagge
AsaLlASINSRIUNISTANISAISAaIn MITanisladafnduaznisusenounis Wewfiude
ANNENNITOMINITLITUVBIBIANT
5.2 NIATFIUNANTITEUF
Unfnwaunsavszendlinuslunisdavillasinig lnenaauainiassmsifunisaing
naATesunsIAng viieduwimenmsiindnanuasnsalunsugsiureesdns
5.3 92917981
MAMSANET 2 vostinAnwndudd a
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5.4 IMUIUNUIBAR
3 Kwin
5.5 NSLAIYUNTT
finsimuatluanslidTne davihduiinnisliduinw Tideyainasieaiu

v
v A o 1

lassnsmaaules uwasusulsalviviuadeaue Snvslidegndlasinslidnm
5.6 N3zUIUNTUTLLLUNE
Usiunaa1n$1891uANNA1IUENTUNNSYINTATING NaUUelATINIg LEaNSI89Y LAY
mMsthiauelasenis lngonassivinvuazaanasdanivmeluladnsdnnis
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WA 4 HadWSN1SIeu3 nagnsnsaeu wasn1sUsEliung

HAGNSNSITEUF NagNsNITaeY WaznsUsElunareivILen
1. mMsWeuIRuanwuziiAYYastinfnw
F1319UA19TE YA NBEAvveslnAnwiiuenuilollananumanislaenaluiiuniineide

v a

d11n3Y1 sean v weneuimn itvuludvesin@nwndngnsi

[ a ¢ A o/
AANTUSNLAY naqwsmaﬁaniimmunﬁnm
(1) Teuuaerinwen1sdnns W INeINIVT ORIV IYINNA VAN MNTTNINUTSEELNE I
WUUEIVIENNTS Unfnwildiieuiannisueniduszaunisalvedinens wuianssuen

UfUA Toyota Production Systems (TPS)
N391lATINITUTENINEDIAIUNITIANIT RNTINBETTIRNIUNITUITIS
JamsgsRafmuanuaznsuinis Tnefigswatiuayuvdomiseaud
\Rertesiuanm@n wu diinnueaznssumsdiaiineimans
Hewazuinnssusugneningimansginig aanzTusenideunie 2
msvilassmsdaasdliind@nwidisiunisudsdulasenisidumsguin
103¢) (Research to Market)
nsiinUFtReldmusuasinugivannvanslunsufiRausiann
N1508NANNAANY

(2) fANTEIBIYRNIZA
WUUI 99N

edmludngasiemusmeinunfavesemuduissneuns lag
deulosarminannuiuazufofdiudomlusein
HenlumanassiienusmenuuAasunseainnalulag (Marketing
Technology) lasidenlesruinianquiuasufoadnfuidonlusein
Henlumanassiinnusmenuunaasuladaing lnensidndnwm
Anwgauananuuszneunsiiteiiudeyalneidenlannuiniangud
uarfiRdnuidomlusein

IydinAnwdnsineusy workshop asnsgsiawasimalulaglia sauds
nsnanuIdedngsruunisAuasesasnsiduseleviilendyg
fnsimualiinAnwesnufiRnuaniafinu eFouidymaien
a01uUTENOUNIT

(3) TnwenwIRUsEINa

TeINANENUTEWA (MB199ngw) S0 15 whein Wuindiuly
wnanEnwinlusazngiinneissUssmaiiossia (Sangu/aw/
Fiw) Wuivnduidenlundngaaiiuniudn 15 miefn

v lunanansazdsasulitinisldnwdingulumsiteunsasu wu
nslfidenmieliuuuiinfaiideddnusngs
nsflndusemuedumhensFeuimumassmauuuiionnuies
InELaNIEN1¥8INgY %38 Foreign Language Resource Unit (FLRU) way
NSNTINAINTIUVOIYUTUN T RUTEINA
nsindussmuedumhensBeuimumassmauuuiionauies
lPglanzn118INgy 3NN15H13IAINTTUVBIAUIAINITUINIY A
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AMANYUTHLAY

NagNsUIaNAINTINVLNAN

@) Tinwewelulagansaumaway

mMsdeds

MvualdseInasaumanwunsdanisiunangasinewduns
Uszendld Software awgnsdmSumsufoRauluindn wu siedn
weluladfdviaiiensdnnis s1e3mnadeulusunsuussynddmiu
g Mg umadsulusunsy R dwiunisdnms
whunsiinlilusunsumouiumefitensinsgiazuiymmagsnalu
183919 9 19U $18TVINTIEFIN I TNATEATIUEY
nedArnMsmaiafigadmiuiaddguniu mednmssiasunnnisel
wuuliisewios e Ugauaznsinmeilgaunu $18739n153 90N
wazmuAuladafngd

Tz uunsisunsaRUNIU E-learning insusununsauliindnwle
Auranunastoyariumdumesiis warnisihawelngldzuuuy
insesilouazinaluladiianzay

(5) Tinwen1sAnegradusesuy
LALANASIATIA

wiun1sseunisaeuwuutind@nwidugudnans Snmsimsginsdnw
weumngnuliinAnwladnumAuaianunasdeyasiieg nsedvse
TAneuszninee19138 waziinfnw msviheungy Msiaueseny e
biinAnwinszuaunisinedsfivsauazdusyuy
fmunsredviiauvingmsandusieividenlundngns 1wy 5163
N3ARLTIDBNIUY
NMSAUETUAINTTUMITUTENIN/UNTULATINUMUTIAATEAUNRA

(6) HiIndiin Arusuasinue
V8 UIENOUNS

nuasedvfuszneunisuaznmsassgsialnlduseindeduly
NANEN3

aoaunsniuiAnvawUszneumslunnsedv lunsuguilna uagnis
Uaduilme

NIALATUNTYIMNUTINALAENTAIHANWIIUTENN
nsatuayumMsiiiuianssuveainAnwvusugusznaunis

(7) fnusssunazasesssuly
TN

duaSuuaraenunInAnsIsy esssuluseninnisifeunisaeu n3
audungy medguiima msUadudme Aanssulidusnw wusih
Y9989 WazmsUgnilalagszuuennsdfiuinm
MYUATIEINITEFTIUNNGINUNANGRTLaENITHNLNTEETIUTENIN
n13e8NaANRAANY

AanssudsasuAusITILAZITEETIN W TAsan1sUnigUsslew

(8) HAn1zen MinwesENINg

Y

YAAALALYINYENIYINU
[ a
WJunu

Muualilisgdnnsiawinziihlunangasiagiiunisinujimase
uazAanssUNaY
Tusedruiuliindnwdnilassnunazisouiannsaldnw lay
fmuslindnuduaidoyaitensdaviinenuuasiasanuvessein
f9 TaTEyARALaZTIENGY udnneAuT e uioEus LAY
wanAsumsAaiussrinsunelutudou mudinsdaaials
TnAnulinseniniEmnsuImsdanIsnuLes a1 LasNNEINTHN
naoRIULANUTURATOURDNTINIU
MIHNHUANUSURAYOULALIAIN1IEIINANTORNAVNIRN W
duasunisiananssuassusyselevd MsTalingsen1sivInisves
Unfnw vusunLdven uagnsasenin/wlitunugInaseduwd
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2. nswaIRaawsnsseuiludazanuy
nangnin1sian1stadia arvndvunalulagnisdnnis angasusuuse wa. 2568) yeaing
GudiniidnwarduisszasdmunanisFouifinaviswemdngms (Program Leaning Outcomes)
wadldulumunseusnnsgunandseiugaunyiuvisnd fuiolud
2.1 wamsi3suiiianavievaadngas (Program Learning Outcomes: PLOs) fifafl
Ayuen
PLO1:
PLO2:
PLO3: fimnndnlalunuifn nguiuazieiesdesunsinnisuasanusadonlomauiiunis
UfuRauasla
PLOG: fWinwynsiunsdoasidegsna
PLOS5: fivinwenspdinaans analaz ey
PLOG: annsaldnuwisisussmalumsiianunaznisideans

Y

Wy AnuSuavey AuTedng
ANSITY FsuTTURENTlAIUlAd LAY

D ) )

PLO7: aunsauszendliveluladfdsia vonduag uagiedesilonisdnnisiiviuadie
PLOS: TvinweAnudugusznounis

PLOY: anansadinsizsiteyaritendlatiym Meunu UitRuazmuausumsinns
PLO10: Siansndugi/ganslunisiianuduiy

PLO11: @3130Y 3 INTANNIAIUNITIANTT

PLO12: ansnsaidoudifanislddonuies

nanudugusznaunis

PLOL: Uszgnaldanudnaiassduaznisiiaseiitunisesnwuuuinnssy

PLO2: Asgvivuiun/anunmsal/Jgmialemauazeandedossialmiviouinnssuld
PLO3: 98nlUUKUUINa0IgsNaLasimuILKugsAala

PLOG: Ainsgvilazidonnainvesgiiafianansaiddale

PLOS: Foans/iniausuunangsnaiouinnssuls

2.2 Categories of program learning outcomes (PLOs)

Stakeholders PLOs Specific Generic Level
LO LO
Jyen

AIGIEITRERGH] 1. ATy ANUTURAYEU AL v Value
Fodnd

AIGRVEITRRGH] 2. iflnusss esTIHdeRTEIY v Valuing
Tedude

glddudin dndnwr | 3. dednadnlalunuidn vgud v Analyzing

wazLATDILaAUNTIANTT
wazaEnsnLaNlemgu v

nsUfURNULIILA
Alidin aundnly | 4. Svinwenieinunisdeans 4 Applying
iy dndnw SRR
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Stakeholders PLOs Specific Generic Level
LO LO

GV 5. fWinweneadinenans adn v Analyzing
wazUayd

SRV 6. annsaldnrasuseinelu v Applying
nMsvhauLaENsAeans

dlidudin dndnw | 7. aansedssgndldinalulad v Applying
A3ta genduas uariadosile
nsdnnisiiviuastie

AliUndin dndinwr | 8. Tinwearulugusznounis v Creating

dapy

Jldadin dnfnwr | 9. annsolwnideyaiiioudly v Analyzing
Yy naunu UjURuae
AIUANAIUNITIANTT

A li0udin aundin 10. fiannandugii/danalunis v Organizing

Tufiy daau e dudiy

dliudin dndnw | 11 @wnsaysanIauiiu v Creating
A15IANTT

Hnfnw 12. anansadeudiiudnldsg v Applying
AULDS

il

dlidoudin dndinw | 1. Uszendldanudnaieassa v Applying
warNTIATIZALUNITOBNILUY
UINNTIY

dlidaudin dnfinwr | 2. AesigviuSun/aniunisal/ v Analyzing
Jaymiiasrlonauazaiu
Feasiogsialmivie
winnssule

dlidoudie dnfinwn | 3. eenuuukuUIIRRgIRAUAY v Creating
Wauwnugsnale

Alddoudin dnfinw | 4 Aesigviuasidennainues v Analyzing
gafafiaansadfls

aunTnludiy 5. deans/iausunAngsia v Creating

fliudin dnfnw

wsouInnssula
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NagNSN1SeaUN IdWAUINTS
U3

nagnsn1sussiiung

1) A3 (Knowledge)
1.1 Juyaradisnswmulunadiosd
Wuwda uazdinmuan vosdeay

1.2 \Juymraifinnnudinussedinly
derunyTausTsy nAuazsng

FIRNLLA

a

1.3 1 Juyanafidaanusaanudads

ATINLVDUNAND FNITFUATIE
wazagviouAnsavan1Talf
awmsEnnvateteuly

1. Tansseunsapulnewiy
YV & 6 & U
Aseuduaudnans wasiduy
Seuiimenuedls

2. Tnillasenu Gursieiniy

W AEUTTOULUDINULD LAY
Jadan9dany)

3. Tusifanssunsaany saulaym

TnetinAnwre1uAuAIINouLT
Vieusy deyauneiuse
WAL UARIATUARLTIUDENS
a¥eassd wanudsuiousan
AuARTIuANGaTY CRRIINER
IGESGI)

4. WaAvensnilanugeivalu

AmsAeItes wldluew
A3 warUsvaunsalnsdiniu
Unfnw

5. FuATILRAINUNTAIVRINNT

wasuadudany wagns
Seu3URINY

. MsUseiiunluNukazLUURNR

sendneseu luguiuuresanu
UOUMUNEAIUYARALAZIIUNG

. MsiUpaEpULUUUSTowar el

Tanu3 anudilhuilemniasy
uaznsweuleallomiumsundem
uanmitlenilemasu

. myanasuulidnaaneu

(Extended Response Question)

. MsUsEiIuNNAINTSUTEIWI LAY

Tunulumsiesevidasviauanme
UNISBULAZHATNENSISEUI VRN
7ULeY (Reflection)

2) Vinwg (Skills)

2.1 ihuyarafiiiinuglumsdoansls
peg9llUsEANS AW

2.2 uyanaft anusadszyneld
w3 nadionanealuladndsa wile
AT1Ed aduarulaludeya
ANTAUNA F1UITONRIUIAIY
ga1anefndalunisivdeny
ooulall

2.3 LﬂUQﬂﬂaﬁiLViﬂﬁumiLU’gEJ‘LlLL‘Ua\‘i
Yasdanuiazlan WUurunNIY
wUsusiu wse VUCA World

1. Mnsseunisaeulaeiugisey
Jugudnans uazdufiseus
menuedla

2. Tgaeunsaluaz Yaymainule

TuadinUseaiu wWiadauasizn
avnkaTNaaNSNNL oY
I

Y

3. lvfifanssuaius1esIuiy

WEINUANYS HAENS e
Wwnsunlatym lneRansan
ag1NZANAUNAWAL

4. WigiSeuldlusunsudszenduas

dondvialeduiuioyauas
Wnauedeya Weonliguuuuuag
waluladfivnzaunudsziom
YDIATAUNA

5. UpUMUNENUNLTIUSATY

Uixqﬂﬁlﬂaﬂszmumiﬁﬂ
IAs1enTeruiadlaogng
QNABINUNANNITANIINTINY
wazseldeudn

AM5USLEAUN MU ULALLUUE NI
seninadeu Tuguuuuvesy
UOUMNYAIUYARALATIIUNGY

. Ussidiunnanugnaedlunisly

waluladansaumnaiianisAnyd
wazduAudaya TINYIBNTN
gndedlumsdaviienatsniivins

. USzUNMUTBUTIBULAZ NS

AUNUIBAUTIUNTIAT IR AL DU
AnveisaY

. Uszdluannnsitvedaunse

wuuiindailigSeudulannudadiy
uazANNgNADIeILov N13An
FuATwRA N HATNS UazUTUN
vosilymuonmilaiion

- UseliuannnsnunAnwashedns

AanusazlirnauldflIgnuLe

. UszdluyinwensienwdEeas Ay

ONADILALAIHALVANAYDITDAIY
warUselem neannnisseuly
PRI IULALIINNITUNEUDIY
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nagnsnsaaunldwaung

a b4
LIYUI
U

nagnsn1sUsziliung

- WiiSeusifanssudeansuayly

' v [ <
NMYIBYNYNABDY Tainadu
AMwlnensenwsingy

3) 95385334 (Ethics)
3.1 . Wuymraiiiivsesssuuazaduly
dagneies

. weunnenulvigisusuiinyeu

lunshuaideyaasaumne
LARITEUUNTENB VA TN
YDIATAUNABENYNFABI deaY
nsaan llaenranuvesdu
nsldninensedrasendaniu
WWIRALATYNINBL LA
\iTegRav ey

. Muuangszidsuteuifiodna

YALRUNLINUTUNDULAY
ASEUIIIUIANITHSEUNITEDY
TgiseufouuRsniu

. uEIBsuavYeamalvigiSey

A1U1500TIFDUNANITUTZIIU
AIUNANTITUIAUIA

. @51 levneg1eiuanIun1saine

Uy Tau119n150 13U 30
AL 1LV INTTW R UIN
gagiu

. HaouuariSeusiuiusiusng

LA 82 UUNUIMYINITASIAY
Hunawiesfianusaduindou
FapuuszensUlnewazuntes
Aduywevu

. dunengRnssunsidieasEuLas

Viesgounswralian anuldlangis
seflosseninaiou waRinssuns
afuTELazNIREUT aR Ui
Tamudfgyuesunisaula

. NANUR RS ULRUMLNERIAAILATIEI

LATZISIULSEMEAULDY MiaanNaay
VDIE DU UAPITEUUNITO B IUNATIIN
YDIETAUNABE G NAD

. msldvdnnwietgnieiay

mngaufumameaziion1n oy
AN axviouAnsaUIINgNI30d
YDIFULDILAZHINL WAZNITNAAY
N90AUTIBUUUNAUKAZIIEYARS

. NeANTIUTENINSEUNUL URnnuy

unummthiivessu liazifindnSves
{ﬁu MslEnsnenslumeseunie
ANNITUTURA YR UADTIANLAT AN
Aauande

. Useliuannnnsladeaaunse

wuuiinsiadlvgiSeudulannuddny
uazALgnasanion n1shn
ATV NAGNT WaZUTUNIVRA
Ugym

4) dnwalryAAa (Character)
a1 duynnadi syanuanes
v 0138 Urlun13umy
N13U3MITIANITIIULALLIAT NAT
dndulavindsiigniios
a.2 Juyanaiifiquniay uims
IANTITUNIVDIAILD AUAGUNIN
LWUUBIA 53U LASHUaglala
Anudusiusfuyanad u aanld
ﬁmyzymizﬁwﬁl,ﬁ'aﬂsxﬂaumﬁ
PONLUUNITANTUT Tneg19dg
g duuauwndgmlala

. IANINTIUNITHIYUNISTRBUTILLY

n158 eanseg1afiusyansam
Hiseuldlasasigyainudnves
AULDY LSauLS U seIR udNATy
dnenenlinsIUsuinuLazgneed

. 9ANANTIUNISLSBUNITEO UMY

nsefusiengy MsTuile
JENinayARa

. ARSI UNTERUMIBNT I

81U Weou we waeils lunis
SIYNUNAANSVBINITAUASN
WUUNAULAZKUUTIEYARD

. Ussdlunwginssufiuanatianig &

AnusuRaveulununlasuLa UMY
nmsseuSeeyasgindutuneuiu
SYUU MISA™IIEAN

. Uszlluannnsidiusinlunis

aius1e AnuEsalunisiaue
Toyatvaluanunsalianizutila
GEENGEL NIRRT PR PRHEGHE

. UsBIluINNSUERIYAGNATIN NS

AuANeTuallusE IS auuae
msenUs1elutuseu

. Uszdluannnislevedaunse

wuURnsinlseudulaniud ey
WarAINQNADIYRLLEMY N15AN

44




Ump.2

a

HAANSNTTEUSINATFIUANA

9

FTAUIANANEI W.A. 2565

nagnsnsaaunldwaung
REPH
U

nagnsn1sUsELliung

4. I9NINTIUATUBEUD IITUSBU
LAAIYARNNINLAZ DI TUDIDENS
ANV

FUATILAENN HATNS WA UTUN
YaUgyy

NUINIYUANIY
< g v o a v < a
PLOs nagnsn1saaunldwmuInsEeu; nagnsn1sUszliung
NAN1TEEUFAIUAMSTTY 1. donunIniiveliesnmsssy 1. dunanginssufiuantds
35T sesssuluilemuazianssuns ity pusuiiagey
o v a wa
PLO mgm‘uae. Beunsaou Wy mavhaundu LLauﬂwiﬂgummm}iimfsm
PLO1: i1y AusURngou - y Y vesinAnwiluaniunisalasa
PR wagnseiuslutuseu lnowiu )
AMUTDERE Y . i .. IERRLEN,
- - o TviuaNdAgvesnuTodng - “
PLOZ: UAMGITU I385I3UADY 2. Usziiusieau 1As9U %3
fawuleaude AINAIUNATBUABIULAY RN EA T DL P TIBTI B
HENYIVBY FIUNNTIIN TuasysssuuazANaINIse
95581055 TN Tumsussendldoeng
2. 9nfRgaaTNIAANYIAEINY WineE
ANUTOdRduazALTITE 1wy > }?JLLUZJE?:L@JEWQFﬂﬁ&JLLau
o & y ViruARTINeIToITUANSTIY
ANudSarIeANALLAIlY . ,
sz dd o LU AIIUATIADLIAT A
NIERANYIN IUMIRAIN . .
SUANYTNLTRLIINUTING TUsdlalunsvineu wagaanu
ladafind visen1sUsenaunis Tdflastodiidanlddmude
welndn@nwiilanansznuves
MU URnunTaiuausIIH
3. TiinAnwSeudiiunsu]oRas
lngdnnanssudelszend 1y N3
LWUTIBIUNFDILATIZAUNUIY
vaneTsaluan LRl 9
N1990NKUULATINUTIRD AN
F3e53uluNNITUINNTS
nan1sieuiauANg 1. usseeauiteniiivun Tnewii 1. Msvedeudes nAgaUNA1
dl dl Y, L a v v
PLO ning3vas: WIAR UENNTT Mg WaznIs AMALAzUAIEN AR TR
- Y - ,
PLOE. mm']jwu:h}uumﬂm Uszgnaldluneuon FaagiiteinAuing
Vg waziAsoan1un1s - 4% 4 oy Y o
. - 2. afuTBuanUABY AR LNE LA Wlaluwun@n wanng
dnnIsuazausaLeNles oL o . 3
oy avn  aww UnAnwieszinsdlfine waz Vgg) warn1sUsEYNALY
nguiiun1sufuiRnuaila '*
a =3 ! L4 a wva
PLO11: dn315015041715 LAUDAINARLALTZ IO Tunaujus
AUSTUMSTANTS LazunAny) waysywIneunAnwl 7 2. UszfluaniAseNuULaENIg
uansliiuialamuazuun AATITANITURNYIN
menmsunlatgm wounIngliinAnw
3. wounuglAtnAnwvissaulas 3. dune wazUszidlunisilaiu

lasanufgIwaEngy uazdlaue

NAN19I9189U Laglassnu

Saulutuseu

45




Ump.2

PLOs

¢ oo v o = Y
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nagnsn1susziliuna

Uszlunsnvin waziiaus
897U 1RSI haY

ASANYIDESY

nan1siFeuiiuinyenig
Usyaun

PLO fifindaa:

PLOS fivinuwzaruiy
HUsznauns

PLO9: a11503AIwideua
wieuAludam Meuny YR
WAZAIUANAIUNTIANTS
PLO12: anansal3ousifisisle
AIYAULEA

1. snUssimudymasaarinans
anrunsallimsnzauAuunUm
YouInANYI WU NTIATIENR
A0IUNTAUNITIANITIUBIANS
ynadnuzelgmladaing

2. Tﬁ’ﬁﬂﬁﬂmﬁuﬂf’iﬁagaLﬁmaumﬂ
Lméqsﬁa;ﬂaﬁwmﬂumﬂ wazu
Joyamaduuuszgndldluns
R UNAENENT BTy

3. atfuayunisdavilassnungud
ATIATIZATYYN 19UHY ey
AuAuNsAEua Tnali
TnAnwaUaLUINTIad9@sIH
wazthiauaNaURe LB W

4. ThinfnwAnAulewegsialm 9
HUAYNTIU Brainstorming %3
N139ONLUUKNUGIAA

5. WnsdAnuniifedostunisBudy
g3 Wieliindnwiieseidade
AU NS AUATANLALYAD

6. duasuliinyinnuluy
(Prototype) U8IdUAY/UINT
Tudusou

7. dananssuliinAnw1nunugsna
TagATetenN1SIANITNSNEINT AT
UIMIALEBS LAZNNTINNALNS
NIRATA

8. Wayfuszneumsiiszau
audnSaualszaunisalile
a51ausstumala

9. duaiunsliiedesiioBegsia 1w
SWOT Analysis 438 Business
Model Canvas

10. ¥aRanssuiivnAnwdosadie
uHunsRamneaulal Wy N1s
ponuuUlzvaUUlYBYaing

11. afuayunisiGouseoniuaii
Aedes iy Google Analytics
3aunannesu E-commerce

12. TminAnwyinAanssudnassnis
YeAUR/USNT Wieflndinvems

. ¥msefiusenguiiie

Usglliuanuanunsalunis
ApszRtdyniasiauou?
NN LY
Usziudedouiiiunisin
WAATIEILaYNITYIUING
Toya
WN1TUIANNAYTAIVRY
1ATIULALIIEU TINDY
NTUIUNTYINIUYDY
UnAnw
Usgllluiaugsnavselasey
Fuansdainusmsidu
HUTENOUNNT LU AUAR
a519a55A Anudulule uay
asadi
Usglliuanuanunsalunis
MenagnsHIuNTaUe
WA LU NITHUITULRNY
CER)
NATUWANITIATIEN
nsilAne lnewuanudila
lunsguIunsUsEnauns
wazaUszendnuily
ANIUNTAID3
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msvhauduiiy

1. duasunisvhauduidluianssy
W MsaesdaunMsaiigedld
ANUTIBVRMNaNNINlUNgY

2. aduayunsefuTeTEning
TnAnwilenaunnuensieas
ASIANITAMUTALES WaLAIS
Uszauauluiiy

o

3. dnRanssuNtnAnwdeandnfiudy

¥ o

diuaggmnalulasanig Tnewd

Y

ANSHAIUIAMUSURAYEUADNLNT

YDILAATUNUMN

THwuuUszifiunmsyiaudu
fufinseunguANImile
ANNTURAYOU LaznIs
UMM
Uszidiulpsenuiidesends
MIUTINAUYBING
WS ziunumiiusas
AU U
dunengAnssunIsiaITI
vosinAnwilufanssuuay

ANsaAUY

nan1slEeuiAuineenIs
es1ziBedaey n1saeans
waznsldwmalulagansaumned
PLO fifiadas:

PLO4: 7inweN19aIung
doasidagina

PLOS: {7inweN19minegns
a0n ez Uy

PLO6: a@unsald
mMeanalsenalunisyinau
wasn1sdeans

PLO7: aunsauszenald
waluladfdvanazweniuls

1. IinAnwflnnsthiausna s
TusUMUUTBNUNGLAL TI8UARR
Tngldnwlneas
AwRUsEINA

2. dussumseduselutuounie
Tungueeyifieimunnisaeas
wuUlaneu (Interactive
Communication)

3. datenssufidn@nendesiiaue
wwIRavTetayaluFULUY
Storytelling %38 Infographic

4. AnnsuEuemenIwIdngunse
Mwdy Tneuiumdniuas
Tassaireuselondilfluniungsia

5. ANANTIUIWHUR 1w ng
ai’waammumm‘iuﬁﬂswmgﬁu
UIUIIA WIDNTUNAUDAD
ATemgunsinea

6. Tindnwieuduaginldlusunsy
153U 1Wu Excel v3e SPSS 1ile
NMFIATIETRLAN1GINT

7. aeanunsalauufviieitestu
MSLATYRINIEIEY LU NS
IAIIUUTELN NITIATIZING
AIRY WIONTIATIZIAULILLLY

ganuYy

Usziiunnun NI sdLaue
T8ULazlaTiu lng
forsaion nsldnw
AnNtaule warAutaL
Usglllumsnoumanulas
nsuaneanlusEnINnIg
oAUselutuSou
TauuutlnsinnsedegoulTem
@uliunsmwInLaznng
AWATIEI 1wU nsuAdynlu
UUTTUNUAIONTIATIZA
N1an
Usgiliuanugnaouasnis
Wnauadeyadiavly
1ASHUNTOIIBY
Uszifiulassnuildmelulad
Tunsimsgiuazinaue
Wy ANULiugesloya
nsléadesiiefimunzay
warn1soenuuUid
Usednsnm
FunawarUsziliunsildiu
Salunsldmalulagsening

ASBYUNNSADU
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AATEnteyaldeilavLay
wanaralugUkuuNs vl 13749 %130
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9. nszAulinAnwvihuuuiindianse
Tssuiieadostunissari
ST NMILATIEAINANBULNUING
3319 4aEN1IAIANITUNARNGIN
Toyariay

10. duaSunsldvenauwas 1y Power
Bl, Google Data Studio %39
Tableau way R lunsias1en

Joyauazdnvinisenu

11, advayumsldunanviesuoauladl
191 Google Workspace %39
Microsoft Teams Tun154ans
QRN

12. Snfanssuiithinwdesimunau
rolassnumemalulad wu
nyaszvideyaladaing n1svi
UNUNITAAIARIVIA IDNITATN
Dashboard $1891UNa

13. AnlidndnwidAuaitoyadnn
whaseaulal wazUseiliunanin
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HAANSN1SI3EUS nagnsnisaau wazn1susadiung Jinanududusznaunis

1. MsWeuIAMENYMENLAYYIinANY)

AMANBTTLAY

NagNsuIaNINTINVDIUNANE

anududusgnauns

- Mwafiaigniseng o lunisdanisisounisaeudiels
nsgulIunITAALdIeanuuuLazligIunINg A1y
Snprdrans wazinalulad i ooonuuulaswaul
UIANTIUNARA UNLATUTRNTIUAIUUSAS

- Tansal@nulrdndneimsigi
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1.1 nguivununuiialy
DGT00 0110 As3asaumALazAandiia 4(3-2-7)
(Metaliteracy)
Ayrdedunon: 1ud
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wuueaulatile

4. TdoMiviangnamnzaunelinguuneiineatosle

DGTO00 0110 Metaliteracy 4(3-2-7)
Prerequisite: None

Information resources; information sources; information retrieval and
tools; information evaluation; information creating, applying, and sharing by applications:
word processing, presentation, spreadsheets, and online collaboration; digital media literacy;
safe use of media in a digital society; good values; ethics and laws related to living in the
digital age.
Course Learning Outcomes (CLOs)
1. Apply information resources, digital medias, and information sources for lifelong learning.
2. Apply tools for information retrieval and evaluation.
3. Apply applications for creating, sharing information and digital media, and online

collaboration.

4. Apply digital media appropriately under relevant laws.
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(Learning Competencies)
IdeAunaw: Ll
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vinwzresnsiiouinaendin wiousousadwidiieiiansnsgiiigndedudsauil dusnuulsusu
nadwsMsSeuiaanTesziuseiv
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IST20 1006 Learning Competencies 3(3-0-6)
Prerequisite: None

Synthesize factors that contribute to rational and irrational thinking. Distinguish
reliable news from unreliable news. Develop systematic critical thinking. Create solutions
with valid and sound logic, and design thinking. Know how to communicate with empathy
towards oneself and people with opinions or cultures different from their own. Positive
thinking towards controlling one's emotions. Strengthen the skills of lifelong learning. Ready
to learn new things to take the right action in a turbulent society.
Course Learning Outcomes (CLOs)
1. Explain logical thinking to discover problems, solutions, reasonably and carefully.
2. Develop a way of separating ideas and synthesizing legitimate actions from those that are

invalid.

3. Able to analyze and criticize news and information. Adhere to ethics and respect human

values. Make decisions with emotional intelligence.

IST20 1007 Anudunaiio 3(3-0-6)
(Citizenship)
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IST20 1007 Citizenship 3(3-0-6)
Prerequisite: None
Take lessons learned from the characteristics of citizens that drive democracy
and human rights. Develop an attitude of respect of diverse people’s cultures. Critical thinking
on civil vs. political rights rules and good governance that take care of the people’s lives, as
well as anti-corruption. Strong and responsible citizenship in VUCA World. Compare the
strengths and weaknesses of judging problems and solving problems from different people.
Nonviolent solution to problems in the world community.
Course Learning Outcomes (CLOs)
1. Describe and distinguish the characteristics of citizens that drive democracy and human
rights.
2. Be able to think critically about social changes at both the level of individual roles, and
the role of the institution.
3. Be able to analyze approaches to citizenship development that lead to valuable self-
worth in the context of VUCA World.

1.2 NN

IST30 1101 Aensengeiiensaesns 1 3(3-0-6)
(English for Communication I)
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IST30 1101  English for Communication | 3(3-0-6)
Prerequisite: None

Developing students’ abilities for effective communication in social settings;
focusing on integrated skills with the primary emphasis on listening and speaking; developing
Communication and language learning strategies; and promoting autonomous learning using
various resources.
Course Learning Outcomes (CLOs)
1. Communicate in English by using basic communicative strategies appropriately.
2. Have group work skills to communicate effectively in social settings.

3. Use information technology in studies and research to learn English autonomously.

IST30 1102 mmé’anqmﬁ'amiﬁamﬁ 2 3(3-0-6)
(English for Communication II)
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IST30 1102  English for Communication II 3(3-0-6)
Prerequisite: IST30 1101 English for Communication |

Further developing students’ abilities for effective communication in social
and academic settings; focusing on integrated skills, particularly listening and speaking for
academic purposes; further developing communication and language learning strategies; and
reinforcing autonomous learning using various semi-academic materials from a variety of
resources.
Course Learning Outcomes (CLOs)
1. Communicate about general issues that occur in the world society and academic
2. Have group work skills to communicate effectively in social settings.

3. Use learning strategies and information technology to learn English autonomously.
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IST30 1103 nrndsnguiilainguszasdnsivinig 3(3-0-6)
(English for Academic Purposes)
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IST30 1103  English for Academic Purposes 3(3-0-6)
Prerequisite: IST30 1102 English for Communication Il
Developing students’  abilities for academic purposes for effective
communication in an academic field of study; text- based activities involving integrated
language skills with an emphasis on reading; exposure to both authentic and semi-authentic
materials from both printed and audiovisual materials, as well as online resources.
Course Learning Outcomes (CLOs)
1. Listen, speak, read and write to show understanding of content issues from stories that
can be read.
2. Use reading strategies to analyzing reading academic texts effectively.
3. Group work skills in academic reading settings effectively.
4. Use information technology to search for information related to academic articles

effectively.

IST30 1104 A1widenquiilednguszasdianis 3(3-0-6)
(English for Specific Purposes)
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IST30 1104  English for Specific Purposes 3(3-0-6)
Prerequisite: IST30 1103 English for Academic Purposes

Further enhancement of students’ language skills and ability in science and
technology content; exposure to authentic language in science and technology from both
printed and audiovisual materials, as well as online resources; focus on text-based tasks
involving integrated skills with an emphasis on reading and writing
Course Learning Outcomes (CLOs)
1. Read, analysis and discuss English articles on science and technology
2. Understand the process of writing and gather information from various sources to apply

in critical writing effectively

3. Develop teamwork skills in the context of effectively reading specialised subjects

4. Use information technology for researching scientific and technological information

IST30 1105 mie}'lé'\mqmﬁan'ﬁv‘m'm 3(3-0-6)
(English for Careers)
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Communication)

IST30 1105  English for Careers 3(3-0-6)

Prerequisite: IST30 1104 English for Specific Purposes
Developing English skills needed for employment preparation, covering such

topics as job search, resumes, cover letters, and job interviews; effective communication skills

in the workplace; skills needed in preparing for the Test of English for International

Communication (TOEIC)

Course Learning Outcomes (CLOs)

1. Show his or her strengths and weaknesses for job interviews.

2. Develop personality and show self-confidence to impress job interviewers.

3. Develop social skills for effective communication in work contexts.

4. Speak, listen, read and write english for communication in the workplace.

5. Have guidelines for preparing for the toeic test (test of english for international

communication).
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IST20 1505  Art Appreciation 2(2-0-4)

Prerequisite : None

Accumulate knowledge and interpret meanings about art and culture from
various societies or places. Create value and aesthetics in one's life from experience in various
roles of art. Collaborate in making works of art that bring value to oneself and others.

Course Learning Outcomes (CLOs)

1. Able to create works of art from collaboration with artistic processes and methods.
Storytelling with symbols to convey imagination and emotions into tangible works
communicable to others.

2. Understand the elements of art, as well as the reason for the creation of art.

3. Describe the utilization of art for the value of living

4. Able to manage emotional maturity in the art process with others appreciation of the work
and openness to different perspectives, confidence in creativity, seeing the beautiful sides

of what exists in society.
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IST20 1506  §UNTNBIATIN 2(2-0-4)
(Holistic Health)
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IST20 1506 Holistic Health 2(2-0-4)
Prerequisite : None

Classification of methods for preventing health risks. Synthesis of holistic and
atomistic approach to healthcare, and the relationship between nature and health.

Approaches to maintain mental health. Dealing with disappointment and failure. Using

technology to promote health. Exercise, quality sleep and rest. Appropriate weight control.

Dealing with emotions when having relationship problems with others.

Course Learning Outcomes (CLOs)

1. Understand human body functions. Develop ways to take care of physical, mental health,
and maintain relationships with others. Be knowledgeable of how to apply nature for good
health.

2. Explain consumption behavior, work, sleep and recreation that promotes well-being.

3. Describe the appropriate utilization of technology in health promotion.

IST20 1507  ngusngludInusedniu 2(2-0-4)
(Law in Daily Life)
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IST20 1507 Law in Daily Life 2(2-0-4)
Prerequisite : None

Accumulate knowledge of principles of law, hierarchy of law, laws concerning
persons, property, juristic acts and contracts, loan agreement, employment contract, made-
to-order contract, contract of purchase, property rental contract, hire purchase contract,
suretyship agreement, mortgage contract, pledge contract, law of family and inheritance,
consumer protection law, intellectual property law, life planning abided by the law.
Course Learning Outcomes (CLOs)
1. Possess the knowledge to apply the principles of the law to develop their own behavior

to be valuable citizens.

2. Explain how to live by the principles of the law.

IST20 1508  wuadauld 2(2-0-4)
(Ways of Lower Isan)
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IST20 1508 Ways of Lower Isan 2(2-0-4)
Prerequisite: None
Explain the relationship between geopolitics and the way of lives of the people in
the Mekong-Chi-Mun basin, local history of the lower Isan region. Discuss the relationship
between the lower Isan identity and the socio-political development of the Thai nation.
Identify the ways of thinking, culture and traditions of the people of lower Isan that occur

in the midst of various changes in the world society.
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Course Learning Outcomes (CLOs)

1. Be knowledgeable of history, way of life, arts and culture, as well as traditions of people
in the lower Isan area, the landscape of the Mekong-Chi-Mun basin and can link all
characteristics systematically.

2. Describe the characteristics of various ethnic and political identities, and the preserving of

the origins of lower Isan people.

IST20 1509  n1sAeasagneiiuszansnin 2(2-0-4)
(Effective Communication)
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IST20 1509  Effective Communication 2(2-0-4)
Prerequisite : None
Performance of listening, writing, or recording ideas from all the concerned
parties for self-understanding and good communication with others. Compose main ideas
and be able to communicate concisely, straight to the point, and appropriate for a particular
occasion. Be a quality intermediary that connects ideas from multiple parties. Understand
the socio-cultural context and identify the objectives of each party. Select messages and
support information with respect to all the parties. Finding connection points that prevent
misunderstandings between groups. Report facts with faithfulness without triggering emotions
of one’s own and all the parties.
Course Learning Outcomes (CLOs)
1. Explain the characteristics of effective communicators. Memorize the main points, be
straight to the point, and tell the story reasonably.
2. Perform roles correctly to create understanding between groups, respecting the socio-
cultural diversity of others.
3. Be able to design media, how to present it, and build relationships with other people in

the right place at the right time.
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IST20 1510  YuYULENIUIT 2(2-0-4)
(Virtual Community)
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IST20 1510 Virtual Community 2(2-0-4)
Prerequisite : None
Take lessons learned from digital platforms that enhance well- being in
everyday life. Boost motivation and create common goals among people who share the
same interests. Reflect on the relationship between the ecosystem of the metaverse, identity,
and the meaning of the occupation of the avatar, teamwork between avatars. Know how to
respond and protect oneself from cybercrime, as well as ethics and laws about staying safe
in a virtual
Course Learning Outcomes (CLOs)
1. Describe the transformation of the digital society, how to stay safe in the digital society.
2. Show respect for human dignity in a virtual community within the ethical and legal
framework.
IST20 2506  WUSAFUNUSYUTUNUNGUDITN 2(1-2-3)
(Professional and Community Engagement)
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IST20 2506  Professional and Community Engagement 2(1-2-3)
Prerequisite : None

Bring innovative or methodological knowledge to work with communities or
professional groups. Synthesize lessons from experiences in project work to solve common
problems of professional groups and plural societies. Transform design thinking principles in
innovation development planning for problem solving. Storytelling that offers a reliable and
easy-to-understand model. Have a volunteer mindset and social responsibility. Positive
thinking for problem solving. Reflect their own strengths and weaknesses, and group work
process. Develop one’s own leadership.

Course Learning Outcomes (CLOs)

1. Have the skills to translate classroom knowledge into communication, content
development, and creating new learning methods suitable for various constraints in the
community.

2. Possess the skills to use the process of working with people with different qualifications,
leadership, and dare to make decisions to solve immediate problems at the right time.
Talk and exchange ideas with empathy towards the interlocutor.

3. Review of errors in work process. Demonstrates roles and values in assigned duties. Have

a positive energy about coping with problems.

IST20 2507  @WBufnw 2(2-0-4)
(ASEAN Studies)
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IST20 2507 ASEAN Studies 2(2-0-4)
Prerequisite : None

Classify identities together with specific societal and cultural identities in the
ASEAN Community. Discuss the citizen attributes, human dignity under different religions,
economic systems, and government regimes. Characteristics of social capital, values, quality
of life and living based on biodiversity and geopolitical differences.
Course Learning Outcomes (CLOs)
1. Possess the knowledge that indicates common points and differences in identity, history,

arts and culture and traditions of citizens in the ASEAN Community.

2. Explain the changes of ASEAN society in terms of biodiversity and people's culture.

IST20 2508  &nLd1Vas 2(2-0-4)

(Love Yourself)
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IST20 2508 Love Yourself 2(2-0-4)
Prerequisite : None

Learning and reviewing to understand specific characteristics of thoughts,
feelings, and their own real needs. Create motivation and inspiration for personality
development and personal competency. Cultivate the habit of growing thinking when facing
problems. Having the discipline to reach one's goals. Learn how to manage thoughts and
behavior. Apply the principles of self-improvement to synthesize their own characteristics;
be able to express thoughts, open up about their experiences, listen carefully to others, give
advice to others with reasonable information. Discuss and work together on a plan to solve

the problem. Determine appropriate lifestyle guidelines in their own contexts.
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Course Learning Outcomes (CLOs)

1. Able to analyze and clarify factors of strengths, weaknesses, and guidelines for self-
development.

2. Describe self-management of emotions, communication, decision-making, in order to face
well-being problems and how to express relationships with other people appropriately.

3. Life planning with goal setting and self-improvement. starting with a growth mindset.

IST20 2509 2 mnssuwasulanyiay 2(2-0-4)
(Discourses and Worldview Change)
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IST20 2509 Discourses and Worldview Change 2(2-0-4)
Prerequisite  None

Discuss the construction of meaning and framing of discourses. Building
legitimacy and leadership with discourses. Non-verbal interpretation, metaphorical images,
visual language, and propaganda texts. Distinguish a discourse that fosters prejudice and a
discourse that fosters human values. Create messages to develop identity and worldview.
Course Learning Outcomes (CLOs)
1. Be able to distinguish social and cultural differences of discourse production.
2. Analyze the bias of discourse from a multi-dimensional point of view.
3. Show leadership thinking and creating discourses that cultivate values for oneself and

others.
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IST20 2510  3n¥IALATHFNINYULIBY 3(2-2-5)
(Circular Economy Lifestyle)
Ardaaunau : Ll
anudunaidesduanuyniiufuidmsnevesnsiaunidadu Sndaiesssusie
uywiLarsIINTA duaspidadennemaiies Jedomaunsugia wastademedsauimusssud
damadengAnssufidaudstunsimmndddu uidamsiutuiendsdauin admdnnsfn 1@
weHaumanditovadaiflinuusslenindlan SaufuaiassdEeuauagilasanusoniuy
udnnssy  fiadvayunisuslnadudiuuuisstanionyuioy anauduiusLuuima eud
i ua MR TN TARNaNTENUTRsHAR ATk US NI NT oA Inday
NadwsNsEEuiiAAnTeszAusein
1. faufiferfuunumvesnadiodunsiidumiudmnevesmsianniiddy
2. Fuaswvitadesing 4 WensdpvidunuuvesuinnssuiiafuayidtinasusAavguiou was
woAnssun1suslaaduduaruinsitisannisUdesfaidounszan
3. uanannefilunsuimsiansnusuiugoy
IST20 2510  Circular Economy Lifestyle 3(2-2-5)
Prerequisite: None
Citizenship and commitment to the sustainable development goals. Conserve
ethics towards humans and nature. Synthesize political factors, economic factors, and socio-
cultural factors affecting behaviors that conflict with sustainable development. Solve
problems together with the power of positive thinking. Create an eclectic mindset to promote
new things that benefit the world. Create stories and innovative design projects that support
closed-circuit or circular consumption. Reduce inequality relationships. Enhancing behaviors
that reduce the impact of products and services on the environment.
Course Learning Outcomes(CLOs)
1. Possess the knowledge of the citizens’ role in contributing to the sustainable development
goals.
2. Able to synthesize various factors to create prototypes of innovations that support circular
economy lifestyles, as well as the consumer behavior of goods and services that help
reduce greenhouse gas emissions.

3. Demonstrates leadership in managing tasks with others.
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IST50 1001 Arwdilesduiieafugshauasngmnegsna 3(3-0-6)

(Introduction to Business and Business Law)
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IST50 1001 Introduction to Business and Business Law 3(3-0-6)
Pre-requisite: None

Definition and importance of business, forms of businesses, the internal and
external influences on business activities in both Thailand and other countries, the effects of
business on society, the importance of SMEs, business functions, covering marketing,
production, organization management. Introduction to laws, person and property, juristic acts,
contract, obligation, wrongful acts, sale, hire of property, hire purchase, surety ship, pledge,
mortgage, bills and cheques, partnership, limited company, shares, stock exchange, electronic
commerce and unfair contract terms
Course learning outcomes
1. Understand basic business information, business functions and the relationship between
business functions and also basic knowledge about business law
Integrate knowledge, processes, and operations from business planning to basic operations
Write a simple business plan
Develop presentation skills

Work as a team, including being a leader and follower

S T

Have business ethics in terms of responsibility to consumers Including self-discipline and

self-responsibility
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IST50 1002  AAIAANEASISNY 4(4-0-8)
(Business Mathematics)
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IST50 1002  Business Mathematics 4(4-0-8)
Prerequisite: None

Real number, set, equation and inequality, matrix algebra, relation and
function, exponential function, logarithmic function, trigonometric function, sequence and
series, limit and continuity of function, derivative, integral, and business applications including
curve sketching, rates of changes, and optimization, integral and the applications of
integration including finding areas and volumes, and linear programming
Course Learning Outcomes (CLOs)

1. Understand basic mathematical theories for business

2. Solve mathematical problems related to management or business
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IST50 1003 %&NA3INNTT 3(3-0-6)
(Principles of Management)
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IST50 1003  Principles of Management 3(3-0-6)
Prerequisite: None

Evolution of management concepts and theories, the changing environment
of management, managerial roles and functions, covering planning, problem-solving,

organizing, staffing, leading and controlling in contemporary organizations

Course Learning Outcomes (CLOs)

1. Understand evolution of management concepts and theories

2. Describe the changing environment that effect organization and management

3. Explain managerial roles and functions, covering planning, problem-solving, organizing,
staffing, leading and controlling in contemporary organizations

4. Take responsibility for team projects

5. present and report the management project both oral and written forms

6. Develop self-learning skills to explore additional management-related topics
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IST50 1004  &fiAgsNQ 4(4-0-8)
(Business Statistics)
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IST50 1004  Business Statistics ~ 4(4-0-8)
Pre-requisite: IST50 1003 Business Mathematics

Descriptive statistics, probability rules, expected value, and standard deviation
of random variables, theoretical probability distributions, probabilities of sample means and
sample proportions, estimation of population means and proportions, hypothesis testing for
a single population mean and two population means, hypothesis testing for a single
population proportion and two population proportions, and chi-square tests.
Course Learning Outcomes (CLOs)

1. Understand and apply descriptive statistics to present and analyze data

2. Understand probability and apply probability principles to solve management problems
3. Estimate population means and proportions from sample data
a

Understand the principles of hypothesis testing and conduct hypothesis testing in a

management context
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IST50 1005 Lﬁiiﬂgmam%tﬁamﬁﬂmi 4(4-0-8)
(Economics for Management)
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IST50 1005  Economics for Management 4(4-0-8)
Prerequisite: None

A study of macro-economics and micro-economics theories related to
business management, concepts and principles for business operation evaluation and
decision-making, trend and factors affecting on economic policy and business management.
Learning case studies concerning the economic trend, supervised by experts and guest
speakers and/or from current academic research reports, understanding the relationship
between significant socio-economic variables influenced on business management changes
Course Learning Outcomes (CLOs)
1. Understand Economic Theories applying on business management
2. Apply the economics theories for management on case studies thru course assignments
3. Apply the economics theories for management on the basic business and management

problems
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IST50 1006  “ann15AaTA 4(4-0-8)
(Principle of Marketing)
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IST50 1006  Principle of Marketing 4(4-0-8)
Prerequisite: None

Introduction of marketing, marketing environment, marketing management process
and marketing information system, business market, consumer behavior and marketing ethics,
market segmentation, target market and product positioning, marketing mix: product and new
product development, price, place and promotion in digital era, customer relationship
nmManagement
Course Learning Outcomes (CLOs)
1. Able to describe fundamental knowlwdge of marketing
2. Able to communicate and present marketing plan and marketing strategies

3. Able to research marketing information from reliable sources
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IST50 1007  N153LATILATIUTUIUNIIGIND 3(3-0-6)
(Business Quantitative Analysis)
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IST50 1007  Business Quantitative Analysis 3(3-0-6)
Prerequisite: None

The decision-making process with quantitative analysis techniques, decision
theory, game theory, forecasting techniques, linear programming, transportation model,
assisnment model, queuing model, simulation techniques and Markov analysis
Course Learning Outcomes (CLOs)
1. Explain concepts and techniques of quantitative analysis
2. Apply guantitative analysis models in the analysis of business problems

3. Decide to solve business problems based on the results of quantitative analysis
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IST50 1008  n15URYINT_U 4(4-0-8)
(Financial Accounting)
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IST50 1008  Financial Accounting 4(4-0-8)
Prerequisite: None

Introduction to financial accounting, accounting cycle, transaction analysis and
record, adjusting transaction at the end of accounting period, creating financial statements
to show performance and financial position of business, accounting for service,
merchandising, and manufacturing business, financial assets, fixed assets, and intangible
assets
Course Learning Outcomes (CLOs)
1. Explain financial accounting principles
2. Analyze, record, and summarized transaction of service, merchandising, and manufacturing

business

3. Record financial asset, fixed asset, and intangible asset transaction
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IST50 2001 A153ANITNTTANLUNU 4(4-0-8)
(Operations Management)
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IST50 2001  Operations Management 4(4-0-8)
Pre-requisite: IST50 1007 Business Quantitative Analysis
Introduction to operations management and strategies, product design,
process design, capacity planning, project management, facility location, operations
planning and control, inventory management and quality management
Course Learning Outcomes (CLOs)
1. Explain operations management concepts
2. Explain various strategic plans for operations
3. Explain various tactical plans for operations
4. Explain various operational plans for operations
5

. Analyze operational data to effectively solve basic management problems
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(Managerial Accounting)
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IST50 2002  Managerial Accounting 4(4-0-8)
Prerequisite: IST50 1008 Financial Accounting

A review of managerial accounting concepts and cost management, types of
costs, job costing systems, process costing systems, cost behavior, cost-volume-profit
relationships, variable costing systems, activity-based costing systems, budgeting, flexible
budgeting, and standard costing.
Course Learning Outcomes (CLOs)

1. Explain the concepts of managerial accounting, types of costs, and compare job costing
systems with process costing systems, including the calculation of costs in each system.

2. Analyze cost behavior, the relationship between cost, volume, and profit, and apply
variable costing systems in planning and decision-making.

3. Calculate costs using activity-based costing systems and evaluate organizational
performance.

4. Prepare basic budgets.

5. Use flexible budgets and standard costs to evaluate production performance

effectively.
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IST50 2003  A153ENNTIND 3(3-0-6)
(Business Research)
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IST50 2003  Business Research 3(3-0-6)
Prerequisite: IST50 1004 Business Statistics

Introduction to business research and research ethics, research proposal,
research methodology; problem statement, objectives, literature review, hypothesis,
variables, research design population and sampling, research tools, data collection, Statistical
software for data analysis, interpretation of results, report and presentation, and the
applications of business research for business management problems
Course Learning Outcomes (CLOs)
1. Explain the research processes
2. Develop research proposal and research operation

3. Apply the research techniques to solve the business management problems
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IST50 2004 ﬁugﬁunmﬂwﬁﬂiznaumi 3(3-0-6)
(Fundamentals of Entrepreneurship)
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IST50 2004 Fundamentals of Entrepreneurship 3(3-0-6)
Prerequisite: None

Meaning and concept of entrepreneurship, Evolution and development of
entrepreneurship, Types of entrepreneur, Characteristics of successful entrepreneurs,
Evaluation of strengths and weaknesses, Skills and resources necessary for entrepreneurs,
Creativity and idea generation, Opportunity recognition and assessment, Marketing research,
New venture process and business planning, Business feasibility and problems of new
ventures
Course Learning Outcomes (CLOs)
1. Understand the entrepreneurship concepts
2. Apply the entrepreneurial mindsets

3. Develop basic business plan
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IST50 2005  N153ANTINTY 4(4-0-8)
(Financial Management)
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IST50 2005  Financial Management 4(4-0-8)
Prerequisite: IST50 1008 Financial Accounting

Introduction to corporate finance, financial statements and analysis,
forecasting and financial planning, time value of money, capital budgeting techniques, capital
structure and cost of capital, long-term financing decisions and working capital management
Course Learning Outcomes (CLOs)
1. Explain the scope and duties of financial management
2. Explain the activities that must be performed for each function of financial management
3. Use techniques and tools to process financial information
a

. Decide to solve financial problems with rules and reason
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IST50 2006  wialulagddviaiionissnnis 3(3-0-6)
(Digital Technology for Management)
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IST50 2006  Digital Technology for Management 3(3-0-6)
Pre-requisite: None

Basic concepts of management information systems and digital enterprise, use
of enterprise information systems in planning, management and decision making, Information
technology and innovation, business information system, connectivity and integration of
enterprise information system, information system links between enterprise, electronic
commerce and developing information systems
Course learning outcomes (CLOs)
1. Explain the concept of digital organization and information needs
2. Explain the need for having an information system in a business organization
3. Specify the report requirement from the information system according to the duties in

the organization for management and decision making

4. Explain the connection of information systems in accordance with the duties in the

organization and the connections between organizations
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(Programming for Business Application)
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IST50 2007  Programming for Business Application 3(2-2-5)
Pre-requisite: None
Basic computer programming, application software, spreadsheets and
databases in planning management and decision making and programming for interoperability
between software packages, and business analytics.
Course learning outcomes (CLOs)
1. Describe the processing steps of the program by using a diagram showing the sequence
of work procedures
2. Apply package software spreadsheet in business data processing
3. Prepare reports in the form used for administration and decision-making based on business
data
4. Apply the collaboration between the package software
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IST50 3001  A38FTIUNNGIND 3(3-0-6)
(Business Ethics)
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IST50 3001  Business Ethics 2(1-2-3)
Pre-requisite : None

Concepts, value and importance of managing business with ethics, impacts
and solutions on business ethics problems both in Thai and international enterprises, ethics
development in business enterprises, case study method for making decisions on ethical
dilemmas, corporate social responsibility, the development and importance of social

enterprise

Course learning outcomes (CLOs)

1. Describe the concepts, values, and importance of ethical business practices

2. Explain corporate social responsibility and propose strategies for creating sustainable social
enterprises

3. Analyze impacts and solutions on business ethics problems both in Thai and international
enterprises

4. Present and report the business ethics project both oral and written forms

5. Apply case study methods to develop ethical decision-making skills in complex scenarios
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(Leadership Development)
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IST50 3002 Leadership Development 2(1-2-3)
Pre-requisite : None

Strategic leadership concept, characteristics and roles of leaders, leadership
self-assessment, self-development techniques, interpersonal skills development, task skills
development emphasizing practices, self-development activities and team activities
Course learning outcomes (CLOs)
1. Explain strategic leadership concept, characteristics and roles of leaders
2. Evaluate self-leadership
3. Practice activities in forms of self-training and team-training
a4

. Develop interpersonal skills and self-development techniques
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IST50 3003 Human Resource Management and Industrial Psychology 3(3-0-6)
Pre-requisite: None
Human resource management concept and principles, human resource
planning and job analysis, recruitment and selection, training and development, performance
evaluation, compensation administration, human behavior in organization, components of
peoples, leadership, teamwork, communicating, managerial control, creating and leading
change
Course learning outcomes (CLOs)
1. Describe concept of human resource management and industrial psychology
2. Analyze human resource planning and job analysis, recruitment and selection, training
and development, performance evaluation and compensation administration
3. Analyze leadership, teamwork, communicating, managerial control, creating and leading
change
4. Apply human resource management and industrial psychology for problem solving in

organization
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IST50 3004 Artificial Intelligence and Strategic Management) 3(3-0-6)
Pre-requisite: None

Artificial intelligence concept, artificial intelligence application in business, strategic
management concept, business environmental analysis for competitive advantage, technique
and method for strategic management formulation, strategic implementation, effective
strategic management, business and management adaptations when business environment
changes.
Course learning outcomes (CLOs)
1. Comprehend Al Concepts and Applications
2. Analyze Strategic Management Frameworks
3. Evaluate Business Environments for Strategic Advantage

4. Design and Implement Effective Strategic Solutions
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IST50 3005  Business Communication 3(3-0-6)
Pre-requisite: None

Communication at work, communication in groups and teams, listening and
nonverbal communication, cross cultural communication, preparing to write business
messages, organizing and writing business messages, revising business messages, routine e-
mail messages and memos, writing business reports, business presentation, speaking skills,
communication in managing team and motivation
Course learning outcomes (CLOs)
1. Describe principle of business communication
2. Implement principle of business communication

3. Integrate tools of business communication
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IST50 2101  Marketing Management 3(3-0-6)
Prerequisite: None

Concepts of marketing management, environment analysis, competition
analysis, consumer behavior analysis, marketing planning, market segmentation, target group
selection, product positioning, management of product and new product development,
pricing management, marketing channels and distributions management, marketing
communication in digital era, international marketing, ethics of marketing management,
problem analysis and case study in marketing
Course learning outcomes (CLOs)
1. Able to describe the scope and duties of marketing management
2. Able to communicate and present marketing plan
3. Analyze marketing environment and marketing plan
il

. Able to search marketing information from reliable sources
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IST50 2102  Consumer Behavior 3(3-0-6)
Prerequisite: None

Consumer behavior in digital era and marketing strategy, cross cultural
variations, demographics and social stratification, subculture, values, families and households,
group influence and consumer behavior, perception, learning, memory, and product
positioning, motivation, personality, emotion, attitude and influencing attitudes, self-concept
and lifestyle, situational influences, the consumer decision process and problem recognition
Course learning outcomes (CLOs)
1. Describe principle of consumer behavior
2. Analyze consumer behavior

3. Implement principle of consumer behavior
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IST50 2103  Digital Marketing 3(3-0-6)
Prerequisite: None

Role and importance of digital marketing, types of digital marketing, digital
marketing strategies and channels, development and implementation of digital marketing for
important channels, metrics and return on investment analysis for digital marketing, problems
and obstacles in management and laws concerning digital marketing, and the future status
of digital marketing
Course learning outcomes (CLOs)
1. Describe digital marketing strategis
2. Analyze return on investment of digital marketing

3. Development and implementation of digital marketing for important channels
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IST50 2104  Integrated Marketing Communication 3(3-0-6)
Prerequisite: None

Marketing communication process in digital era, factors affecting marketing
communication, targeting, objectives setting, message design, communication channel
selection, marketing communication planning, budgeting activities for promotion, decision
making for marketing communication mix, advertising, personal selling, sales promotion,
public relations, direct marketing, communication management evaluation and integrated
marketing communication management
Course learning outcomes (CLOs)
1. Explain principle of marketing communication
2. Design tools of marketing communication

3. Implement Integrated Marketing Communication tools
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IST50 3101  Marketing Research 3(3-0-6)
Prerequisite: None

Introduction to marketing research in digital era, ethics in marketing research,
defining the marketing research problems, marketing research design: exploratory research
from secondary data and qualitative research, descriptive research by survey and observation,
questionnaire design and measurement, data collection from target group and data analysis
by statistics and hypothesis: frequency distribution, t-test, F-test, correlation and regression
and report preparation and presentation
Course learning outcomes (CLOs)
1. Explain moral and ethics in marketing research
2. Develop the marketing research
3. Abile to communicate and present the marketing research report
4. Analyze data and test hypotheses
5. Apply digital technology and software for marketing research
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IST50 3102  Content Marketing 3(3-0-6)
Prerequisite: None

Designing digital Marketing content to match the target group; Contentcreation
process, developing and collecting search term content, SEO systems; Content creation with
electronic tools; analyzing links to content on social media to increase awareness of the
brand; As well as measuring success
Course learning outcomes (CLOs)
1. Able to describe Marketing content to match the target group
2. Apply digital technology for content creation

3. Analyze to link content on social media
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IST50 4101  Project in Marketing Management 3(0-6-3)
Pre-requisite: Consent of School
Project development in modern marketing management to enhance effective

and the organization’s competitiveness
Course learning outcomes (CLOs)
Having successfully completed this course, student must be able to:
1. Develop project in modern marketing management to enhance effective and the

organization’s competitiveness

2. Apply knowledge of marketing management technology
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IST50 3501  Marketing Channels and Distributions 3(3-0-6)
Prerequisite: None

Characteristics of marketing channel and distributions in offline and online,
behavior and organizing of channels, decision of channel design, channel management and
distribution to meet objectives and budgets
Course learning outcomes
1. Explain concept of marketing channel and distributions
2. Design marketing channel and distributions

3. Implement marketing channel and distributions
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IST50 3502  Product and Pricing Management 3(3-0-6)
Prerequisite: None

Management of marketing mix relevant to products and pricing, internal and
external factors influencing products, the product choosing process, product life cycle,
product improvement, pricing determination factors and pricing management
Course learning outcomes (CLOs)
1. Explain concepts of Management of marketing mix relevant to products and pricing
2. Analyze internal and external factors influencing products and price planning

3. Communicate and present the product and pricing plan
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IST50 3503  International Marketing 3(3-0-6)
Prerequisite: None

Introduction to International marketing, environment analysis, marketing
management: marketing strategy, marketing information, marketing policy, new product
development, product line policy and marketing promotion
Course learning outcomes (CLOs)
1. Able to describe international marketing strategy
2. Able to present the international marketing plan

3. Analyze international marketing environment
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IST50 3504 Community Business Marketing 3(3-0-6)
Prerequisite: None

Introduction to community business marketing, marketing mix for community
business, creating value added products, management system for community business and
role of government to develop community business marketing
Course learning outcomes (CLOs)
1. Explain concept of community business marketing
2. Design creating value added products

3. Implement marketing mix for community business
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IST50 3505 Brand Management 3(3-0-6)
Prerequisite: None

Concepts of brand management, , brand positioning, brand specific
characteristics creating, brand equity, consumers’ perception on brand, initiating relationship
between customers and brand, brand communication process and tools in digital era
Course learning outcomes (CLOs)
1. Explain concept of brand management
2. Design brand identity and brand positioning

3. Implement brand management
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IST50 3506  Direct Marketing 3(3-0-6)
Prerequisite: None

Concepts of direct marketing, direct marketing process, the importance of
planning and implementation for direct marketing, issues of direct marketing in
implementation
Course learning outcomes (CLOs)
1. Explain concept of direct marketing
2. Design direct marketing

3. Implement direct marketing
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IST50 3507  Sales Management 3(3-0-6)
Prerequisite: None

Concepts and philosophy of contemporary sales management, sales
characteristics and types of salespersons, sales techniques, sales organizations, sales
management planning, sales forecasting, setting sales areas and quota, salesperson
management and ethics of sales management
Course learning outcomes (CLOs)
1. Explain concept of sales management
2. Design sales management

3. Implement sales management
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IST50 3508  Service Marketing 3(3-0-6)
Prerequisite: None

Introduction to service marketing, consumer and service marketing,
composition of service market, process of service delivery, service market administration and
strategies and creating value added to meet the service goals
Course learning outcomes (CLOs)
1. Explain concepts of consumer and service marketing
2. Analyze service market strategies and administration

3. Able to communicate and present the service marketing plan
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IST50 3509  Customers Relationship Management 3(3-0-6)
Prerequisite: None

Concepts of customer relationship management (CRM), CRM and consumers’
behavior, CRM strategy in digital era, implementation of CRM plans, how to keep customers,
how to find new customers, how to bring back customers, initiating group relationship with
staff, suppliers and business alliance and strengthen in long term relationships with customers
Course learning outcomes (CLOs)
1. Explain concept of customer relationship management
2. Design customer relationship management

3. Implement customer relationship management
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IST50 3510  Event Marketing 3(3-0-6)
Prerequisite: None
Concepts and principles of event marketing, analysis of customer needs,
modeling and strategies, planning and process of event marketing: objectives, target group,
budgeting by activities, scheduling, evaluation and application from case studies, and trends
in event marketing
Course learning outcomes (CLOs)
1. Demonstrate ethics and morals in organizing event marketing
2. Explain the concepts and principles of event marketing, customer needs, modeling and
strategies, planning and process of event marketing
3. Analyze customer needs in order to define model and strategies for organizing event
marketing by connecting concepts, theories and practices.

4. Able to communicate and present event marketing plans effectively.
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IST50 3511  Retailing Management 3(3-0-6)
Pre-requisite: None

Introduction to retailing management, analysis of retailing situation, customer
analysis, target group and information analysis, locating, retailing business management,
pricing management, marketing communication, retailing promotion policy and retail of the
future
Course learning outcomes (CLOs)
1. Explain concepts of retailing management
2. Analyze and plan for retailing businesses

3. Integrate management knowledge to retail business
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(Store Location and Design)
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IST50 3512  Store Location and Design 3(3-0-6)
Pre-requisite: None

Principles of selecting store location and design; factors affecting store
selection and modern retail store design; analyze internal and external factors that affect the
growth of retail business; strategy for location selection and modern retail store design;
techniques for store layout, space allocation and visual merchandising
Course learning outcomes (CLOs)
1. Explain principles of selecting store location and design for retail business
2. Analyze factors affecting store selection and modern retail store design
3. Apply strategy for location selection and modern retail store design, techniques for store

layout, space allocation and visual merchandising
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(Merchandising Display and Store Decorations)
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IST50 3513  Merchandising Display and Store Decorations 3(3-0-6)
Prerequisite: None

The principle of visual merchandising and store decorations; techniques for
window display, inside the store display and at the point of sale display; factors affecting
merchandising display and store decoration including physical presentation and atmosphere
in order to meet customers’ needs and purchase; festival and occasional merchandising
display planning
Course learning outcomes (CLOs)
1. Describe principle of visual merchandising and store decorations
2. Analyze factors affecting merchandising display and store decoration

3. Design merchandising display and store decoration for particular festival and occasion
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IST50 3514  MISUTMsAUAIEIMSUSIAAAIUEN 3(3-0-6)
(Merchandising Management for Retail Business)
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IST50 3514  Merchandising Management for Retail Business 3(3-0-6)
Prerequisite: None

Introduction to merchandising management for retail business; purchasing
process, planning and supplying various products to customers; merchandising negotiation
techniques; principles of management in distribution, forecasting and inventory; and sale
management for different types of retail business
Course learning outcomes (CLOs)
1. Explain concept of merchandising management for retail business
2. Analyse purchasing process, planning and supplying various products
3. Implement principles of management in distribution, forecasting and inventory; and sale

management for different types of retail business
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(Retail Business Case Studies)
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IST50 3515  Retail Business Case Studies 3(3-0-6)
Prerequisite: None

Issue in different types of retail business from case studies; analyze and
compare situation of retail business both international and domestic; discuss problems and
recommend appropriate solution by considering internal and external factors affecting retail
business
Course learning outcomes (CLOs)
1. Discuss the different types of retail business from case studies
2. Examine the situation of retail business both international and domestic

3. Discuss problems and recommend appropriate solution
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(Marketing Technology)
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IST50 3516  Marketing Technology 3(3-0-6)
Prerequisite: None

Concept of marketing technology, customer data base, marketing data driven,
marketing automation, marketing communication, customer relationship management, sale
management, brand management with marketing technology analytics
Course learning outcomes (CLOs)
1. Explain the concept of marketing technology.
2. Apply marketing technology in marketing activities

3. Integrate marketing technology tools
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(Big Data for Marketing)
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IST50 3517  Big Data for Marketing 3(3-0-6)
Prerequisite: None
This course provides foundational knowledge and techniques for utilizing Big
Data in marketing. It covers concepts of data collection, analysis, and processing of large
datasets, along with relevant tools and technologies. Students will explore in-depth data
analytics to understand customer behavior, forecast market trends, and develop effective
marketing strategies.
Course learning outcomes (CLOs)
1. Explain the significance of Big Data in the marketing context and the transformation of
marketing strategies through data-driven insights.
2. ldentify and select appropriate tools and technologies for managing and analyzing Big Data
to address marketing needs.
3. Apply Big Data analytics to strategize marketing plans and predict consumer behavior

trends effectively.
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(Artificial Intelligence Technology in Marketing)
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IST50 3518 Atrtificial Intelligence Technology in Marketing 3(3-0-6)
Prerequisite: None

This course emphasizes the application of artificial intellisence technology in
marketing. It covers fundamental Al concepts, related tools, and techniques, as well as the
use of Al in consumer behavior analysis, marketing strategy development, and market trend
forecasting.
Course learning outcomes (CLOs)
1. Explain fundamental Al concepts and their applications in marketing clearly.
2. Analyze consumer behavior and market data using appropriate Al tools and techniques.

3. Develop marketing strategies utilizing artificial intelligence technology.
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(Brand Building in Digital Era)
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IST50 3519  Brand Building in Digital Era 3(3-0-6)
Prerequisite: None
Study the significance of brand building, brand design, brand identity, and
various elements that differentiate and build brand recall, adding marketing value for
organizations. Learn the theories and concepts of brand building from both strategic and
practical perspectives. Study the process of defining a brand identity that reflects the brand’s
values and personality, designing unique elements with Al such as name, logo, color, and
slogan, and building effective brand-consumer relationships through diverse digital
communication channels.
Course learning outcomes (CLOs)
1. Explain the concepts and principles of brand building, brand design, and brand identity
development.
2. Analyze factors influencing brand identity creation and brand elements suited to the target
audience.
3. Design brand elements that align with the brand identity and values to establish
differentiation.
4. Build and communicate relationships between the brand and consumers across various

marketing channels.
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(Social Media Marketing)
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IST50 3520  Social Media Marketing 3(3-0-6)
Prerequisite: None

The importance, principles, and formats of social media marketing. tools and
strategies and techniques on social media to effectively reach your target audience. Principles
of analyzing consumer behavior in deciding to purchase products through social media.
Evaluate the success of social media marketing tools
Course learning outcomes (CLOs)
1. Explain the importance, principles, and formats of social media marketing. tools and

strategies and techniques on social media to effectively reach

2. Analyzing consumer behavior in deciding to purchase products through social media

3. Communicate and present social media plan
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IST50 3521  AsmaaruBuWgLue SULHDRATEA 3(3-0-6)
(Influencer Marketing on Digital Media)
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IST50 3521  Influencer Marketing on Digital Media 3(3-0-6)
Prerequisite: None

Concepts, principles and processes of marketing by communication
management through influencers on social media and digital channels, classification of levels
of influencers, identifying the main platforms of influencers, the roles of influencers on media
and digital channels towards brands and types of goods, management and planning of media
formats, content, communicating messages through influencers to meet business targets and
marketing objectives effectively
Course learning outcomes (CLOs)
1. Explain concepts, principles and processes of marketing by communication management

through influencers on social media and digital channels

2. Analyzing the main platforms of influencers

3. Present media formats, content, communicating messages through influencers
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IST50 2201  n1sdaMsladafnduasiacldauniu 3(3-0-6)
(Logistics and Supply Chain Management)
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IST50 2201  Logistics and Supply Chain Management 3(3-0-6)
Prerequisite: [IST50 2001 Operations Management

Introduction to logistics and supply chain, demand management, resource
planning, material flow management, procurement and inventory management,
transportation systems, warehouses, distribution systems, managing the information flow,
reverse logistics management, logistics cost and evaluating the supply chain performance
Course learning outcomes (CLOs)
1. Explain logistics and supply chain management concepts
2. Explain demand and supply planning for logistics and supply chain management
3. Explain supply chain performance measurement
4. Analyze problems and propose preliminary solutions in logistics and supply chain

management
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(Procurement and Suppliers Relationship Management)
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IST50 2202  Procurement and Suppliers Relationship Management 3(3-0-6)
Prerequisite: [1ST50 2001 Operations Management

Procurement and suppliers’ relationship management processes: identifying
user requirements, sourcing and selecting vendors, contract management, building
relationships, information and coOperations Management for mutual benefits of supply chain
members
Course learning outcomes (CLOs)
1. Explain procurement processes and supplier’s relationship management
2. Suggest procurement techniques to build mutual benefits among supply chain members

3. Apply knowledge to solve procurement problems
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(Warehouse and Distribution Management)
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IST50 2203  Warehouse and Distribution Management 3(3-0-6)
Prerequisite: [1ST50 2001 Operations Management
Warehouse management processes: handling equipment selection, space

management, warehouse resource management, goods flow management techniques, stock

locator system, distribution models and management, scheduling and routing in distribution

and information technology in warehouse management

Course learning outcomes (CLOs)

1. Describe fundamental concepts of warehouse management, warehouse processes, and
appropriate equipment selection for warehouse operations.

2. Calculate computational problems related to space management in warehouses, including
warehouse layout planning and stock locator system design.

3. Examine warehouse management concepts and apply knowledge to plan and optimize
distribution routes.

4. Analyze problems and propose solutions related to warehouse management by integrating
management knowledge and modern technologies.

5. Present analysis results and management plans for warehouse and distribution operations

through warehouse simulation models.
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(Logistics Planning and Control)
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IST50 2204  Logistics Planning and Control 3(3-0-6)
Prerequisite: [1ST50 2001 Operations Management
Logistics planning and control system: forecasting, sales and operations
planning, master production planning, material requirement planning, resource planning,
rough-cut capacity planning, capacity requirement planning and production activity control
Course learning outcomes (CLOs)
1. Explain logistics planning and control system
2. Plan to match demand and supply
3. Apply knowledge to plan for business case study
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IST50 3201  N15IANITAUAIAIAGILAZRUEIA 3(3-0-6)
(Inventory and Demand Management)
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IST50 3201  Inventory and Demand Management 3(3-0-6)
Prerequisite: [1ST50 2001 Operations Management

Basic concepts of inventory and demand management include demand
forecasting, determining order quantities using fixed-order quantity models and reorder
points, production quantity planning, fixed-time period models, and single-period inventory
models. heuristic methods for order quantity determination, item classification using the
ABC method, and the management of material requirements planning (MRP) systems
Course learning outcomes (CLOs)

1. Explain the types of inventory, the advantages and disadvantages of holding inventory,
and the use of the ABC method for inventory management and cycle counting.

2. Use historical data to forecast product demand.

3. Apply inventory management models to plan order quantities and timing effectively and

efficiently.
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IST50 3202 International Trade and Cross-Border Logistics 3(3-0-6)
Prerequisite: [1ST50 2001 Operations Management

This course provides an in-depth study of concepts and processes related to
international logistics and cross-border trade. It covers the operations of international
transportation, management of export and import goods, application of Incoterms, payment
methods, insurance, legal requirements, and the role of regulatory agencies in global
transportation. Students will gain a comprehensive understanding of challenges and issues in
international logistics and learn about trade privileges to enhance their ability to manage
global supply chains effectively.

Course learning outcomes (CLOs)

1. Describe the principles of international logistics systems and the steps involved in
international transportation operations.

2. Describe the principles of managing export and import goods.

3. Apply digital technologies and tools to calculate tariffs and plan customs clearance
processes.

4. Solve computational problems related to customs clearance systems and analyze data
on international logistics management and trade privileges, including basic tariff
calculations.

5. Present analysis results and problem-solving plans for international trade management in

group projects.
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(Project in Logistics Management)
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IST50 4201  Project in Logistics Management 3(0-6-3)
Prerequisite: Consent of School

Defining project topics related to logistics and supply chain management,
collecting and analyzing in-depth data, and applying logistics and supply chain concepts,
theories, and tools to propose solutions and develop processes that enhance organizational
efficiency and competitiveness.
Expected Course Learning Outcomes (CLOs):

1. Select a project topic related to logistics and supply chain management that aligns with
interests and business objectives, and develop a clear and appropriate project plan

2. Collect and analyze data using suitable tools and techniques to identify problems and
propose solutions or process improvements

3. Prepare a project report demonstrating the integration of logistics management
knowledge and its application to real-world situations and clearly present project
outcomes and recommendations

4. Demonstrate teamwork skills and effectively collaborate with others

5. Apply ethical principles in project execution and data management
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IST50 3601  Global Freight Transportation and Logistics 3(3-0-6)
Prerequisite: IST50 2001  Operations Management
This course develops knowledge and skills in international freight
transportation through sea, air, and land channels. Students will analyze transportation
systems to assess operational efficiency, formulate cost-reduction strategies, and design
intermodal logistics solutions to enhance the capabilities of global supply chain
management. They will gain the ability to interpret regulations and laws relevant to
international transportation and apply appropriate practices to manage transportation
effectively in various contexts.
Course learning outcomes (CLOs)
1. Identify types of international transportation and the related operational channels.
2. Explain key regulatory frameworks and laws for international freight transportation.
3. Analyze intermodal transportation systems to identify weaknesses, strengths, and
potential areas for efficiency improvement.
4. Integrate knowledge to develop cost-reduction strategies and improve efficiency in
international transportation systems
5. Enhance self-learning skills to study the impacts of legal requirements and best practices

on transportation operations
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IST50 3602  Discrete-Event Simulation for Management 3(2-2-5)
Prerequisite: IST50 1004 Business Statistic or Consent of School
Principles and benefits of discrete event simulation in system Analysis and
management, selecting probability distributions for input variables, using software such as
Microsoft Excel and ARENA to model production and service systems, model validation, and
analyzing simulation results
Course learning outcomes (CLOs)
1. Understand the principles and benefits of discrete-event simulation for analyzing business
systems.
2. Select and apply appropriate probability distributions for input variables
3. Develop simulation models for production and service systems using software such as
Microsoft Excel and ARENA.
4. Validate simulation models and evaluate the reasonableness of the simulation results.
5. Analyze simulation results and draw actionable conclusions to support practical decision-

making in business systems.
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IST50 3603  Logistics Information Systems 3(2-2-5)
Prerequisite: [1ST50 2001 Operations Management

Computer software for logistics planning and operation: forecasting, aggregate
planning, master production scheduling, material requirement planning, scheduling, inventory
management, transportation management, warehouse management and others
Course learning outcomes (CLOs)
1. Explain how information systems work for modern supply chains
2. Explain how the application software for components in the supply chain and logistics
3. ldentify information needs in logistics
il

. Use package software to prepare reports for management and decision-making on logistics
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IST50 3604  Service Operations Management 3(3-0-6)
Prerequisite: None

Service characteristics and strategies, new service development and service
process design, location, layout, forecasting, managing capacity and demand, performance
measurement, waiting line management, service quality
Course learning outcomes (CLOs)

1. Explain the key characteristics of services, the differences between services and goods,
and service strategies

2. Describe the types of new service development, the service system design process, and
select appropriate service layouts based on process characteristics

3. Explain the factors involved in service location decisions, select locations using
appropriate methods, and plan capacity and demand management effectively

4. Explain performance measurement frameworks and quality tools applicable to service
management

5. Explain the principles of queuing management and calculate key performance indicators

for basic queuing
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IST50 3605  Quality Management 3(3-0-6)
Prerequisite: IST50 1004 Business Statistics

Definitions and benefits of quality management, principles of continuous
quality improvement, House of Quality, basic quality tools: check sheets, process flowcharts,
fishbone diagrams, histograms, Pareto charts, line graphs, and scatter diagrams, statistical
process control (SPC), process capability measurement, and the application of Al in quality
management.
Course learning outcomes (CLOs)

1. Understand the meaning and benefits of quality management, including the principles
of continuous quality improvement

2. Apply quality management tools and techniques, such as quality function deployment
(QFD), basic quality tools, statistical control charts, and process capability measurement,

to systematically analyze, improve, and develop processes
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IST50 3606  Transportation Safety and Environment 3(3-0-6)
Prerequisite: IST50 2203  Warehouse and Distribution Management

Rules and regulations in safety and environment related to transportation and
warehouse operation, preventive and corrective measure setting, safety environment
evaluation, hazardous goods safety management and technology for safety management
Course learning outcomes (CLOs)
1. Identify the regulations and laws relating to safety and the environment in transportation

and warehouse management

2. Explain the preventive and solving measures in transportation safety management
3. Explain the methods of environmental impact assessment associated with transportation

4. Explain the application of technology for transportation safety management
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IST50 3607 Lean Operations and Logistics System Design 3(3-0-6)
Prerequisite: [1ST50 2001 Operations Management

This course focuses on concepts and processes for analyzing and designing
work systems in logistics. It covers work element analysis, the use of charts and tools for
system analysis, work studies, standard work systems, and work process improvements.
Emphasis is placed on applying principles of human factors engineering and related
considerations in work design to reduce waste and improve efficiency. Students will also
learn and apply lean system concepts such as the Toyota Production System (TPS), Just-in-
Time (JIT), and Kanban to enhance continuity and sustainability in logistics operations.
Course learning outcomes (CLOs)
1. Identify work elements and processes in logistics systems using tools such as charts and

models for work system analysis and design to reduce waste.

2. Apply principles of Human Factors Engineering to design work systems suitable for
logistics processes

3. Design standard work systems that minimize waste, enhance efficiency, and align with
strategic goals

4. Implement lean concepts such as Toyota Production System (TPS), Just-in-Time (JIT),
and Kanban to improve logistics processes and enhance operational continuity

5. Develop self-learning skills to explore and apply advanced management tools for
improving work systems in complex contexts (Aligned with PLO 7, PLO 12)
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IST50 3608  Predictive Analytics 3(3-0-6)
Prerequisite: IST50 1004 Business Statistic
Data types, data selection for business forecasting, data management

processes, predictive analytics techniques such as regression analysis, time series analysis,
and correlation analysis, and the application of machine learning for business data analysis,
and the evaluation of predictive analytics models’ reliability.
Course learning outcomes (CLOs)

1. Understand the types of data variables used in predictive analytics.

2. Apply predictive analytics techniques.

3. Use software tools for predictive analytics.

a

Interpret analysis results and evaluate the accuracy of predictive models.
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IST50 3609  Optimization for Supply Chain 3(3-0-6)
Prerequisite: IST50 2001 Operations Management
Application of quantitative models for determining the optimal solution in

logistics and supply chain management, linear programming, multi-objective optimization,
and goal programming.
Course learning outcomes (CLOs)

1. Describe various models used in supply chain management.

2. Apply appropriate models to solve supply chain management problems in different

scenarios.

3. Use software tools to process data and generate decision-making results.
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IST50 3610  Logistics and Transportation Economics 3(3-0-6)
Prerequisite: 1ST50 1005 Economic for Management

Meaning and scope of transportation economics, significance and role of
transport system in the economy, economic characteristics of road, rail, air, water, and
pipeline transportation, fundamental theories of transportation economics and transportation
evolution
Course learning outcomes (CLOs)
1. Explain economics theories for transportation management
2. Explain all types of the current transportation operations management processes
3. Explain the transportation management efficiency under the affecting factors
a

. Explain government policies and promotion on transportation management
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IST50 3611  Supply Chain Analytics and Intelligence 3(2-2-5)
Prerequisite: [1ST50 2001 Operations Management
Supply chain analytics essentials, data-driven for supply chain decision making,

data analytics for demand forecasting, data analytics for manufacturing, method and data
analytics for supplier selection and evaluation, analysis and planning transportation
network, business intelligence, and application of artificial intelligence in supply chain
management.

Course learning outcomes (CLOs)

1. Explain the principles and importance of data analysis for supply chain management.

2. Evaluate and select key data for supply chain decision-making.

3. Apply data analysis processes to supply chain management.

a

Analyze data to support supply chain decision-making using software tools.
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IST50 3612  Basic R Programming for Management 3(3-0-6)
Prerequisite: None

This course covers the fundamentals of R programming, including basic syntax,
data manipulation, data visualization, exploratory data analysis, statistical calculations,
reading and writing data files, creating functions, managing datasets
Course learning outcomes (CLOs)

1. Use basic R commands and syntax and import, export, and manage data to prepare it for
analysis

2. Explore, summarize, and calculate basic statistics in R, including creating clear and
meaningful data visualizations

3. Write basic functions to automate tasks and efficiently manage datasets in R
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IST50 3613  Service Quality Measurement and Analytics 3(3-0-6)
Prerequisite: IST50 1004 Business Statistics or Consent of School

Definitions of service quality, models for evaluating service quality and
measuring customer satisfaction, the use of data visualization, statistical analysis, and multi-
criteria decision-making (MCDM) techniques for analyzing and improving service quality, and
the application of software for data analysis related to service quality.

Course learning outcomes (CLOs)

1. Understand frameworks for service quality

2. Understand models for evaluating service quality and measuring customer satisfaction.

3. Understand the use of data visualization, statistical analysis, and multi-criteria decision-
making (MCDM) techniques in evaluating service quality and measuring customer
satisfaction.

4. Use appropriate software for data visualization, statistical analysis, and multi-criteria

decision-making (MCDM) in evaluating service quality and measuring customer satisfaction.
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IST50 3614  Sustainable Logistics and Supply Chain Management 3(3-0-6)
Prerequisite: None

This course explores the principles and practices of sustainable supply chain
management with a focus on achieving net-zero carbon emissions. It addresses the
environmental, social, and economic dimensions of sustainability in supply chains. Topics
include sustainable sourcing, green logistics, circular supply chains, carbon footprint
assessment, emission reduction strategies, and leveraging technology for sustainability. The
course emphasizes frameworks and tools for achieving climate goals, such as carbon-neutral
operations and renewable energy integration, while enhancing supply chain resilience and
competitiveness.
Course learning outcomes (CLOs)
1. Explain the principles and importance of sustainable supply chain management, focusing

on net-zero carbon emissions and social responsibility

2. Analyze the environmental, social, and economic dimensions of sustainability in supply
chains.

3. Evaluate sustainable sourcing practices, green logistics strategies, and carbon footprint
assessments.

4. Apply digital technologies and innovations, such as renewable energy, to address carbon
emission challenges and improve supply chain performance

5. Develop self-learning skills to explore sustainability frameworks and indicators for

enhancing supply chain operations
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IST50 3615  Logistics in Tourism and Hospitality Industry 3(3-0-6)
Prerequisite: None

Tourism and hospitality supply chain, managing the flow of products and
services, tourism and travel planning, resource management, supply chain optimization,
sustainability of tourism and hospitality operations, related technologies, and other
interesting issues.
Course learning outcomes (CLOs)
1. Explain the supply chain of the tourism and hospitality industry.
2. Apply logistics concepts to manage tourism and service industries.

3. Simulate and design logistics networks to support tourism and the hospitality industry.
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IST50 3616  S¥UUNITVUAIEIAALAZUTITN U 3(3-0-6)
(Material Handling and Packaging)
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IST50 3616  Material Handling and Packaging 3(3-0-6)
Prerequisite: None

Material handling, material handling equipment, selection of equipment for
material handling processes, packaging, packaging design, packaging to support logistics tasks,
sustainable packaging, circular packaging management across the supply chain.
Course learning outcomes (CLOs)
1. Explain the material handling processes and related equipment.
2. ldentify appropriate equipment for handling different types of materials.
3. Explain the importance of each type of packaging.
4. |dentify suitable packaging for each type of material.

5. Propose concepts for designing appropriate packaging
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IST50 2301  AITWAILINAAA N Isinazusnising 3(3-0-6)
(New Product and Service Development)
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IST50 2301  New Product and Service Development 3(3-0-6)
Prerequisite: None

The process of developing and planning new products and services for
market, market opportunity analysis, studying market trends and needs, business
environment analysis, idea generation and idea screening for new product and service
development, concept development and testing, product and service prototype
development, marketing testing, and launching new products and services into the market
Course learning outcomes
Having successfully completed this course, student must be able to:
1. Explain the process of developing and planning new products and services for market
2. Able to analyze market opportunities, trends, and market needs
3. Generate idea and select idea concept for developing new product and service
4. Design and develop product and service prototype to meet the needs of the target

group.

5. Create concept of market testing and commercialization for new product and service
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(Innovation Management)
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IST50 2302  Innovation Management 3(3-0-6)
Prerequisite: None

Concepts and processes of innovation creation, types of innovation,
relationships between creative thinking and innovation, the importance of innovation in
business growth and changes, the impacts of environmental change and globalization on
innovation and business strategies, innovative decision, innovative organization, knowledge
management, resources usage in organizations for creating innovation
Course learning outcomes (CLOs)
1. Understand the innovation management concepts
2. Apply innovation management for work

3. Create the basic innovation management framework
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(Entrepreneurial Marketing)
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IST50 2303  Entrepreneurial Marketing 3(3-0-6)
Prerequisite: None

Marketing for new products and new markets, market opportunity analysis and
evaluation, product differentiation, marketing strategies and marketing plan, new product
launch, branding and brand management, and evaluating the return on marketing investment
Course learning outcomes (CLOs)
1. Explain the contemporary marketing concepts and entrepreneurship
2. Describe the influenced consumer behavior factors
3. Explain the fundamental of marketing communication
4. Apply online marketing for marketing activities
5

. Create marketing plan
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(Entrepreneurial Finance)
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IST50 2304  Entrepreneurial Finance 3(3-0-6)
Prerequisite: None

Principles of entrepreneurship, financing for entrepreneurial processes from
start-up to harvesting, cost structure and financing need analysis, revenue model analysis,
financing from money and capital markets, analysis and evaluation of financing sources, and
cash flow analysis
Course learning outcomes (CLOs)
1. Understand sources of Equity Finance over Business Lifecycle
2. Design a revenue model for the business
3. Analyze the cost structure and investment
4. Analyze financial needs for the businesses and calculate financial cost
5

. Create and present the financial plan
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(Resources Analysis and Usages)
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IST50 3301  Resources Analysis and Usages 3(3-0-6)
Prerequisite: None

Tangible and intangible resources, strategic resources, human resources, social
resources, organizational resources, technological and Innovative resources, location
resources, assets, VRIO (Values, Rarity, Imitability and Organization), model, entrepreneurial
orientation and growth
Course learning outcomes (CLOs)
1. Understand the Resources Analysis and Usages concepts
2. Apply Resources Analysis and Usages for work

3. Create the basic Resources Analysis and Usages framework
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(Business Laws and Intellectual Properties Management)
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IST50 3302 Business Laws and Intellectual Properties Management 3(3-0-6)
Prerequisite: None
Introduction to laws, person and property, justice acts, contract, obligation,
wrongful acts, sale, hire of property, hire purchase, surety ship, pledge, mortgage, bills and
cheques, partnership, limited company, share, principles of intellectual property
management, intellectual property from research and development of business, ethics of
creativity, intellectual property (IP) laws and methods of intellectual property protection,
intellectual property valuation, methods in creating return on intellectual properties
Course learning outcomes
1. Explain concept of business law and principles of intellectual property management
2. ldentify types of contract and obligation such as sale, hire of property/ purchase, surety
ship, pledge, mortgage, bills and cheques
3. Describe ethics of creativity, IP laws and methods of intellectual property protection
4. Analyze intellectual property valuation and methods in creating return on intellectual
properties
5. Apply business law and principles of intellectual property management for beneficially in

business operation
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IST50 4301  Project in Entrepreneurship 3(0-6-3)
Pre-requisite: Consent of School
This course integrates management, marketing, finance, strategic analysis, and
research to develop entrepreneurial projects. Students will identify business opportunities,
create strategies, prepare for fundraising, pilot real-world operations, and evaluate success.
Emphasizing innovation and problem-solving, the course equips students to implement
competitive, practical business ventures.
Course Learning Outcomes
1. Capable of synthesizing expertise in management, marketing, finance, and strategic
analysis to design a viable business plan and implement the project successfully.
2. Evaluate and enhance business practices by utilizing practical insights to inform decision-
making, address challenges, and optimize project efficiency
3. Capable of effectively articulating and presenting entrepreneurial initiatives or new

business ventures in a professional manner
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(Digital Marketing for Entrepreneurs)
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IST50 3701  Digital Marketing for Entrepreneurs 3(3-0-6)
Prerequisite: None

Role and importance of digital marketing, types of digital marketing, digital
marketing strategies and channels, development and implementation of digital marketing for
important channels, metrics and return on investment analysis for digital marketing, problems
and obstacles in management and laws concerning digital marketing, and the future status
of digital marketing
Course learning outcomes (CLOs)
1. Describe digital marketing strategis
2. Analyze return on investment of digital marketing

3. Development and implementation of digital marketing for important channels
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(Cross-border E-Commerce)
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IST50 3702  Cross-border E-Commerce 3(3-0-6)
Pre-requisite : None

What is E-commerce? How to prepare for E-commerce business? The importance of
E-commerce today, E-commerce Platform that will allow entrepreneurs to create storefronts
on the Online Platform, creating unique selling points for products and services in the online
world, knowledge of exporting products to foreign countries and export management through
Cross-border E-commerce Platform, strategies for expanding e-commerce business to foreign
markets
Course learning outcomes
1. Understand E-commerce business and know the importance of E-commerce
2. Able to identify the E-commerce Platform used to create an online storefront
3. An example can be given of exporting products to foreign countries through the Cross-
border E-commerce Platform

4. Able to plan Cross-border E-commerce with Blueprint 5C

N-96



IST50 3703  AM5IIUNULATAITIEANY 3(3-0-6)
(Venture Capital and Private Equity Investing)
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IST50 3703  Venture Capital and Private Equity Investing 3(3-0-6)
Prerequisite: None
Importance and differentiation of funding sources in various forms, principles
and methods of fundraising according to growth stage, venture capital and fundraising,
business value calculation, deal analysis and negotiation strategies for exit start up business,
and the effect of each choice
Course learning outcomes (CLOs)
1. Know the principles and methods of funding including creating business value
2. Perform the financial analysis necessary to support an investment decision (as an investor)
or prepare the necessary financial materials for submission to an investor
3. Determine an appropriate valuation for making an investment (as an investor) or accepting
private capital (as an entrepreneur)

4. Conduct the necessary due diligence to decide if an investment is warranted
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(Resources Assessments)
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IST50 3704  Resources Assessments 3(3-0-6)
Prerequisite: None

Competitive advantage, distinctive core competencies, social impact analysis,
resources assessment, opportunity identification and assessment, entrepreneur
characteristics, entrepreneurial motivation, environmental factors, contextual factors,
business planning outcomes
Course learning outcomes (CLOs)
1. Understand the resources assessment concepts
2. Apply resources assessment for work

3. Create the basic resources assessment framework
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(Managing Growth Business)
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IST50 3705 Managing Growth Business 3(3-0-6)
Prerequisite: None

Principle and definition of business growth, opportunities and challenges in
managing a growing business, growth models and strategies, cash flow management,
organization and human resource management issues in a growing business, and supplier and
customer relationship management
Course learning outcomes (CLOs)
1. Understand the managing growth business concepts
2. Apply managing growth business for work

3. Create the basic managing growth business framework
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(Art of Selling and Business Negotiation)
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IST50 3706 Art of Selling and Business Negotiation 3(3-0-6)
Pre-requisite : None

The art of selling: principles, processes, and techniques for selling, planning sales to
individuals, businesses, and the government, successful business negotiation, customer
behavior, problem solving technique for customer, psychology and human relations in sales
and business negotiations, ethics of sales personnel and service providers, and self-
improvement for sales and service excellence
Course learning outcomes
1. Understand the meaning and importance of sales and business negotiations
2. Able to explain the principles, processes, and techniques for selling
3. Able to analyze customer behavior and offer solutions for making purchasing decisions

4. Able to apply the art of sales and business negotiations in daily life
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(International Business)
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IST50 3707  International Business 3(3-0-6)
Prerequisite: None
Roles and importance of globalization toward international entrepreneur
business; economic, political, legal, technology, and cross-cultural environments affecting
international business; ethics and social responsibility in international business; international
trade and investment; strategies for entering international market
Course learning outcomes (CLOs)
1. Understand Roles and importance of globalization toward international entrepreneur
business
2. ldentify important issues such as economic, politic, law, technology, cross-cultural
business, ethics and social responsibility that affect international business operation
3. Prepare business plan and strategies for entering international market

4. Communicate and present basic international business plan both oral and written forms
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(Family Business Management)
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IST50 3708  Family Business Management 3(3-0-6)
Prerequisite: None

Introduction to family business, the systems theory model of family business
(family, ownership, and management), issues in family business management: strategic
planning, employment, compensation, and business governance, issues in family
management: roles of each family member, family culture and value, communication and
conflict management, and family governance, issues in ownership management: hierarchy in
family business ownership and succession process
Course learning outcomes (CLOs)
Having successfully completed this course, student must be able to:
1. Explain systems theory for studying family business
2. ldentify challenges in family business management

3. Suggest methods to manage family business
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(Social Entrepreneurship)
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IST50 3709  Social Entrepreneurship 3(3-0-6)
Prerequisite: None

Concepts of social entrepreneurship, social enterprise and social impact
business, business model for social enterprise, marketing strategies for social enterprise, social
return on investment, laws related to social enterprise, social enterprise sources of fund
Course learning outcomes (CLOs)
1. Explain concepts of social entrepreneurship
2. ldentify types of social enterprise and business operation affecting social impact
3. Design business model for social enterprise
a

. Apply marketing strategies for social enterprise
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(Technopreneurship)
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IST50 3710  Technopreneurship 3(3-0-6)
Prerequisite: None

Concept of technopreneurship, characteristics and motivation for
technopreneurs, intrapreneurship, entrepreneurial mindset and process, opportunity analysis
of technology business, technology business model design, sources of fund for technology
business
Course learning outcomes (CLOs)
1. Explain concept of technopreneurship
2. ldentify characteristics and motivation for technopreneurs
3. Design technology-based business model
4. Present technology-based business model and opportunity analysis of technology

business
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(Investment Analysis)
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IST50 3711  Investment Analysis 3(3-0-6)
Prerequisite: None

Characters and functions of securities market; basic knowledge of security
management, capital market theory, decision making by using theory of valuation, aggregate
stock market analysis, economic and industry analysis, analysis of the firms, security analysis
in theory and practices, analysis and evaluation of portfolio performance
Course learning outcomes (CLOs)
1. Explain the fundamentals and elements of investing in the stock market
2. ldentify and explain the investment analysis process
3. Analyze and assess the value of securities from the sample
a

Decide to invest in securities by using the result of valuation of securities
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IST50 3712 ladadndgusznauns 3(3-0-6)
(Entrepreneurial Logistics)
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IST50 3712  Entrepreneurial Logistics 3(3-0-6)
Prerequisite: None

Concept of supply chain integration, value chain competitiveness, quick
consumer response, supplier-producer coordination, supply chain management, roles of
digital technology in supply chain integration, procurement logistics, reverse logistics, supply
chain optimization, linkages of supply chain strategy aligned to an overall business strategy
Course learning outcomes (CLOs)
1. Explain the concept of supply chain integration and value chain competitiveness
2. Describe supply chain management and supplier-producer coordination
3. Analyze roles of digital technology in supply chain integration, procurement logistics,

reverse logistics, supply chain optimization

4. Apply linkages of supply chain strategy aligned to an overall business strategy
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IST50 3713 N13IANITIINIAUFVAIN 3(3-0-6)
(Healthcare Business Management)
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IST50 3713  Healthcare Business Management 3(3-0-6)
Prerequisite: None

This course introduces the fundamentals of starting and managing a healthcare
business, including medicine and healthcare products. Students will explore laws, regulations,
and required documentation for operating in the healthcare industry, alongside marketing
analysis techniques tailored for healthcare businesses. The course also examines case studies
of successful healthcare entrepreneurs to provide real-world insights into business strategies
and success factors.
Course learning outcomes (CLOs)
1. Explain the processes and strategies involved in starting a healthcare business.
2. Interpret and apply laws, regulations, and documentation requirements in the healthcare

industry.

3. Develop a comprehensive business plan tailored for the healthcare sector
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1. MMW1DINOBTINT
IST30 1121 A1widenquiitenisidmauanuunessia 3(3-0-6)
(English for Business Correspondence)
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IST30 1121  English for Business Correspondence 3(3-0-6)
Prerequisite: None

Development of knowledge and use of English efficiently and effectively in
several types of business correspondence, such as business letters, memos, reports, fax and
email messages, and projects/proposals in an organization

Course learning outcomes (CLOs)

1. Demonstrate the ability to write clear, concise, and well-organized business
correspondence, including emails, memos, letters, and reports, tailored to specific
audiences and purposes.

2. Apply proper formatting, tone, and Language in business communication, adhering to
established standards for professionalism.

3. Analyze and revise business documents for accuracy, coherence, and effectiveness,
incorporating feedback to improve communication strategies in professional

environments.
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IST30 1122 mmé’enqwlﬁamswimqsﬁ% 3(3-0-6)
(English for Business Negotiation)
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IST30 1122  English for Business Negotiation 3(3-0-6)
Prerequisite: None

Development of English and communication strategies for effective
negotiations in international settings, including awareness of cultural differences in
negotiations
Course Learning Outcomes: CLOs
Communication/negotiation skills comprehension.
Enhanced business negotiation preparation and organization skills.
Setting achievable negotiation/meeting objectives.
Negotiation standard procedure steps comprehension.
Submitting team negotiation proposals/strategy in an internal corporate business
environment.

RARESIE

Analytical, research, problem solving, and critical thinking skills enhancement.

7.  Develop appropriate formal and business related vocabulary, expressions, and dialogue
options.

8.  Development of abstract thought and considering potential possibilities/probabilities of
outcomes and solutions, or presenting new proposals (breaking impasses).

9.  Understanding of differing negotiation styles for given circumstances.

10. Experience and confidence building through practice at preparing for a negotiation in a
team.

11. Experience and confidence building in enacting theory into practice, demonstration of
vocabulary acquisition, show leadership and other soft skills comprehension through
participation in an individual negotiation situation.
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(English for Business Presentation)
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IST30 1123 English for Business Presentation 3(3-0-6)
Prerequisite: None
Development of data collection and content organization skills for business
presentation as well as presentation and question handling skills in a professional manner
Course learning outcomes (CLOs)
1. Write an introduction of a presentation
2. Prepare main components of a presentation (Introduction, body, conclusion)
3. Organize the selected content logically and use appropriate signposts
4. Describe graphs and charts with numbers
5. Handle a question-and-answer session professionally
6. Design appropriate PowerPoint slides for a
Presentation

7.Give an oral presentation in English
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(English for Business Meetings)
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IST30 1124 English for Business Meetings 3(3-0-6)
Prerequisite: None
Development of skills in leading, participating and arranging business meetings,

audience analysis, including cultural factors, final proposal which incorporates reasoning from
multiple viewpoints
Course learning outcomes (CLOs)
1. Lead and actively participate in business meetings, applying cultural and audience analysis

for effective communication.
2. Present ideas and proposals with logical reasoning

and clarity, considering multiple viewpoints.
3. Demonstrate professionalism and ethical

considerations in stakeholder communication during meetings.
4. Apply teamwork and leadership skills to ensure productive and collaborative meeting

outcomes.
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IST30 1125  awndenguiiienisliuznisgndn 3(3-0-6)
(English for Customer Service)
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IST30 1125  English for Customer Service 3(3-0-6)
Prerequisite: None

Development of language skills in providing effective and efficient customer
service; satisfying customers’ needs, and handling customers’ inquiries or solving problems
with the emphasis on the use of effective communicative strategies and appropriate language
Course learning outcomes (CLOs)
1. Communicate effectively and appropriately in English when providing customer service.
2. Analyze problems and respond to customer inquiries accurately and concisely.
3. Propose solutions to customer service issues in ways that enhance customer satisfaction.
4. Demonstrate responsibility and ethical conduct in communication and customer service.

5. Connect customer service theories with practical applications in English communication.
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IST30 1201  Chinese | 3(3-0-6)
Prerequisite: None
A basic Chinese language course designed for learners with no previous background

to enable them to communicate accurately and appropriately in everyday social interactions,

including greetings, introducing oneself and others, thanking, apologizing, complimenting,

giving and asking for information, etc. with emphasis on listening and speaking skills.

Introduction of Chinese phonetic system and basic Chinese grammatical concepts so as to

enable the learners to monitor their own language production

Course Learning Outcomes: CLOs

1. Be disciplined, understand the rules, attend classes on time, be able to work in groups,
and submit assigned work on time.

2. Able to write Chinese characters in stroke order and read pinyin (Chinese spelling) for
effective communication.

3. Learn and use vocabulary to compose short Chinese sentences, practice with exercises
and interact with your conversation partner.

4. Complete the E-Learning listening exercises and tests and take the Chinese self-
introduction speaking test to prepare for your job interview.

5. Able to understand, analyze and solve problems in using Chinese conversations
in dailylife.

6. Let students practice researching and finding additional information to use in pair and
group conversations.

7. Able to work effectively with others

8. Can participate in expressing opinions in groups appropriately. And when you have enough
knowledge to build your confidence and courage, you will be able to communicate and

converse with others or even native speakers.
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(Chinese 1)
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IST30 1202  Chinese |l 3(3-0-6)
Prerequisite: IST30 1201 Chinese |

Continuation of Chinese | for beginners, aiming at helping learners to acquire
three language skills of listening, speaking, and reading needed for common social
interactions in different situations, including telephoning, making appointments, asking for
and giving directions, shopping, traveling, etc. Introduction of the structure and characteristics
of the Chinese characters as well as more complicated grammatical concepts to enable the
learners to comprehend simple reading texts and monitor their own language production
Course Learning Outcomes: CLOs
1. Be disciplined, understand the rules, attend classes on time, be able to work in groups,

and submit assigned work on time.
2. Can practice listening, speaking and reading skills with sentences that contain more
complex vocabulary.

. Able to use language to communicate better in everyday life in various situations.
. Do the exercises in E-Learning and do the homework by writing a diary in Chinese.

. Take the listening test in E-Learning and the speaking test on the given topics.

N O A W

. Responsible for and determine learning guidelines to develop Chinese communication
skills by yourself using various learning resources and online supplementary lessons.

7. Assign students homework to research andfind additional information to support
conversations for pair and group work.

8. Able to work effectively with others

9. Can participate in expressing opinions in groups appropriately. And when you have

enough knowledge to build your confidence and courage, you will be able to

communicate and converse with others or even native speakers.
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IST30 1203 AW 3 3(3-0-6)
(Chinese IIl)
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IST30 1203  Chinese lll 3(3-0-6)
Prerequisite: [1ST30 1202 Chinese |l

Continuation of Chinese I, aiming at helping learners to acquire the four

language skills of listening, speaking, reading, and writing needed for common social

interactions in different situations. Introduction of more Chinese characters and more

complicated grammatical structures to enable the learners to comprehend simple reading

texts and monitor their own language production

Course Learning Outcomes: CLOs

1.

N U0 AW

Be disciplined, understand the rules, be able to work in groups, and submit assigned

work on time.

. You can practice listening skills, speaking skills with some conjunctions, and reading

sentences with more diverse content.

. Able to use language to communicate better in everyday life in various situations.
. Do the exercises in E-Learning.
. Take the listening test in E-Learning and read the article at the end of the lesson.

. Responsible for and determine learning guidelines to develop Chinese communication

skills by yourself using various learning resources and online supplementary lessons.

. Assign students homework to research, analyze, and solve everyday Chinese

conversation problems to support group conversations.

8. Able to work effectively with others.

9. Able to express opinions in groups appropriately and when having enough knowledge to

build confidence and courage, will be able to communicate and converse with others or

even native speakers.
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IST30 1204  A1¥1AUFINA 1 3(3-0-6)
(Business Chinese I)
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IST30 1204  Business Chinese | 3(3-0-6)
Prerequisite: I1ST30 1203 Chinese Il or Consent of School
A course for intermediate level learners of Chinese who want to acquire

linguistic skills in Chinese business communication and to improve their ability to use the

language for business and trade interactions in different situations, including business

contacts, business visits, business transactions, etc. by learning Chinese language structure,

useful daily and common expressions in a business setting, backeround knowledge

information about Chinese and international business culture and etiquette, etc

Course Learning Outcomes: CLOs

1. Be disciplined, understand the rules, be able to work in a group, and submit assigned
work on time.

2. Study basic business vocabulary, polite sentences and conversations to prepare for
Chinese interviews.

3. Do the exercises in E-Learning, do your homework, written request for leave, arrival card
and departure card in China.

4. Take the listening test in E-Learning and read the article at the end of the lesson.

5. Take responsibility and set learning guidelines to develop Chinese communication skills
by yourself using various learning resources and online supplementary lessons.

6. Students can research for more information.

7. Able to work effectively with others.

8. Give students the opportunity to ask questions and express their opinions both inside

and outside the classroom, and to participate appropriately in group discussions.
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IST30 1205  A1¥1AUFINA 2 3(3-0-6)
(Business Chinese II)
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IST30 1205 Business Chinese Il 3(3-0-6)
Prerequisite: IST30 1204 Business Chinese | or Consent of School
Continuation of Business Chinese |, aiming at helping learners to acquire

language skills needed for business and trade interactions in different situations, including

business banquets, business trip-related activities, negotiating business transactions, business

cooperation, international trade fairs, etc. Introduction to more complicated Chinese

grammar, business culture and appropriate etiquette needed for effective and appropriate

communication

Course Learning Outcomes: CLOs

1. Be disciplined, understand the rules, attend classes on time, be able to work in groups,
and submit assigned work on time.

2. Learn business vocabulary for work, such as ordering goods, scheduling delivery dates,
trade discounts, payment terms, and commercial contracts.

3. Do the exercises in E-Learning and present business scenarios as a group.

4. Take the listening test in E-Learning and read the article at the end of the lesson.

5. Responsible for and determine learning guidelines to develop Chinese communication
skills by yourself using various learning resources and online supplementary lessons.

6. Assign homework that requires students to use the vocabulary they have learned and
research additional information that will be used in group discussions.

7. Able to work effectively with others.

8. Integrate various cultures at important places in China during teaching through the

teacher's sharing of experiences to avoid cultural misunderstandings.
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IST30 1401 Japanese | 3(3-0-6)
Prerequisite: None
Basic communication in Japanese, practice in pronunciation, conversation
using basic vocabulary and expressions, introduction to hiragana, katakana and kanji
characters
Course Learning Outcomes: CLOs
1. Be able to read and write Hiragana, Katakana, and basic Kanji characters.
2. Utilize basic vocabulary and expressions accurately in everyday conversations.
3. Practice and produce Japanese pronunciation in accordance with standard phonetic

principles.
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IST30 1402  Japanese I 3(3-0-6)
Prerequisite: [ST30 1401 Japanese |
Listening and speaking in Japanese, vocabulary and expressions used in daily
life learning to read and write kanji characters
Course Learning Outcomes: CLOs
1. Be able to listen and respond to basic conversations using everyday vocabulary and
expressions.
2. Be able to read and write short texts containing basic Kanji characters accurately.
3. Apply basic vocabulary and expressions appropriately in general communication

contexts.
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IST30 1403  Japanese llI 3(3-0-6)
Prerequisite: IST30 1402  Japanese |l
Communication in the workplace using polite forms, practice in reading writing
short passages and further study of kanji characters
Course Learning Outcomes: CLOs
1. Be able to use polite vocabulary and expressions accurately in spoken and written
communication within workplace contexts.
2. Be able to write and interpret texts such as emails or memos appropriately in
professional settings.
3. Be able to Read and write Kanji characters relevant to workplace-related Japanese

writing tasks.
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IST30 1404 Business Japanese | 3(3-0-6)
Prerequisite: IST30 1403 Japanese Ill or Consent of School
Japanese business communication with emphasis on the four skills, practice
using Japanese in business simulations, development of vocabulary and skills in business
English
Course Learning Outcomes: CLOs
1. Be able to use appropriate vocabulary, expressions, and polite sentences accurately and
effectively in workplace and business communication contexts.
2. Be able to read and write short business-related texts, such as emails, memos, or
business letters, accurately, including the correct use of relevant Kanji.
3. Be able to apply listening, speaking, reading, and writing skills in simulated real-world

work scenarios, such as meetings, presentations, or business negotiations.

N-126



'
S

IST30 1405  nwUussna2 3(3-0-6)
(Business Japanese Il)
JudeRuniou: 1ST30 1404 Mwdugsial yielaganufiuyeuvesauTiv
faunsldnuduiionsnsusufiusing 4 vagsia WhiukummaIn uHuNS
HER BHUBIANTITHAZNITIANITHAZREUNITEY TngiSouliniuaiunsalun1se1uuwasn1sidoy
PADAAUAINTOLUN A Y ININITAIAIN nfegaiinduase
NadwsNsEEuiiAAnTeszAusein
1. fiFouaninsaainauaziiauouiunsnain Msudn Msdansesdns vidensiulunrndiu
pogamunzay
2. fiuannsadavhuasinyiionanfunudiu Wy dyannsfuazununugiian
nsalfnwasala
3. {Bsuannsaldnnguulunisiasn nwsu uazudledgmluaniunsalssialdedad
UssEnanm

IST30 1405 Business Japanese I 3(3-0-6)
Prerequisite: IST30 1404 Business Japanese | or Consent of School
Development of Japanese language use in business planning such as in
marketing, production, organization and management, and finance, ability to read and write
business materials
Course Learning Outcomes: CLOs
1. Be able to develop and present marketing, production, organizational management, or
financial plans effectively in Japanese.
2. Be able to prepare and analyze Japanese business documents, including trade
agreements and business plans, based on real-world case studies.
3. Be able to use Japanese effectively for negotiation, planning, and problem-solving in

professional business settings.
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CWIO1 4100 Pre-cooperative and Work-Integrated Education 1(0-3-3)
Prerequisite: None
Condition: ~ Student must has a GPAX of not less than 2.00 or Upon approval from the
course coordinator
Principles, processes and regulations related to Cooperative and Work-
Integrated Education; Competencies required for the workplaces such as adaptive and
collaborative skills, emotional Intelligence, professional ethics, workplace quality
management systems, corporate culture, and occupational health and safety in work, etc,;
Job application skills such as job and workplace selection, preparing job applications and
resumes, job Interviewing, etc.; Technical reports writing and presentation; Expectation report
writing before performing the task; Reflection analysis; Preparation for success in the career
path; Introduction to entrepreneurship
Course Learning Outcomes (CLOs)
1. Understand the principles, processes and regulations. related to Cooperative and Work-
Integrated Education.
2. Realize the values of professional ethics, workplace quality management system,
corporate culture, occupational health and safety in work, and entrepreneurial concepts.
3. Develop the necessary competencies to occur in oneself sufficiently for use in work.
4. Deep understanding and choose the type of work that sults them along with writing an
application letter.
5. Write the expectation reports, technical reports, and presentations.

6. Apply the results of self-learning to reflect and develo oneself continuously.
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IST50 4901  Cooperative Education | 8 Credits
Prerequisite: CWIO1 4100  Pre-cooperative and Work-Integrated Education

Condition: Students intending to participate in Cooperative Education | must meet all the
qualifications specified by the department.

Each student must exercise his/her academic or professional potential as a
full-time employee at a workplace for one trimester as scheduled by the school. After
finishing the cooperative education, each student has to submit a project report and make a
presentation to show what he/she has accomplished. Each student will be evaluated by a
cooperative education advisor, job supervisor and the project report. (Grading is based on a
grade of either satisfactory or unsatisfactory)

Course Learning Outcomes (CLOs)

1. Able to apply the knowledge acquired from their studies to practical work, including
analyzing and solving problems within the organization effectively.

2. Possess self-learning skills and the ability to adapt acquired knowledge to successfully
execute cooperative education projects.

3. Capable of preparing a clear academic report summarizing work performance and
presenting the results effectively.

4. Demonstrate the ability to collaborate with others and foster teamwork efficiently.

Understand and comply with regulations and uphold ethics during work assignments.
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IST50 4902  Enterprise Cooperative Education | 8 Credits
Prerequisite: CWIO1 4100 Pre-cooperative and Work-Integrated Education

Condition: Students intending to participate in Enterprise Cooperative Education | must meet
all the qualifications specified by the department.

The student has to work on an entrepreneurial project according to his/her
interest under the supervision of a mentor from workplace and an enterprise cooperative
education coordinator from the university for a trimester; prior to the enterprise cooperative
education placement, the student has to complete and present a draft of business plan to
the mentor and the enterprise cooperative education coordinator; upon completion of the
enterprise cooperative education placement, the student has to submit a final business plan,
or new business model, or prototype and present to the mentor and the enterprise
cooperative education coordinator; the evaluation results by the mentor and the enterprise
cooperative education coordinator will be used to determine the success of the student
Course learning outcomes
1. Create and test new business model or prototyping product/service or develop business

plan and business strategy for startup, srowth, and sustain
2. Work with a diversity of team members

3. Pitching new business model or prototype or business plan to investor
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IST50 4903  Enterprise Incubation | 8 Credits
Prerequisite: CWIO1 4100 Pre-cooperative and Work-Integrated Education

Condition: Students intending to participate in Enterprise Incubation | must meet all the
qualifications specified by the department.

The student has to work full-time on an entrepreneurial project according to
his/her interest at the university incubation or work part-time at university incubation and
part-time at the workplace under the supervision of a mentor from workplace and an
enterprise coordinator from the university for a trimester following the requirements of the
minor program in entrepreneurship; prior to the enterprise incubation placement, the student
has to complete and present a draft of business plan to the mentor and the enterprise
coordinator; upon completion of the enterprise incubation placement, the student has to
submit a final business plan, or new business model, or prototype and present to the mentor
and the enterprise coordinator; the evaluation results by the mentor and the enterprise
coordinator will be used to determine the success of the student

Course learning outcomes

1. Create and test new business model or prototyping product/service or develop
business plan
and business strategy for startup, growth, and sustain

2. Work with a diversity of team members

3. Pitching new business model or prototype or business plan to investor
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IST50 4904  Cooperative Education Il 8 Credits
Prerequisite: IST50 4901 Cooperative Education | or IST50 4413 Enterprise Cooperative
Education 38 IST50 4414 Enterprise Incubation
Each student must exercise his/her academic or professional potential as a
full-time employee at a workplace for one trimester as scheduled by the school. After
finishing the cooperative education, each student has to submit a project report and make a
presentation to show what he/she has accomplished. Each student will be evaluated by a
cooperative education advisor, job supervisor and the project report. (Grading is based on a
grade of either satisfactory or unsatisfactory
Course Learning Outcomes (CLOs)
1. Able to apply the knowledge acquired from their studies to practical work, including
analyzing and solving problems within the organization effectively.
2. Possess self-learning skills and the ability to adapt acquired knowledge to successfully
execute cooperative education projects.
3. Capable of preparing a clear academic report summarizing work performance and
presenting the results effectively.
4. Demonstrate the ability to collaborate with others and foster teamwork efficiently.

Understand and comply with regulations and uphold ethics during work assignments.
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IST50 4905  Enterprise Cooperative Education I 8 Credits
Prerequisite: IST50 4902 Enterprise Cooperative Education |

The student has to work on an entrepreneurial project according to his/her
interest under the supervision of a mentor from workplace and an enterprise cooperative
education coordinator from the university for a trimester; prior to the enterprise cooperative
education placement, the student has to complete and present a draft of business plan to
the mentor and the enterprise cooperative education coordinator; upon completion of the
enterprise cooperative education placement, the student has to submit a final business plan,
or new business model, or prototype and present to the mentor and the enterprise
cooperative education coordinator; the evaluation results by the mentor and the enterprise
cooperative education coordinator will be used to determine the success of the student
Course learning outcomes
1. Create and test new business model or prototyping product/service or develop business
plan and business strategy for startup, growth, and sustain
2. Work with a diversity of team members

3. Pitching new business model or prototype or business plan to investor
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IST50 4906  Enterprise Incubation I 8 Credits
Prerequisite: IST50 4903 Enterprise Incubation |

Condition: Students intending to participate in enterprise cooperative education must meet
all the qualifications specified by the department.

The student has to work full-time on an entrepreneurial project according to
his/her interest at the university incubation or work part-time at university incubation and
part-time at the workplace under the supervision of a mentor from workplace and an
enterprise coordinator from the university for a trimester following the requirements of the
minor program in entrepreneurship; prior to the enterprise incubation placement, the student
has to complete and present a draft of business plan to the mentor and the enterprise
coordinator; upon completion of the enterprise incubation placement, the student has to
submit a final business plan, or new business model, or prototype and present to the mentor
and the enterprise coordinator; the evaluation results by the mentor and the enterprise
coordinator will be used to determine the success of the student
Course learning outcomes
1. Create and test new business model or prototyping product/service or develop

business plan
and business strategy for startup, growth, and sustain
2. Work with a diversity of team members

3. Pitching new business model or prototype or business plan to investor

N-135



IST50 4907  @wfaAnEn 3 8 viefin
(Cooperative Education )
FyrdeAunau: IST50 4904 avnafnw 2
tnAnwdesluluRnuddunmmieindmdunanaioundadunine a aou

Usenouns AsU 1 Madeu anfafnwaufiansdsdivun deeedunsufifnuuds dndnw

wfosdmsnmidnnsiazinauesansiulfiRnudeannasdluamuiviievinisussduna i

ruve i lnginanuaussiureennsdivinmaniafnu wiinauiiauaunsufaauly

an1uUIENUNTITLAYINTIBNLIVINTT (MsUszliunansseuliiumseliniw)

NadwsNsEEuiiAAnTeszAusein

1. awnsahanudilduannsdnulussgnaldlunsufifiou smdmsiiengisazudly
Yaumluanulsenaunisisegnsduszansnm

2. fvinwzlunmsidouiimenues wazannsathauialdsunusuldlunsdudulasanuania
Anwldegramnyay

3. @wnsadaineauivinisiiasunanisufuRnuedsdaou waviiauenaiuldogidl
Usgananm

4. ferwanmnsalumsvhausuiugdu uazaireanuimieludilioded
farudilanazasnsaufuanussdoudetsdu sufadaduluasserussuseninams
Ujumau

IST50 4907  Cooperative Education llI 8 Credits
Prerequisite: IST50 4904 Cooperative Education Il
Each student must exercise his/her academic or professional potential as a
full-time employee at a workplace for one trimester as scheduled by the school. After
finishing the cooperative education, each student has to submit a project report and make a
presentation to show what he/she has accomplished. Each student will be evaluated by a
cooperative education advisor, job supervisor and the project report. (Grading is based on a
grade of either satisfactory or unsatisfactory
Course Learning Outcomes (CLOs)
1. Able to apply the knowledge acquired from their studies to practical work, including
analyzing and solving problems within the organization effectively.
2. Possess self-learning skills and the ability to adapt acquired knowledge to successfully
execute cooperative education projects.
3. Capable of preparing a clear academic report summarizing work performance and
presenting the results effectively.
4. Demonstrate the ability to collaborate with others and foster teamwork efficiently.

Understand and comply with regulations and uphold ethics during work assignments.
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IST50 4908 Enterprise Cooperative Education M 8 Credits
Prerequisite: IST50 4905 Enterprise Cooperative Education I

The student has to work on an entrepreneurial project according to his/her
interest under the supervision of a mentor from workplace and an enterprise cooperative
education coordinator from the university for a trimester; prior to the enterprise cooperative
education placement, the student has to complete and present a draft of business plan to
the mentor and the enterprise cooperative education coordinator; upon completion of the
enterprise cooperative education placement, the student has to submit a final business plan,
or new business model, or prototype and present to the mentor and the enterprise
cooperative education coordinator; the evaluation results by the mentor and the enterprise
cooperative education coordinator will be used to determine the success of the student
Course learning outcomes
1. Create and test new business model or prototyping product/service or develop business

plan and business strategy for startup, growth, and sustain

2. Work with a diversity of team members

3. Pitching new business model or prototype or business plan to investor
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IST50 4909  Enterprise Incubation llI 8 Credits
Prerequisite: IST50 4906 Enterprise Incubation II

Condition: Students intending to participate in enterprise cooperative education must meet
all the qualifications specified by the department.

The student has to work full-time on an entrepreneurial project according to
his/her interest at the university incubation or work part-time at university incubation and
part-time at the workplace under the supervision of a mentor from workplace and an
enterprise coordinator from the university for a trimester following the requirements of the
minor program in entrepreneurship; prior to the enterprise incubation placement, the student
has to complete and present a draft of business plan to the mentor and the enterprise
coordinator; upon completion of the enterprise incubation placement, the student has to
submit a final business plan, or new business model, or prototype and present to the mentor
and the enterprise coordinator; the evaluation results by the mentor and the enterprise
coordinator will be used to determine the success of the student
Course learning outcomes
1. Create and test new business model or prototyping product/service or develop business

plan
and business strategy for startup, growth, and sustain
2. Work with a diversity of team members

3. Pitching new business model or prototype or business plan to investor
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IST50 4910 Independent Studies 8 Credits

Prerequisite: CWIO1 4100  Pre-cooperative and Work-Integrated Education

Condition: Students must meet all the qualifications specified by the department

Investigating interested topics, issues, or special problems in marketing,

logistic, or entrepreneur upon learners’ interests by integrating knowledge in management

technology under the supervision of instructor

Course Learning Outcomes (CLOs)

1. Able to identify and analyze key topics or issues in marketing, logistics, or
entrepreneurship by connecting them with the learner's interests and experiences.

2. Capable of integrating knowledge of management technology to solve problems or
develop solutions related to the chosen topic of study.

3. Develop basic research and inquiry skills to collect, analyze, and synthesize relevant data
for the selected topic.

4. Able to systematically present study findings through academic reports and oral
presentations.

5. Enhance the ability to collaborate with instructors and relevant stakeholders to ensure

effective and goal-oriented research.
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IST50 2401 Entrepreneurship and New Venture Creation 3(3-0-6)

Prerequisite : None

Concepts of entrepreneurship, concepts and processes of business opportunity
analysis, design thinking for innovation business idea development, identifying target
customers, analysis of customer’s problem and need, developing unique value position for
product and service, business models and revenue model, legal aspects for innovative
entrepreneur, business idea presentation
Course learning outcomes
Having successfully completed this course, student must be able to
1. Describe the concept and process of business opportunities analysis and new venture
creation
Identify business opportunities and target customer
Apply design thinking approach for developing new business ideas

Work with a diversity of team members

bk N

Pitching new business ideas

n-140



IST50 2402  nagnsnisidrgnaindmsunanduaiuazuinisuinngsy 2(2-0-4)
(Go-to-Market Strategies for Innovative Product and Service)
deAunaw: Ll
N139819dMSUSININEATUILAZUINITUTANTIY MTIATIBLENIENNNITAAA
wazn1sUsuliuyaninain nsieszinualuendnualvemdniugiuasuinis nagnsnisdng
ARINTDITININANA LAz UTNITINY N150@1AATNAEIMTUTIAMN WUINIINITATIMUTUA
N5UsEIUNaNIINTTNATN
nadwsn1sGeuifiananiesziusiedn

U =2

InANYINNIUTI8IVULALENTD Radl

—_

95UNNTTUIUNTNSERand T UNGR S usILaz UM TUIANTTY
Wilanagnsnisiingnainuesdndusivazusnsivg
AATElenanNsAaILasiaenaaIanddnenm

e

IpTziuazinunueniluendnualvewmdndusinasusnisin

IST50 2402 Go-to-Market Strategies for Innovative Product and Service 2(2-0-4)
Prerequisite : None

Marketing for innovative product and service, market opportunity analysis and market
assessment, unique value position analysis, go-to-market strategies of market entering for
new product and service, digital marketing for new venture, brand creation, marketing
performance evaluation
Course learning outcomes
Having successfully completed this course, student must be able to
1. Define the process of marketing for innovative product and service
2. Explain go to market strategies for innovative product and service
3. Analyze market opportunities and potential market selection
il

Analyze and develop unique value proposition of new product and service
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IST50 2403 Business Plan and Financing 3(3-0-6)
Prerequisite : None
Business plan and financial principle for new entrepreneurs, business plan writing,
revenue model, business operation and cost structure, return on investment, capital structure
and sources of finance, sources of equity over business life cycle
Course learning outcomes
Having successfully completed this course, student must be able to
1. Know the principles and methods of funding including creating business value
2. Analyze business opportunities and challenges
3. Writing and pitching business plan
4. Understand the importance of finance and investment from the start-up stage util exit stage

5. Know the principles and methods of fundraising for startup businesses
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IST50 2404 Business Model Innovation 2(1-2-3)
Prerequisite : None

Business model concept, business environmental analysis, business and product life
cycle, current business model analysis, business model design and development, intellectual
property strategies in business model, business model validation
Course learning outcomes
Having successfully completed this course, student must be able to
1. Describe the elements of business model and the process of business model validation
Analyze current business models

Analyze innovative business opportunities

Eal

Design new business model
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IST50 2405 Product and Service Design 2(1-2-3)

Prerequisite : None

New product and service design concepts and processes, idea generations of new
product and service using design thinking, idea filtering and assessment, user experience
design for product and service, universal design principles for product and service prototyping,
product and service concept testing
Course learning outcomes
Having successfully completed this course, student must be able to
1. Explain the process of new product and service development using design thinking
approach
Apply user experience design for product and service
Design product prototype or minimum viable product (MVP)

Product and service concept testing

bk N

Work with a diversity of team members
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IST50 2406 Legal Aspects for Innovative Entrepreneurs 2(2-0-4)
Prerequisite : None

Fundamental laws related to juristic person and property, juristic acts, business
registration, shareholding structure and shares contributions based on vesting, founders’
agreement, employee stock ownership plan, principle of tax and labor laws
Course learning outcomes
Having successfully completed this course, student must be able to
1. Describe an important legal aspects related to entrepreneur
2. Analyze shareholding structure and share proportion based on vesting

3. Evaluate the legal challenges for tech and innovative entrepreneurs
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IST50 2407 Intellectual Property Strategies for Innovative Business 2(2-0-4)
Prerequisite : None

Concept and principle of intellectual property management, types of intellectual
property, analysis of intellectual asset and property, intellectual property laws and processes
of protection, patent and trademark searching, intellectual property utilization and creating
return on intellectual property
Course learning outcomes
Having successfully completed this course, student must be able to
1. Explain concept and principle of intellectual property management
2. Analyze the assets and intellectual property of a business

3. Analyze intellectual property utilization to create competitiveness
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IST50 2408 Social Innovation Development 2(1-2-3)
Prerequisite : None
Concept and important of social innovation development, environmental and social

problems and challenge, design thinking for social problem solving, social impact assessment,
case studies of social innovation development in different subjects
Course learning outcomes
Having successfully completed this course, student must be able to
1. Understand the concept of social impact assessment for social enterprise
2. Analyze the problems and challenges of society and the environment that become

business

opportunities to create social impact
3. Apply design thinking process to define problem and ideate solution
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IST50 2409 Social Entrepreneurship 2(1-2-3)
Prerequisite : None

Concepts of social entrepreneurship, social enterprise and social impact business,
business model for social enterprise, marketing strategies for social enterprise, social return
on investment, laws related to social enterprise, social enterprise sources of fund
Course learning outcomes
Having successfully completed this course, student must be able to
Explain concept of social entrepreneurship, social enterprise, and social impact business
Analyze the context, situation, and problem that creates opportunities for social
enterprise
Analyze and select the accessible market for business
Design business model for social enterprise

Pitching concept idea and business model for social enterprise
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Work with a diversity of team members
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IST50 2410 Technopreneurship 2(1-2-3)

Prerequisite : None

Concept of technopreneurship, characteristics and motivation for technopreneurs,
intrapreneurship, entrepreneurial mindset and process, opportunity analysis of technology
business, technology business model design, sources of fund for technology business
Course learning outcomes
Having successfully completed this course, student must be able to
1. Analyze opportunities for technology based business
2. Design concept for technology based business
3. Design business model for technology based business
4. Work with a diversity of team members
5

Pitching concept idea and business model for technology based business
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IST50 2411 Entrepreneurial Logistics 2(2-0-4)
Prerequisite : None

Concept of supply chain integration, value chain competitiveness, quick consumer
response, supplier- producer coordination, supply chain management, roles of digital
technology in supply chain integration, procurement logistics, reverse logistics, supply chain
optimization, linkages of supply chain strategy aligned to an overall business strategy
Course learning outcomes
Having successfully completed this course, student must be able to
1. Analyze concept of supply chain integration
2. Apply digital technology in supply chain integration
3. Apply linkage of supply chain strategy aligned to business strategy
a

Work with a diversity of team members
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IST50 3412 Pre-Enterprise Cooperative Education or Pre-Enterprise Incubation 1(1-0-2)
Preparation for enterprise cooperative education or enterprise incubation,

drafting of a brief business plan according to student’s interest, development of soft skills

for enterprise cooperative education or enterprise incubation students

Course learning outcomes (CLOs)

1. Prepared for enterprise cooperative education or enterprise incubation

2. Pitching draft of business plan according to student’s interest

3. Have soft skills for practicing enterprise cooperative education or enterprise incubation
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IST50 4413  Enterprise Cooperative Education 8 Credits
Prerequisite: IST50 3412 Pre-Enterprise Cooperative Education or Pre-Enterprise Incubation,
8 units from compulsory courses and 4 units from elective courses
The student has to work on an entrepreneurial project according to his/her

interest under the supervision of a mentor from workplace and an enterprise cooperative
education coordinator from the university for a trimester; prior to the enterprise cooperative
education placement, the student has to complete and present a draft of business plan to
the mentor and the enterprise cooperative education coordinator; upon completion of the
enterprise cooperative education placement, the student has to submit a final business plan,
or new business model, or prototype and present to the mentor and the enterprise
cooperative education coordinator; the evaluation results by the mentor and the enterprise
cooperative education coordinator will be used to determine the success of the student
Course learning outcomes
1. Create and test new business model or prototyping product/service or develop

business plan and business strategy for startup, gsrowth, and sustain

Work with a diversity of team members

3. Pitching new business model or prototype or business plan to investor
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Usgnaunis ﬁfﬂﬁﬂmﬁaw‘iﬂmaéwLquqiﬁaLauaﬁiaﬁLgaqLLasmmiéﬁﬂizmmmﬂizﬂaumsu,az
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IST50 4414 ANTUNIWIZUTZNBUNIS 8 Credits
Prerequisite: 8 units from compulsory courses and 4 units from elective courses
The student has to work full-time on an entrepreneurial project according to
his/her interest at the university incubation or work part-time at university incubation and
part-time at the workplace under the supervision of a mentor from workplace and an
enterprise coordinator from the university for a trimester following the requirements of the
minor program in entrepreneurship; prior to the enterprise incubation placement, the student
has to complete and present a draft of business plan to the mentor and the enterprise
coordinator; upon completion of the enterprise incubation placement, the student has to
submit a final business plan, or new business model, or prototype and present to the mentor
and the enterprise coordinator; the evaluation results by the mentor and the enterprise
coordinator will be used to determine the success of the student
Course learning outcomes
Having successfully completed this course, student must be able to
1. Create and test new business model or prototyping product/service or develop business
plan
2. and business strategy for startup, growth, and sustain
Work with a diversity of team members

4. Pitching new business model or prototype or business plan to investor
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(Marketing Management)
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(Consumer Behavior)
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(Digital Marketing)
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(Marketing Research)

IST50 3102 mamam%aﬁam 3(3-0-6)
(Content Marketing)

IST50 4101 1AS9A1IAITIANITNITAAN 3(0-6-3)

(Project in Marketing Management)

2) nguAgawIzN1TIANsladanng 21 wiqefn
Ay
IST50 2201 n1sdanTstladadnduazviislgguniu 3(3-0-6)

(Logistics and Supply Chain Management)
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(Procurement and Suppliers Relationship Management)
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(Warehouse and Distribution Management)
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(Logistics Planning and Control)
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(International Trade and Cross-Border Logistics)
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(Project in Logistics Management)
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